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Rough Proofs 


A story justifying an aggressive 
advertising campaign has been 
worked out for Permatip. Here’s an- 
other successful business that seems 
to have been started on a _ shoe- 
string. 

vvwegy 


TO STABILIZE 
FARM REVENUE 
BY INSURANCE 


George Horace Lorimer has retired 


from the editorship of the S. E. P., 
so maybe he will have time to give 
us a few more “Letters from a Self- 
Made Merchant to His Son.” 


. = 3 


Reno is being advertised by 
United Air Lines as a swell place 
to get married. The company is con- 
vinced that hope springs eternal in 
the human breast. 


, Ff 


Now that Farm Journal is running 
four-color comics especially designed 
for the horny-handed sons of the 
soil, the last rampart of rugged in- 
dividualism has yielded to the inevit- 
able. 

vvy 


The night has at least a thousand 
eyes, the poet says, but according to 
the sales quota of the Better Light 
Better Sight campaign for October, 
it will need 1,000,000 more electric 
lamps, anyway. 
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Friends of Harry Richman insist 
that his hop across the Atlantic 
wasn’t made for publicity purposes, 
bu* even his enemies agree that he’s 
entitled to all he gets out of it. 
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Now that the G O P is offering 
prizes for letters on “Why I Am for 
Roosevelt,” you may expect any day 
to see the American Tobacco Com- 
pany featuring a contest on “Why 
I am Satisfied with Chesterfields.” 


7’ F F 


During the drouth conversations, 
what the governor of North Caro- 
lina said to the governor of South 
Carolina may very well have been 
the subject matter of what the gov- 
ernor of Kansas said to the ex-gov- 
ernor of New York. 


7 oe 


Wrigley is shortly to discontinue 
sponsorship of the March of Time, 
which seems to open the way for a 
logical combination with the West- 
ern Clock Company. 
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Even Yale’s gridiron contests will 
be sponsored this year. The boys 
will die for dear old Eli and the 
Atlantic Refining Company. 


' 
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Santa Claus is now set up and 
doing business at Santa Claus, Ind. 
The kids will probably be willing 
to overlook the fact that he is no 
longer operating from the old stand 
at the North Pole. 


* VT? 


Speaking of the kids, it must make 
them sore to see how happy all the 
advertisers are over the prospect 
of their returning to school. 
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Retailing, alleges the Department 
of Commerce, is down at the heels. 
It’s been all many a _ storekeeper 
could do, these last few years, just 
to keep on keeping store. 
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Nice work, Giants—but for heav- 
en’s sake don’t make Casey Stengel 
mad again. 

Cory Cur. 


| 


| Washington, D. C., Sept. 4— 
| Though the exact plan to be adopted 
| will not be determined until elabo- 
/rate analyses have been made, it is 
regarded as a foregone conclusion 
here that a crop insurance plan will 
/be put into execution if the present 
administration is re-elected. 

The favored modus operandi at the 
moment is for insurance companies 
to band together to afford the farmer 
this protection. The government 
wishes to avoid, if possible, creation 
of its own agency to handle the mul- 
titudinous details, believing that in- 
surance companies can take over the 
plan without large additions to their 
personnel. 

The Department of Agriculture has 
completed study of wheat and is 
ready to offer insurance companies 
the facts on which they can deter- 
mine the actuarial basis for premi- 
ums. The Department is now start- 
ing the same kind of study of corn 
and cotton. 


To Pay in Kind 


Secretary of Agriculture Wallace 
is said to favor payment of such in- 
surance premiums by the farmer in 
the commodity insured, making the 
insurance program the “ever-normal 
granary” plan, with crop insurance 
requirements serving as an_  auto- 
matic regulator. 

The Secretary asserted that studies 
of the Department of Commerce show 
that in most of the hard winter 
wheat and spring wheat counties, 
premiums ranging in amount from 
one-third to two-thirds of the excess 
yield above normal would have cov- 
ered the cost of insurance up to 75 
per cent of the average yield in poor 
crop years. 

Different rates will be charged for 
different sections in each commodity, 
according to tentative plans. In 
wheat, premiums would be lowest in 
the East, and would move up swiftly 
until they reached the maximum in 
Western Kansas. 


WHEAT, CORN WORTH 
17 PER CENT MORE 


New York, Sept. 3.—The latest es- 
timate of The Country Home shows 
that farm income for the two major 
crops will be about 17 per cent 
higher than in 1935. The 1936 wheat 
crop is worth $668,305,000, compared 
with $517,997,000 for 1935, the higher 
market price being the chief factor. 

Corn will bring the farmer $2,126,- 
412,000, compared with $1,858,656.- 
000 in 1935. Thus these two crops 
will yield growers $2,794,717,000 in 
1936, as compared with $2,376,653,000 
in 1935. 
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Allowances Wins Unof- 
ficial Approval 


Washington. D. C., Sept. 3-—A 
semi-official stamp of approval on 
new contracts being offered by the 
Great Atlantic & Pacific Tea Com- 
pany, seeking advertising allowances 
on much the same basis as prior to 
enactment of the Robinson-Patman 
law, was given here this week by 
spokesmen of the Federal Trade 
Commission. 

The new contracts stipulating that 
“the manufacturer avow his willing- 
ness to make the same agreement 
with any other purchasers similarly 
situated and on _ proportionately 
equal terms,” were called “apparent- 
ly within the terms of the law,” by 
spokesmen of the F. T. C. 


Ask 6 Per Cent Allowance 


While it was indicated that the 
A & P advertising allowances sought 
are to be on a sliding scale, agree- 
ments offered to some manufacturers 
called for an allowance of 6 per cent 
plus quantity discounts of 5 per cent. 


Washington last spring that the ad- 
vertising allowances collected by 
A & P ran from 2 to 20 per cent. 

In a recent bulletin to its per- 
sonnel about the Robinson-Patman 
Act, the A & P legal department has 
taken the position that quantity dis- 
counts made in good faith are per- 
fectly proper until discontinued by 
order of the Federal Trade Com- 
mission. 


View of Allowances 


The bulletin further states with 
references to allowances that their 
value “is not to be measured by the 
benefits accruing from the particular 
transaction, but by the present and 
prospective value to the business of 
the manufacturer or the producer.” 

The bulletin recognizes the many 
problems raised and interpretations 
possible under the act, but says that 
“it is not our purpose to cease busi- 
ness operations until judicial settle- 
ment of every phase of the Act is 
available.” 

“Quantity discounts are not de- 
nounced by the act,” continues the 

(Continued on Page 30) 


_ Reverses Brokerage Ruling 


A, & P, Plan to Secure 


It was brought out at a hearing in. 


| 
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Schwinn Transferred 
to Chicago Office of 
Erwin, Wasey & Co. 


S. J. Schwinn 


.- Chieago, Sept. -4.--S. J. Schwinn, 


vice-president of Erwin, Wasey & 
Co., New York, and a director of the 


parent company, has been trans- 
ferred to the Chicago office further 
to co-ordinate the creative services 
of the two organizations. 

Mr. Schwinn’s creative and sales 
work have contributed to the success 
of many national accounts. Before 
joining Erwin, Wasey & Co., he was 
with Ruthrauff & Ryan and J. Wal- 
ter Thompson Company. 

Zenas L. Potter continues as vice- 
president in charge of the Chicago 
office of Erwin, Wasey & Co. 


Calvert-Maryland “Nip” 
Is Tested in Chicago 


Chicago, Sept. 4—Using color 
pages in newspapers, Calvert-Mary- 
land Distilling Co., New York, is 
testing a money-back offer on its 
Special blended whisky. 

The plan is made possible by sale 
of a miniature “nip” bottle for ten 
cents, the customer returning the 
pint if not pleased with the sample. 
Brown & Tarcher, New York, is the 
agency. 


Last Minute News Flashes 


will also carry the games. 


Clock Company, Chicago, through F. 
eral manager. 


has become special assistant to L. T. 


Atlantic Refining to Sponsor Yale Games 
New York, Sept. 4.— Breaking the solid front hitherto presented to 
commercial broadcasts by the Big Three, Yale will permit sponsorship of 
its games by Atlantic Refining Company through WOR. 


Yankee Network 


N. W. Ayer & Son have scheduled other foot- 
ball broadcasts for Atlantic Refining and Kellogg Co. 


Hammond Clock Appoints J. W. Thompson 


Chicago, Sept. 4.—Appointment of J. Walter Thompson Company as 
advertising agency for its complete line was announced today by Hammond 


H. Redmond, vice-president and gen- 


Barber Newspaper Space Buyer for Blackman 


New York, Sept. 4—Walter C. Barber has been appointed newspaper 
space buyer for Blackman Advertising, Inc. 


He succeeds D. P. Potter, who 
Bush, secretary-treasurer. 


Reo Abandons Passenger Cars for Truck Field 

Lansing, Mich., Sept. 4—Abandonment of passenger car business in 
favor of concentration on manufacture of motor trucks and trailers was 
announced today by D. E. Bates, president of Reo Motor Car Company. 


No Buyer Entitled to Broker- 
age Under Any Con- 
dition, Opinion 


Washington, D. C., Sept. 4.—Past 
the jitters stage, the Federal Trade 
Commission has gotten down to busi- 
ness and promises the issuance of the 
first complaints filed under the Pat- 
man law within the month. So far, 
thirty cases have been accepted, this 
figure being limited only by restric- 
tions of personnel and appropria- 
tions. These cases range over the 
whole new Section 2 of the Clayton 
Act and involve alleged discrimina- 
tions in price made by manufactur- 
ers and distributors in many indus- 
tries. 

That the Commission is now satis- 
fied with its understanding of the 
Patman law is indicated by the re- 
cent issue of the third edition of 
its “Data compiled from public 
sources of information and _ repro- 
duced by the Commission in connec- 
tion with its administration of the 
Robinson-Patman Act.” 

Two of the most controversial is- 
sues—advertising allowances and 
brokerage payments—are described 
in such language that none excepting 
those who might be willing to take 
issue before the courts with the 
Commission’s understanding will be 
misled. The publication is available 


to all who request it of the Com- 
mission. 


interpretation of Clause 


Allowances for advertising serv- 
ices offered customers under this law 
must be “available on proportion- 
ately equal terms to all other cus- 
tomers competing in the distribution 
of such products or commodities.” 
The Commission is accepting a rule 
of reason in interpreting this lang- 
uage and is willing to confine the 
offer of payment strictly to competi- 
tors of the specific customer in his 
immediate community. 

The Commission is evidently tight- 
ening up its thinking about what the 
law means in reference to diversion 
of brokerage. Soon after the law 
was enacted the Commission’s at- 
torneys informally held to the opin- 
ion that a manufacturer could under 
certain conditions pay a brokerage 
fee to a representative of the buyer. 
Later the Commission announced 
that “the determination of the va- 
lidity of a payment of commission 
or brokerage should be dependent 
upon whether the party receiving 
such brokerage commission or com- 
pensation actually performs selling 
services for the seller.” 

Moreover, some question as to the 
constitutionality of the power of 
Congress to regulate brokerage was 
raised by the Commission. Finally, 
the Commission pointed out that 
buyers could own stock in a broker- 
age company. This was a highly ac- 
ceptable ruling to groups in the vol- 
untary field who used these 
payments in part for advertising and 
promotion. 


Stand on Brokerage 


All this is now out. Further study 
of Congressional intent has indicated 
to the Commission, and it is willing 
to take its position into court, that 
brokerage can not accrue to a buyer 
under any condition, notwithstanding 
the apparent exception in the lan- 


(Continued on Page 2) 
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ADVERTISING AGE 


September 7, 1936 


MINNIE FROM 
MINNEAPOLIS 
i eee 


Hi boys! Feelin’ kinda proud today. 


The Old Master Bernie Bierman, 
head football coach of the Univer- 
sity of Minnesota, who was elected 


by fans to direct the All-Stars in the 
game with the Detroit Lions in Chi 
last week, did a good job. 


He’s a great guy, this Bierman. And 
if you don’t think the fans are for 
him and the Gophers just try to 
get a good seat in the concrete 
rootin’ section up here on the U 
campus. Practically a sellout now. 


The Star jumped in 
with another scoop. Beginning to- 
morrow The Star starts the Life 
Story of Bernie Bierman, Folks will 
eat it up. Pictures, too, I saw ’em. 
In fact, the story is so interesting 
that NEA bought it from us. Thought 
I'd mention that so some of the 
other eds around the country could 


run it. 


Minneapolis 


* * * 


of things goin’ on around the 
Minneapolis Star these days. The 
other night more than 10,000 folks 


saw a swell soft ball game between 


Lots 


the Millers, American Association 
team, and the Twin City Diamond 
Ball champs. More fun than a cir- 


cus. The Minneapolis Star staged 
the stunt and turned the money over 
to a Sanatorium to help build a 
swimming pool for the unfortunates. 


Two nights later this up and com- 
ing paper held its first annual 
“Night of Champions.” 300 win- 
ners of the city Park Board ath- 
letic activities were presented with 
Medals of Merit awarded by The 
Star. ‘Course folks are talking 
about The Minneapolis Star. But 
not only that, they’re reading it. 
August circulation took a_ nice 
jump up . . . the best August 
in years. 
* 1 * 
Money up here, too, lads. New gas 


buggy deliveries in Minneapolis and 
Hennepin county for the first eight 


months of ’36 were the greatest of 
any year since 1929. New cars 


were only a couple of thousand be- 
hind 1929 and ahead of 1928 and ’27. 
Truck deliveries for the same period 
were AHEAD of 1929! 


I probably helped. Urged the b.f. to 

buy a new car. It’s sure swell riding 

around in the evening...and parkin’ 
.and sparkin’. 


* * & 


Now when you think of farms, you 
don’t think of figures in the same 
sense as you do when standing on 
a windy corner. But here’s some 
rural dope that’s worth putting in 
the old bean: 


of Minnesota 
will show an increase of 
at least $40,000,000 over 1935. 
There’s three hundred million 
bucks up here starin’ you right in 
the face! Take the bread-spreader, 
butter. Minnesota is the leading 
butter state of the nation. In this 
item alone, prices have been 


boosted up 4014%. 


1936 income 


The 


farmers 


And here’s another thing. . . despite 
the drought, livestock feed in these 
parts is adequate, says the U. S. 
department of agriculture. So farm- 
ers in Minnesota have the raw ma- 
terials with which to manufacture 
the normal quantity of livestock and 
livestock products...and The Min- 
neapolis Star has the circulation to 
reach folks who are spending! Better 
make use of it. 


Business 
write me. 
you one! 


want one of these 
Maps with all the facts, 
I'll be breathless to send 
As ever, 


If you 


THE MINNEAPOLIS 


STAR 


Home Delivered 
in Minneapolis 


Largest Daily Circulation 


AGENCY CHIEFS 
TURN SPOTLIGHT 
ON JOB PROBLEM 


Offer Helpful Advice to Am- 
hitious Youngsters 


Chicago, Sept. 3.—How can a 
young man break into the adver- 
tising field? On what basis do adver- 
tising agencies, for example, select 
the youngsters who may some day 
step into the shoes of executives? 

Many interesting replies came 
from advertising agency officers in 
response to a call for help sounded 
by ADVERTISING AGE for suggestions 
which would be helpful to aspirants. 
Letters from some of the young men 
have appeared in recent “Voice of 


the Advertiser” columns. 
Frank J. Reynolds, president of 
Albert Frank-Guenther Law, Inc., 


New York, points out that his com- 
pany has a great number of inquiries 
from people who are eager to enter 
advertising. 

“In every case,” he emphasizes, 
“we refer them to a book entitled, 
‘Careers in Advertising,’ edited by 
Alden James. If after reading this 
book they are still interested in the 
advertising business it very definite- 
ly shows them the method of proce- 
dure.” 

“Careers in Advertising,” is an 
analysis of the principal types of 
positions in all branches of today’s 
advertising business. Zach of its 
60 chapters was written especially 
by an outstanding advertising man. 


Gives Check Chart 


Earnest Elmo Calkins, famous ad- 
vertising man, points out in a fore- 
word to “Careers in Advertising,” 
that many young men and women 
who “want to enter advertising” ac- 
tually do not know what advertising 
work is, or the kind of temperament 
it requires. Mystery surrounding the 
first point should be cleared up by 
the book, he asserts. 

One of the best ways for one to 
decide whether he has the advertis- 
ing temperament, Mr. Calkins de- 
clares, is to answer a list of ques- 
tions, some of which follow: 

“Are you patient, studious, thor- 
ough, accurate? (Behind every com- 
pleted advertisement is much spade 
work.) Have you tact, diplomacy? 
(The important division of agency 
work is contacts. On them hang the 
accounts. Much depends on keep- 
ing on good terms with the client.) 
Are you curious, observant? 

“Do you like people, crowds, popu- 
lar amusements? Can you _ talk 
with a bus driver, or an elevator 
man as well as a tycoon and learn 
something from each? (Advertising 
is addressed to the multitude, the 
common mind.) Do you know the 
stimuli to which people normally 
react? 

“Do you like business? Does the 
flow of goods from manufacturer 
through retailer to consumer inter- 
est you? 

“Do you notice instinctively the 
efforts of merchants to sell, the ar- 
rangement of stock in a store, the 
manner of salemen, the dressing of 
windows? Have you ever read an 
advertisement, noted its display, 
analyzed its effect on you? 

“Do you write easily? Have you 
a feeling for the deeper meanings 
of words? Can you express yourself 
in limited space? Do you collect 
phrases, happy bits of description, 
scraps of conversation, analogies, 
similes, parallels?” 

Canvass the agencies and adver- 
tisers and thus try to turn up an 
opportunity, is the suggestion of Al- 
len L. Billingsley, president of Fuller 
& Smith & Ross, Inc., New York and 
Cleveland. 

“We have a somewhat definite 
system of taking on young men and 
have four in the organization whom 
we have recruited over the past two 
vears,” he reports. “We start them 
out either as junior creative men or 
as assistants in our mechanical de- 


HELPING HAND 


Frank J. Reynolds 


partment. They spend some time 
getting a good grasp of agency rou- 
tines and then we move them up into 
definite creative work as rapidly as 
they develop and opportunity pre- 
sents. 

“We get these young men either 
by recommendation from friends or 
through contacts which we have set 
up with certain universities. At 
present we have a young man from 
Harvard, one from Yale, one from 
Cornell, and one from DePauw. 

Ordinarily this agency favors 
young men of good personality who 
have had college journalistic experi- 
ence and who have made good schol- 
astic records, Mr. Billingsley states, 
adding that the agency’s experience 


has made it feel that a system of 
bringing in young men fresh from 
college is well worth while. 


“In spite of returning prosperity, 
it is still not as easy for the young 
college man to get started as during 
the glorious days of the 1920's,” Win- 
throp Hoyt, president of Charles W. 
Hoyt Company, Inc., New York, 
points out. “For many of them it is 
a case of starting as an office boy, 
the same as his less fortunate friend 
who could not go to college, and also 
at a rate of pay lower than seems 
reasonable to the man with a college 
education.” 

Plenty of Opportunity 

At the same time plenty of oppor- 
tunities for success in advertising 
still do exist, and the man who care- 
fully plans his attack will gain his 
reward, Mr. Hoyt asserts. 

“Back in the 1920’s the founder of 


this agency wrote a book entitled, 
“Training for the Business of Adver- 
tising,” Mr. Hoyt points out. “Its 


facts and figures are now way out 
of date, but its theory still holds 
true—basically ‘learn how to sell.’ 
“The following are some of the 
suggestions offered and some of 
them could be followed while a man 
is still in college, or during his sum- 
mer holidays, and others could only 
be done after the college course has 


been finished. 

“1. Sell goods over a -retail 
counter. 

“2. Do some house-to-house sell- 
ing. 


“oo 
oo. 


Secure a job selling the retail 
or wholesale trade and stick to it for 
at least one year. 

“4. If you are inclined towards 
writing, do all of the above, and 
also put in some time working as a 
newspaper reporter—learn to be a 
fast and practical producer. 

“5S. Secure job as an assistant 
to an advertising manager—learn 
about printing, engraving, typog- 
raphy, and the buying and selling of 
this type of material. 

“6. Find an opportunity to travel 
in the United States—to learn some- 
thing about the major markets that 


you are going to discuss with the 
advertiser.” 
If a young man can combine all 


of these six points with a good all 
around college education, he is a 
likely candidate for a position with 
an advertising agency, Mr. Hoyt de- 
clares. 

J. Walter Thompson Company, 
New York, maintains contact with 
‘ollege placement bureaus and sends 

(Continued on Page 25) 


BUYERS BARRED 
FROM BROKERAGE 
BY COMMISSION 


(Continued from Page 1) 
guage of the law. 


Utterback, chairman of the subcom- 
mittee of the House Judiciary Com- 
mittee in charge of the Patman bill. 

The Commission says the law} 


“prohibits its (brokerage) ditieaes| 


by the buyer direct to 
or by the seller direct to the buyer; 
and it prohibits 
either to an agent or intermediary 
acting in fact for or in behalf, or 
subject to the direct or indirect con- 
trol of the other.” There is also no 
further talk of the constitutionality 
situation; likewise the advice on 
owning brokage company stock is 
withdrawn. 
Particularly 


the seller, 


now being used by the Commission | 


to drive home its attitude on the 
law’s intent in brokerage: 


“To permit brokerage payment or | 


allowance where no such service is 
rendered—where in fact, if a ‘broker’ 
so labeled, enters the picture at all, 
it is one whom the buyer points out 
to the seller, rather than one who 
brings the buyer to the seller—would 
render the section a nullity. The re- 
lation of the broker to his client is a 
fiduciary one. To collect from a 
client for services rendered in the 
interest of a party adverse to him, is 
a violation of that relationship; and 
to protect those who deal in the 
streams of commerce against 
breaches of faith in its relations of 
trust, is to foster confidence in its 
processes and promote its whole- 
someness and volume.” 


NATIONAL LINEAGE FAILS 
TO OFFSET CHAIN LOSSES 


Boston, Mass., Sept. 3.—Effect of 
the Robinson-Patman Act on news- 
paper lineage in Boston newspapers 
in August was about that predicted 
by experts. Chain food lineage de- 
creased sharply, while national ad- 
vertising increased, though not 
enough to offset the chain decline. 
This is the finding of the Boston 
Newspapers Statistical Bureau. 

Great Atlantic & Pacific Tea Com- 
pany reduced expendi- 


newspaper 
tures more sharply than did other 
chains. August lineage amounted 


only to 30,254 in Boston newspapers, 
compared with 50,342 for August, 
1935. Lineage of First National 
Stores was 10,467 less in August, 
1936, than for the same month of 


It has adopted as | 
its own the words of Judge Hubert | 


its payment by | 


vigorous language is | 


1935, while the Economy Stores useq 
4,494 fewer lines. 

National advertisers, free from al. 
lowances to chains, diverted some 
of the money into advertising over 
their own signatures, but not enough 
to make up for the losses registered 
in chain store lineage. The lineage 
increase over August, 1935, was 


7,888, or about 20 per cent of the 
decrease. 

Neither First National nor Econ. 
omy Stores contemplates adopting a 
new contract similar to that 
espoused by A & P. 
| Hershey Chocolate Company has 


‘instituted a new system of quantity 
‘discounts, it is reported. 


Murphy Resigns 


from “Examiner” 
William H. Murphy, assistant ad- 
vertising manager of the Chicago 
| Herald and Examiner, has resigned 
| ft ‘om his post. 
His duties have been taken ove: 
by John A. Dickson, advertising 
manager. 


Carson Joins Denham 
| Dudley M. Carson, formerly with 
|MacManus, John and Adams, Inc.., 
| Detroit, has joined Denham & Co., 
| Detroit publicitors as a_vice-presi- 
dent. Denham & Co. has been re- 
tained by the Detroit office of United 


vertising counsel for Graham-Paige 
Motors Corporation. Mr. Carson will 
handle Graham-Paige publicity ac- 
tivities. 


Thayer Badly Hurt 
Harold E. Thayer, New England 
representative for Mill Supplies, is 
in the Hartford Hospital where he 
has been unconscious for a week fol- 
lowing an automobile accident near 
Hartford, Conn. Doctors hold hopes 
for recovery, though his skull is 

fractured and shoulder broken. 


Breese in Chicago 

Murray Breese Associates, Inc., 
New York advertising agency, spe- 
cializing in advertising and market- 
ing products to the medical and den- 
tal professions and the drug trade, 
has opened a Chicago office at 919 N. 
Michigan Ave., in charge of John M. 
Nixon, vice-president. 


Olympic Motor Car to 
Acquire Franklin Plant 


Olympic Motor Car, Inc., has been 
formed to take over Franklin Mo- 
tors’ plant in Syracuse, N. Y., and 
proceed with plans for producing 
sample cars in the low-priced 
bracket, Ben Wiles, attorney for Ar- 
thur J. Brandt, Detroit industrial 
engineer, announced. 


“Journal” to Cooper 
Charles R. Cooper, 250 Park Ave- 
nue, New York, has been named New 
York representative of Army & Navy 
' Journal. 


advertising than you now carry. 


“Aeediedy this year we 


have obtained more 


three hundred thousand dollars in advertising for : 
_ one publication, two hundred thousand dollars for 


| Fase en 1910 
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heage 
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Econ. 


Consumer Market 
=| ever reached by any magazine 


ove, 
tising 


~ 


m 
with 
Inc. 
E Co., 
-presi- 
m re- 
Inited 
1, ad- 
Paige 
n will 
y ac- 
gland 
es, is 
re he 
*k fol- 
, hear 
hopes 
ull is 
| a @ 2,845,346 women readers! That is the net 
arket- average of Woman's Home Companion for the m 
nen first six months of 1936—the new peak of a 
aay 3. circulation that has swept upward month after 
M. ; . 6 ° 
month, leading all women’s publications. 
) And since the greater part of the consumer dollar 
"lant is spent by women, Companion readers now con- 
s been . ° ° ° 
“gon stitute the richest market in the magazine field. 
and 
poi Women have shown this preference because 
price : ) ; 
or Ar- Woman's Home Companion has given them 
_—— more helpful and practical editorial service. It 
has kept in closer contact with them . . . gained 
i fuller understanding of their problems and be- 
d New come better equipped to solve them. 
Vavy 
Today this is true more than ever. Over a thou- 
a sand homemakers, acting as Reader-Editors, 
| make monthly reports on assigned household 
~~ ji i ) —— 7 Pe ae subjects . . . enable the Companion to edit spe- 
CM a= . 2+ , : $ ) Pe gall cifically to expressed needs, known wants. And 
“TT i | fr ~- Ee wee SY te ls as the facts these women reveal are equally valu- 
a Ce ote NY | able to advertisers—give them a testing board 
ne SA al t of public opinion, a charted course into their 
. ; market. 
Also available to Companion advertisers are 
the Jean Abbey and Carolyn Pryce merchandis- 
ing services that follow through to the point of 
sale... in department stores or grocery chains 
WOMAN'S HOME . . . with window and counter displays, radio 
broadcasts, special promotions. 
Total these advantages . . . the most resultful 
| merchandising in the field—a new peak of 
reader intimacy—an all-time high in circula- 
tion—the richest consumer market ever reached 
a by any magazine. . . 
The Crowell Publishing Company, New York ~- Publishers of COLLIER’S 
then consider tha vertisi 
WOMAN’S HOME COMPANION + THE AMERICAN MAGAZINE + THE COUNTRY HOME t advertising weet al 
thousand readers are now the /Jowest in Com- 
The Largest Magazine Audience in the World— More than 9,000,000 Circulation panion history! 
a,» 
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STUDEBAKER TO 
PUT A MILLION 
BEHINDNEW CAR 


South Bend, Sept. 4-—-A “Presi- 
dential Sweepstakes” contest will 
highlight the three-months promo- 
tion drive around introduction of 
the new Studebaker 1937 cars Sept. 
15, it was disclosed today as adver- 
tising plans for the new models were 
outlined. 

The announcement said no radical 
changes will be found “but there are 
many innovations and features that 
contribute to greater beauty, safety, 
economy and performance than any 
previous Studebakers have _  pos- 
sessed.” 

The three-months advertising cam- 
paign contemplates expenditures of 
more than $1,000,000. 

Initial announcement of the sweep- 
stakes will be made on the Stude- 
baker radio program Sept. 14 over 
40 National Broadcasting Company 
stations. 

The contest offers five Studebaker 


President cars to the persons who 

guess most accurately the public 

vote for presidential candidates in 

the forthcoming election. The con- 

| test ends Oct. 15. 
Supplementing the 

gram will be spot 
I 


network pro- 
| transcription 
| broadcasts over 25 stations for a 
| month starting Sept. 15. 

| The presidential vote guessing 
| contest also gives a good chance for 
a play on the “President” line of 
Studebakers which will be capital- 
ized to the utmost. 


Using four-color insertions chiefly, 
the magazine campaign for the new 
| models will be launched in the Sept. 
19 issue of the Saturday Evening 
| Post with three pages of bleed four- 
color copy. 

The campaign will continue 
through Collier's, Literary Digest, 
News-Week and Time for the general 


ident-8 copy to appear in Esquire and 
Fortune. 

In the farm market, Country 
| Gentleman and Farm Journal will 
be used. 

The most extensive newspaper 
it was said, has been planned start- 
ing around Sept. 15, and continuing 
through the first half of December 
using 6 columns folded metropolitan 


ADVERTISING AGE 


print. Newspapers in every princi- | 
pal city will be used. 

Featuring a painting by Andrew 
Loomis, posters for the new Stude- 
baker cars will appear from Sept. 
15 to Oct. 15 in principal cities from 
ccast to coast. 

A feature of the complementary 
dealer program for the campaign 
will be the first use of direct-color 
photography by the company in an 
elaborate 84-page catalog. 

The campaign is being handled by 
toche, Williams and Cunnyngham, 
Inc., Chicago. 


Host to West Virginians 

The West Virginia Newspaper 
Council held its ninth annual outing 
Aug. 28 and 29, visiting scenic points | 
in Virginia and West Virginia. The | 
group was entertained at a pienic | 
held by the Bluefield Daily Tele- 


7 ; a * | graph, and at a luncheon given by | 
lines, with special Studebaker Pres- | ; wa as Fh wi 


the Welch Daily News. Thomas 
Flynn, editorial writer of the Wheel- | 


|ing Intelligencer, is Council presi- | 


campaign ever staged by Studebaker, | 


dent. 


Mirror Hires Kabibble 
Harry Hershfield’s famous car: | 
toon character, Abe Kabibble, absent | 


|from the comic pages of New York 


| 


| 


newspapers for five years, will ap-| 
pear in the New York Mirror daily 


IT JUST HAD TO COME 


— — met ge FE 


Knock! Knock! WHO'S THEREP 
MR. CARBON / 


—and you can’t make a joke 
about that! 


—the thing to do is—correct it! 
How? EASY? USE— 


From the "big league" drought conference recently held in lowa, the impres- 
sion might be gained that all lowa farmers are practically destitute and will 
be found in the bread lines this winter. lowa is a big state, nearly 400 miles 
from east to west and it's far from being “one market." Consider the fol- 
lowing quotation from an INS dispatch of August 26: 


"lowa's 1936 corn yield will range ‘up to sixty bushels 
per acre in the EAST CENTRAL COUNTIES*', 
Charles D. Reed of the federal crop bureau reported 
Wednesday." 


JUST OFF 
THE PRESS 


The new route 
list showing all 
retail grocer, re- 
tail drug and re- 
tail beer outlets 
in Eastern lowa. 


*This is the area in which The Cedar Rapids Gazette has thor- 
ough coverage. Advertisers can benefit profitably from this 
favorable crop yield by getting into this area with schedules 
in The Cedar Rapids Gazette—the paper that is leading all 
lowa dailies in total paid advertising linage. 


WRITE FOR 
YOUR FREE COPY 


“BLANKETS IOWA'S RICHEST MARKET" 


The Cedar Rapids Gasette 


Represented Nationally by 
ALLEN-KLAPP-FRAZIER CO. 


New York Chicago Detroit St. Louis 


and Sunday starting Sept. 7. 


Middle West newspaper copy for Blue Flash gasoline. 


Two Appoint Grey; 
Personnel Enlarged 

Pabst Chemical Co., Chicago, has 
appointed The Grey Co., Chicago, to 
handle a newspaper and direct mail 
campaign for Sobromo powder. The 
American Radio Laboratories, Chi- 
cago, has named the agency to direct 
a medical publication and direct mail 
campaign for the  Electro-Cardio- 
Scope. 

Barry Becker, former radio direc- 
tor of Morenus Advertising Agency, 
Chicago, has joined The Grey Co, as 
radio director. Jay J. Hanson, for- 
merly of the Kansas City office of 
Beaumont and Hohman, has been 
named assistant art director. 


- 


Pennsylvania Limits 


Liquor Licensees 


Attorney General Charles J. Mar- 
giotti of Pennsylvania has ruled that 
amusements must be incidental and 
not the principal business of liquor 
licensees in the state. Retail licenses 
will be granted only to restaurants. 

Citing an act of 1881, the attorney- 
general pointed out that granting of 
licenses to theaters, circuses, mu- 
seums, or any other place of amuse- 
ment, is prohibited by law. 


Waddell Sense 


C. Eugene Waddell, vice-president 
of Reliance Graphic Corporation, has 
moved from Pittsburgh to headquar- 
ters at 480 Lexington Ave., New 
York. From this location he will 
continue to service his Pittsburgh, 
Cleveland, Buffalo, and Rochester ac- 
counts. 


Boat Builders 
Sponsor Races 


for Baby Craft 


New York, Sept. 2.—To widen the 
market for small sailing vessels by 
popularizing sail boating, Cape Cod 
Building Corporation will sponsor 
the first national championship races 
for 15-foot Nimblets and _ slightly 
larger Baby Knockabouts in Buz- 
zard’s Bay, off Wareham, Mass., 
Sept. 9 and 10. Perpetual trophies 
have been hung up. 

The company took a new tack to 
convert landsmen into sailors last 
spring when it secured display of its 
boats in 25 department stores, which 
looked kindly on the innovation be- 
cause it promoted sale of the numer- 
ous accessories required when a 
landlubber decides he was born to 
sail the briny deep. The stores, ac- 
cordingly, gave the boats some 
valuable newspaper promotion. 

The Cape Cod Building Corpora- 
tion expects to use space in news- 
papers and magazines on its own 
behalf to build prestige for the 
races, to be held annually. In the 
meanwhile, it has issued novel in- 
vitations for participation in its 
classic in the form of a chart of the 
waters to be sailed. 


Chicago Office Moves 


The Chicago office of Fleet Owner, 
under Irving E. Hand, has moved to 
224 South Michigan Avenue. 


The Washington Post 
Announces the 
Appointment of 

Mr. Jack M. B. Sacks 

as 


National Advertising Manager 
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N THE SPOT--- 


Let the gun spit. Let the pact be signed. Let come disaster, triumph, 
knockout, veto, cannonade, or cross-bred orchid. News-Week will 
receive the first-hand facts flashed from the factual front. To 
News-Week editors, clippings are suspect... until verified. Inferences 
are invalid... until shored up by research. Reports are rumors... 
until confirmed on the spot. It is this that makes News-Week 
unique among magazines. News-Week combines deliberative weekly 
editing with the quick-wired flash of news, when and as it happens. ... 
Perhaps this is why News-Week has won its place in the hearts —and 
living rooms—of some 200,000 substantial citizens. Perhaps this is what 


makes News-Week so productive for its advertisers. Who knows. 


NEWS-WEEK 
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GEORGE LORIMER Post, Mr. Lorimer has maintained a| magazine have had the full avproval| Phileo Launches Fall | Six Select Ritchie 
staunch policy of deleting anything | and backing of the board of irectors | David C. Ritchie Advertising _ 
) m g Agency, 
of questionable taste, rejecting so- | and it will be their purpose to give) Newspaper Ca paign 


. Houston, Tex., has been appointed to 
called intellectual writing and main-| Mr. Wesley Stout, the new editor Four large advertisements for) 


° "| whiien Manutacturt Cc ——- | handle advertising of The Stoneleigh 
taining a virile expression of enter-| after Mr. Lorimer’s retirement in| *™! *" ‘ ‘eee gen singe = ee | Motel, Dallas: Houston Milling Co., 
taining reality. | January, the same measure of free-| oe eS —s Ss oS €T, | Houston; Bliss Brokerage Co., Hous- 


dom in the editorial operation and | ™arking the start of the company’s ton; The Associated Master Plumbers 


“Bi ” : ; fall newspaper campaign. : So ‘ 
6 ” Defends “Big Business ‘the same staunch support in his ac- The pr le — oa © new |* Houston, Inc. ; Sterling & Bake! 
Pf} T N The magazine, under his guidance | tivities that they have heretofore| pooklet, “Official Football Facts,” | Securities Corporation, Houston; and 


to . 
: F : x : . : Sterling & Baker, brokers and invest- 
has held to a strong conservatism,| given to Mr. Lorimer. Mr. Stout has| be used by dealers in conjunction B . 


; : . a ag) ‘ : : ‘ ; - ment counselors, Houston. 
and an active defense of “big busi-| been associated with Mr. Lorimer} with their demonstration campaign. Filgbocl 
ness” which Mr. Lorimer has found| for many years and shares with Mr.| Special newspaper copy, offering the 


Stout i amed {0 Succeed « subject for both entertaining fic- | Lorimer the same beliefs in funda- | booklet, has been prepared. British Firm Renews 


tion and editorial expression. | mental American doctrines.” —_—_—__——— | William Hollins & Co., English 


Veteran Fditor | Walter W. Fuller, president of the} Mr. Stout, a native of Junction Jeffries Doubles Up 


| manufacturers of Viyella flannel, 
Curtis Publishing Company, in aj| City, Kans., is 47 years old. He came 


|have renewed advertising in this 

; ‘ ; ; " . , J. J. Jeffries has been appointed|country with insertions in Septem- 
| stateme *. Lorimer’s retire- » magazine field via the Kan Reda ; Arai “ag 4 

nares me on Sr. Lorimer’s retire} tate a es } NV a York Glot , | director of the radio program depart-| ber issue of New Yorker and Vogue, 

Philadelphia, Sept. 3.—-George) ment, said: sas City Star, the New York Glove) vent of Tracy-Locke-Dawson, Inc.,|through Hawley Advertising Co., 

Horace Lorimer, editorial director “The policies which Mr. Lorimer|and World War experience with the) pnajjas He will be co-starred with |New York. This firm ceased adver- 


of The Saturday Evening Post al- has maintained during these years | naval flying service, joining the Post| Ludi Mai Sensbaugh and Roy Cowan | tising in 1932, due to high tariffs and 
most since its acquisition under the|in the editorial departments of the| in 1922. on the Dr. Pepper program. the depression. 

Curtis Publishing Company banner 
before the turn of the century and| 
credited with having written most of 
the advertising which figured prom- 
inently in the magazine’s circulation 


rise from 1,800 copies to more than “IT'S CAR LOAD ‘ORD ERS Ww N EE D. 
3,000,000, is preparing to retire Jan. 1. 


On this date Mr. Lorimer will 
relinquish his position as editor-in- 
chief of the magazine and chairman 
of the board of the publishing com- | 
pany, it was announced. He _ will} 
continue as a director. Wesley Win- 
ans Stout, for 12 years an associate 
editor of the Post, will become edi- 
tor-in-chief. No successor to _ the| 
chairmanship has been named. 


Started as Clerk 


Mr. Lorimer started his career far | 
removed from the journalism field. | 
His first job was as a clerk with Ar- 
mour Packing Company. In eight 
years he boosted himself to super- 
intendent of the glue works at $5,000 
a year. 

Then he quit Armour, went to 
Colby College for a year and subse- 
quently joined the Boston Post. His 
tenure as a reporter lasted only a| 
few months. He applied for a raise 
and was refused at the time—1897 
—the late Cyrus H. K. Curtis was 
taking over The Saturday Evening 
Post. 

The job of editor was open. Mr. 
Curtis tendered it to Arthur Sher- 
burne Hardy, former editor of Cos-| 
mopolitam, and was unable to secure | 
him. Then the ambitious young Bos- 
ton reporter applied for the job and 
came with the magazine as literary 
editor. 


Publisher Is Impressed 


In a few months he had reju- 
venated the magazine, caught the 
eye of Mr. Curtis and found his sal- 
ary raised from $1,000 a year to more 
than $10,000 and his name placed in 
the masthead as editor-in-chief. 

Under Mr. Lorimer’s stewardship 
the circulation of the Post jumped 
to more than 300,000 in 1902, more 
than 2,000,000 in 1918 and past the | 
3,000,000 mark ten years iater. 

With all of his editorial work, Mr. 
Lorimer has been keenly active in 
advertising the magazine. It was 
Mr. Curtis’ belief that the man who 


planned the magazine should be the 


one to tell the people about it, and NEWSPAPERS FOR CONCENTRATION: 21 great metro- 


Mr. Lorimer has been credited with 

writing most of the advertising for ° . ° 1 ee ° 

the Post politan papers, covering an average of 1 in 3 families in 
Contributing heavily himself to 

the editorial pages, Mr. Lorimer like- 


ee sertoer Be America’s prime trading areas ... papers that the carload- 


ing the field for new writers. He is 


credited with finding & host of the buyers prefer for their own local advertising . . . that the 


leaders including Joseph 
Hergesheimer, Octavus Roy Cohen, 


Irvin S. Cobb and Peter B. Kyne. whole family reads regularly, shops thru thoroughly, responds 


Wants Leisure to Write 


to promptly. 


In a statement announcing his in 
tention to retire, Mr. Lorimer who is 
68 years old said: 

“As you know, this is no sudden 


decision. For several years past I 

have been considering this action. I U N I T E D N E W S P A P E R S M A G A Z I N E 
want a little more leisure, a little 
more time to attend to my personal 
affairs, and a chance to do some long 
deferred writing.” 

On the operating side of the pub- 
lication picture, Mr. Lorimer was 
elected vice president of the Curtis 
Publishing Company in 1927 and in 
Oct., 1932, with the retirement of 
Mr. Curtis, became president and 
subsequently chairman of the board 


In the editorial direction of the NEW YORK: 420 Lexington Avenue CHICAGO: 360 North Michigan Avenue DETROIT: General Motors Building SAN FRANCISC 
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Ball Player to 
Benefit in New 
Kellogg Drive 


major 
yet | 


Chicago, Sept. 3.—Some 


league baseball player—identity 


unknown—will receive an automo- 
hile through a new contest opened 
this week in the Chicago area for 


Kelloge’s Corn Flakes. 
300 Prizes Offered 


contest calls for selection b» 
n audience vote of the best ball 
player in the major leagues with the 
ball player and the person 
the best reason for 


The 


winnihs 
submits 


A MAGAZINE FOR PRODUCT APPEAL: 


that the whole family reads and preserves . 


choice of the winner to receive a 
new Pontiac sedan. More than 300 
other prizes are offered in the con- 


| test which is to run six weeks. 


Use Color Pages 


Two 
American 


color pages in the 
and Tribune are 
used to plug the contest with a ro- 
togravure page in the Cards 
in 750 elevated trains also are being 
used. An extensive merchandising 
tie-up with suppliers of the prizes 
and a direct mail campaign to gro- 
cers round out the contest promo- 
tion. 

The contest was launched to tie in 
with the daily sports broadcast for 
Kellogg’s by Hal Totten over WENR 
which started Aug. 17. 


News. 


“IT'S APPETITES 


Chicago | 
being | 


| eaheniaai Stage 


| Pixley 
| Chie ‘ago are conducting a poll of cus- 
| tomers to determine Chicago’s most 
| valuable baseball player. More than 
7,000 ballots were cast in the first 


tee days of the poll, which started 
Aug. 24 and ends Sept. 21. 


The member of the Cubs or Sox 


team chosen as most valuable will re- 


ceive $200 in cash and possession for 
a year of the Albert J. Pixley trophy, 
which will be awarded 


led in the early balloting. 
Jickling-Dow Moves 


The Jickling-Dow Co., 
vertising agent, has moved to 
quarters at 1326 Maccabees Bldg. 


$: 


to $2.35 


annually. 
Luke Appling, White Sox short stop, 


Detroit, ad- 
new 


Thom McAn Stores 
Baseball Election| 


and Ehlers restaurants in| 


Cut Prices of Shoes| 


The 637 Thom McAn stores hav 
made a general price reduc re 
Men’s shoes will be cut from $3.30 “4 
$3.15 and boys’ from $2.45 and $1.95, | 
and $1.85, respectively. | 
There will be no change in the price | 
of women’s shoes now selling at'| 
$3.30. 

The price reduction is in line with 
the company’s policy of lowering) 
prices when increased volume 
duced lower selling costs, 
ville, president, said. 


Gets Hollywood Mask 


Hollywood Mask, 
manufacturer of cosmetics, has op- 
pointed Kirtland-Engel Co., Chicago. 
National magazines will be used. 


Inc., Chicago, 


THAT MAKE CAR- 


LOAD ORDERS-AND ITS MAGAZINE 


and gt BOTH! 


Rich color to catch 
the eye, and whet the appetite ... top-notch stories and articles 


. 4,500,000 vol- 


ume circulation penetrating all income groups in these busy 


buying areas. 


“BOTH” for just 4? per family for a full color page! 


CG@PORATION 
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States Printing & Lithographing 
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GEORGE LORIMER 
TO RETIRE FROM 
“POST” ON JAN. 1 


Stout Named to Succeed 
Veteran Editor 


Philadelphia, Sept. 3-—George 
Horace Lorimer, editorial director 
of The Saturday Evening Post al- 
most since its acquisition under the 
Curtis Publishing Company banner 
before the turn of the century and 
credited with having written most of 
the advertising which figured prom- 
inently in the magazine’s circulation 
rise from 1,800 copies to more than 
3,000,000, is preparing to retire Jan. 1. 

On this date Mr. Lorimer will 
relinquish his position as editor-in- 
chief of the magazine and chairman 
of the board of the publishing com- 
pany, it was announced. He will 
continue as a director. Wesley Win- 
ans Stout, for 12 years an associate 
editor of the Post, will become edi- 
tor-in-chief. No successor to the 
chairmanship has been named. 


Started as Clerk 


Mr. Lorimer started his career far 
removed from the journalism field. 
His first job was as a clerk with Ar- 
mour Packing Company. In eight 
years he boosted himself to super- 
intendent of the glue works at $5,000 
a year. 

Then he quit Armour, went to 
Colby College for a year and subse- 
quently joined the Boston Post. His 
tenure as a reporter lasted only a 
few months. He applied for a raise 
and was refused at the time—1897 
—the late Cyrus H. K. Curtis was 
taking over The Saturday Evening 
Post. 

The job of editor was open. Mr. 
Curtis tendered it to Arthur Sher- 
burne Hardy, former editor of Cos- 
mopolitan, and was unable to secure 
him. Then the ambitious young Bos- 
ton reporter applied for the job and 
came with the magazine as literary 
editor. 


Publisher Is Impressed 


In a few months he had reju- 
venated the magazine, caught the 
eye of Mr. Curtis and found his sal- 
ary raised from $1,000 a year to more 
than $10,000 and his name placed in 
the masthead as editor-in-chief. 

Under Mr. Lorimer’s stewardship 
the circulation of the Post jumped 
to more than 300,000 in 1902, more 
than 2,000,000 in 1918 and past the 
3,000,000 mark ten years later. 

With all of his editorial work, Mr. 
Lorimer has been keenly active in 
advertising the magazine. It was 
Mr. Curtis’ belief that the man who 
planned the magazine should be the 
one to tell the people about it, and 
Mr. Lorimer has been credited with 
writing most of the advertising for 
the Post. 

Contributing heavily himself to 
the editorial pages, Mr. Lorimer like- 
wise has long been active in scout- 
ing the field for new writers. He is 
credited with finding a host of the 
fiction leaders including Joseph 
Hergesheimer, Octavus Roy Cohen, 
Irvin S. Cobb and Peter B. Kyne. 


Wants Leisure to Write 


In a statement announcing his in- 
tention to retire, Mr. Lorimer who is 
68 years old said: 

“As you know, this is no sudden 
decision. For several years past I 
have been considering this action. I 
want a little more leisure, a little 
more time to attend to my personal 
affairs, and a chance to do some long 
deferred writing.” 

On the operating side of the pub- 
lication picture, Mr. Lorimer was 
elected vice president of the Curtis 
-Publishing Company in 1927 and in 
Oct., 1932, with the retirement of 
Mr. Curtis, became president and 
subsequently chairman of the board. 
In the editorial direction of the 


Post, Mr. Lorimer has maintained a 
staunch policy of deleting anything 
of questionable taste, rejecting so- 
called intellectual writing and main- 
taining a virile expression of enter- 
taining reality. 


Defends “Big Business” 


The magazine, under his guidance 
has held to a strong conservatism, 
and an active defense of “big busi- 
ness” which Mr. Lorimer has found 
a subject for both entertaining fic- 
tion and editorial expression. 

Walter W. Fuller, president of the 
Curtis Publishing Company, in a 
statement on Mr. Lorimer’s retire- 
ment, said: 

“The policies which Mr. Lorimer 
has maintained during these years 
in the editorial departments of the 


magazine have had the full approval 
and backing of the board of directors 
and it will be their purpose to give 
Mr. Wesley Stout, the new editor, 
after Mr. Lorimer’s retirement in 
January, the same measure of free- 
dom ip the editorial operation and 
the same staunch support in his ac- 
tivities that they have heretofore 
given to Mr. Lorimer. Mr. Stout has 
been associated with Mr. Lorimer 
for many years and shares with Mr. 
Lorimer the same beliefs in funda- 
mental American doctrines.” 

Mr. Stout, a native of Junction 
City, Kans., is 47 years old. He came 
into the magazine field via the Kan- 
sas City Star, the New York Globe 
and World War experience with the 
naval flying service, joining the Post 
in 1922. 


Philco Launches Fall 
Newspaper Campaign 

Four large advertisements for 
Phileo Manufacturing Co. will ap- 
pear in 200 cities in September, 
marking the start of the company’s 
fall newspaper campaign. 

The company has issued a new 
booklet, “Official Football Facts,” to 
be used by dealers in conjunction 
with their demonstration campaign. 
Special newspaper copy, offering the 
booklet, has been prepared. 


Jeffries Doubles Up 


J. J. Jeffries has been appointed 
director of the radio program depart- 
ment of Tracy-Locke-Dawson, Inc., 
Dallas. He will be co-starred with 
Ludi Mai Sensbaugh and Roy Cowan 
on the Dr. Pepper program. 


Six Select Ritchie 

David C. Ritchie Advertising Agency 
Houston, Tex., has been appointed t, 
handle advertising of The Stoneleigh 
Hotel, Dallas; Houston Milling Co. 
Houston; Bliss Brokerage Co., Hous. 
ton; The Associated Master Plumbers 
of Houston, Inc.; Sterling & Baker 
Securities Corporation, Houston; ang 
Sterling & Baker, brokers and invegt. 
ment counselors, Houston. 


British Firm Renews 


William Hollins & Co., English 
Wmanufacturers of Viyella flanne| 
have renewed advertising in this 
country with insertions in Septem. 
ber issue of New Yorker and Vogue, 
through Hawley Advertising Co., 
New York. This firm ceased adver. 
tising in 1932, due to high tariffs anq 


the depression. 


"IT'S CARLOAD ORDERS WE NEED. 
_ THEY COME FROM THE BIG CITIES | 
‘THAT NEWSPAPERS COVER BEST 


NEWSPAPERS FOR CONCENTRATION: 21 great metro- 


politan papers, covering an average of 1 in 3% families in 
America’s prime trading areas ... papers that the carload- 
buyers prefer for their own local advertising . . . that the 


whole family reads regularly, shops thru thoroughly, responds 


to promptly. 
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NEW YORK: 420 Lexington Avenue 
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CHICAGO: 360 North Michigan Avenue 


DETROIT: General Motors Building 
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Ball Player to 
Benefit in New 
Kellogg Drive 


Chicago, Sept. 3—Some major 
jeague baseball player—identity yet 
unknown—will receive an automo- 
pile through a new contest opened 
this week fn the Chicago area for 
Kelloge’s Corn Makes. 


300 Prizes Offered 


The contest calls for selection’ by 
an audience vote of the best ball 
player in the major leagues with the 
winning ball player and the person 
who submits the best reason for 


—— 


choice of the winner to receive a 
new Pontiac sedan. More than 300 
other prizes are offered in the con- 
test which is to run six weeks. 


Use Color Pages 


Two color pages in the Chicago 
American and Tribune are being 
used to plug the contest with a ro- 
togravure page in the News. Cards 
in 750 elevated trains also are being 
used. An extensive merchandising 
tie-up with suppliers of the prizes 
and a direct mail campaign to gro- 
cers round out the contest promo- 
tion. 

The contest was launched to tie in 
with the daily sports broadcast for 
Kellogg’s by Hal Totten over WENR 
which started Aug. 17. 


Restaurants Stage 
Baseball Election 


Pixley and Ehlers restaurants in 
Chicago are conducting a poll of cus- 
tomers to determine Chicago’s most 
valuable baseball player. More than 
37,000 ballots were cast in the first 
four days of the poll, which started 
Aug. 24 and ends Sept. 21. 

The member of the Cubs or Sox 
team chosen as most valuable will re- 
ceive $200 in cash and possession for 
a year of the Albert J. Pixley trophy, 
which will be awarded annually. 
Luke Appling, White Sox short stop, 
led in the early balloting. 


Jickling-Dow Moves 


The Jickling-Dow Co., Detroit, ad- 
vertising agent, has moved to new 
quarters at 1326 Maccabees Bldg. 


Thom McAn Stores 


Cut Prices of Shoes 


The 637 Thom McAn stores have 
made a general price reduction. 
Men’s shoes will be cut from $3.30 to 
$3.15 and boys’ from $2.45 and $1.95, 
to $2.35 and $1.85, respectively. 
There will be no change in the price 
of women’s shoes now selling at 
$3.30. 

The price reduction is in line with 
the company’s policy of lowering 
prices when increased volume pro- 
duced lower selling costs, Ward Mel- 
ville, president, said. 


Gets Hollywood Mask 


Hollywood Mask, Inc., Chicago, 
manufacturer of cosmetics, has op- 
pointed Kirtland-Engel Co., Chicago. 
National magazines will be used. 
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MAKE CAR 


MAGAZINE | 


THAT MAKES THEM” 


A MAGAZINE FOR PRODUCT APPEAL: Rich color to catch 
the eye, and whet the appetite . .. top-notch stories and articles 
that the whole family reads and preserves. . . 4,500,000 vol- 
ume circulation penetrating all income groups in these busy 


buying areas. 


“BOTH” for just Y4f per family for a full color page! 


NEWSPAPER. 
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GROCERS GIVEN 
PREVIEW OF NEW 
SELLING IDEAS 


Chicago, Sept. 1—Tying in with 
the coming elections, George Zieg- 
ler Company, Milwaukee, is offering 
a Plymouth automobile as first prize 
in an essay writing contest for zeal- 
ous Republicans and Democrats. 

The contest is the feature of a 
new Ziegler counter display box for 
the Ziegler Giant,Candy bar, which 
the company calls “The People’s 
Choice.” The box was one of many 
merchandising novelties shown here 
this week by manufacturers at a 
wholesale grocers’ conference held 
by the Independent Grocers’ Alliance 
of America. 

“Democrat or Republican—Tell Us 
Why,” the headline on the candy 
box reads. For the best 50-word 
letters, the company will award the 
automobile and several hundred 
other prizes. “No matter who wins 
in November you can win a Plym- 
outh,” the box lettering declares. No 
evidence of purchase is required to 
enter the contest. John Garrow, 
Chicago, created the contest and de- 
signed the box. 

Hoberg Paper Mills, Green Bay, 
Wis., featured an offer of a velour 
powder puff with six rolls of Down 
crepe paper, a toilet tissue which 
may also be used to remove cold 
cream from the face, 


Dempsey’s New Job 


A Jack Dempsey boxing ring dis- 
play was suggested to wholesalers 
by Loose-Wiles Biscuit Company, 
Long Island City, N. Y., in connec- 
tion with retail sale of Rippled 
Wheat. The display is made by 
arrangement of several boxes of 
Rippled Wheat to form corner posts 
of a “ring.” Twine forms the ropes 
of the ring. In the center is a col- 
ored cut-out of Jack Dempsey. “Train 
with me on Rippled Wheat—it’s a 
delicious, nourishing whole wheat 
breakfast food,” is the ex-champion’s 
message to youngsters. 

Also advertised in the Loose-Wiles 
store display for Rippled Wheat is a 
free trial offer, bringing the “money- 
back” idea to the breakfast food field. 
A sample box of Rippled Wheat is 
attached to the regulation size box. 

“Serve the small package first,” a 
display card advises. “If you are not 
satisfied, return the large package 
and get your money back.” 

Displatex Sales Company, Chicago, 
showed washable rubber green 
foliage, for setting. off displays of cut 
meats and vegetables in show win- 
dows or cases. Displatex is mounted 
on metal binders, and flexible rubber 
binders. 


Exposition Marks Birth 
of First Movie Theater 


A three day theater exposition in 
Duquesne Garden, Pittsburgh, from 
Sept. 13 marked the birth of 
the world’s first all motion picture 
theater and the 40th anniversary of 
the Harris Amusement Co., founded 
by the late John P. Harris. Mr. Har- 
ris established the first motion pic- 
ture theater, the Nickelodean, in 
June, 1905, in Pittsburgh. The cele- 
bration will continue throughout 
September in Harris-directed the- 
aters in other cities. 

Special sections were devoted to 
the celebration by the Pittsburgh 
Press and Pittsburgh Sun-Telegraph. 
Westinghouse, R.C.A., and Ford Mo- 
tor Co. were among manufacturers 
represented by displays at the ex- 
position. 


Picks District Dates 
The Board of Directors of the 
Southwestern District, Advertising 
Federation of America, meeting at 
Fort Worth, set Nov. 13-15 as the 
dates for the annual district con- 
vention in Dallas. 


Lithographer Moves 


Donaldson Lithographing Co., Inc., 
Newport, Ky., branch of the United 
States Printing & Lithographing Co., 
Norwood, O., has been moved to 
Erie, Pa. 
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BEER COPY GIRL 
IN WCTU FILM; 
RE-TAKE RESULTS 


Chicago, Sept. 3.—Discovery that 
one of the leading women characters 
in a new film being prepared for the 
W. C. T. U. was model for some re- 
cent brewery copy caused re-filming 
of a considerable portion of the forth- 
coming three-reeler, it was learned 


The film, based largely on scientific 
demonstrations at Northwestern Uni- 
versity, is being made for the wom- 
en’s organization by Burton Holmes 
Films, Inc., Chicago. It is the first 
such film to be sponsored by the group 
and is designed for distribution 
through the Y. M. C. A. film bureau 
to schools throughout the country. 


Dark Past Discovered 


Work was largely completed on 
the film when it was learned that 
Miss Carol Fisher, appearing in a 
leading woman’s role, had been a 
model for Anheuser-Busch, Inc., St. 


Louis, in Budweiser beer copy. She 
“withdrew” from the cast and the 
scenes in which she appeared were 
taken over. 

Representatives of ‘the film com- 
pany said the W. C. T. U. had no 
knowledge of the change in cast and 
the re-filming was done voluntarily 
after the beer angle was discovered 
by the producers. 

Mrs. Margaret Munns, W. C. T. U. 
treasurer, said the film was designed 
as an educational venture and not 
propaganda against the use of alco- 
hol. The organization is spending 
$9,400 on production of the film, 
titled, “Ethyl Alcohol, What It Is 
and What It Does.” It is to be 
ready for distribution Oct. 1. 


I. P. in New York 


Industrial Publications, Inc., Chi- 
cago, has opened a New York office 
at 55 W. 42nd St. R. G. Smith is 
Eastern manager for Brick & Clay 
Record and Ceramic Industry, and 
R. W. Davis for Building Supply 
News and Practical Builder. 


Woolley to WWJ 


Easton C. Woolley will become man- 
ager of station WWJ, Detroit, Sept. 
16, when the new studio and trans- 
mitter plant are opened. Mr. Wool- 
ley is now with NBC station rela- 


tions department in New York. 


Kayser Creates 
New Slogan for 
Fall Campaign 


New York, Sept. 4-—‘Be wiser, 
buy Kayser,” is the new slogan 
which Julius Kayser & Co. will pro- 
mote in extensive magazine and 
newspaper advertising now under 
way through Fletcher & Ellis. 


Type Makes Face 


Resort was made to unusual lay- 
out and headline treatment to em- 
phasize eye-catching qualities and 
give the reader the impression of in- 
teresting goings-on. In an advertise- 
ment headed, “Head of the class for 
these Wool Bars,” the type is ar- 
ranged to give the effect of a fem- 
inine face. 


Copy Capsule Size 


“Who wants ossified joints?” asks 
another headline, while the declara- 
tion is made in another that “Anyone 
could keep a marble statue in stock- 
ings!” In another one, the headline 
is “Legs in two straightjackets.” 

Copy has been held to capsule size, 
in order to permit rapid reading, 
and a maximum availability of 
white space. 
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Milk bottle legend in behalf of 


San Francisco Exposition. 


Harrington Promoted 


by “New York Times” 


Walter Harrington has been ap- 
pointed national advertising man- 
ager of The New York Times. He 
previously served in the retail adver- 
tising department of the paper for 
about a year. 

He was at one time with the New 
York World-Telegram, and before 
that was national advertising man- 
ager of the Boston Record. 


H. B. Walker Elected 
Director of ABC Chain 


H. B. Walker, of Evansville, Ind., 
was elected a director of the Affili- 
ated Broadcasting Company, Chicago, 
at a board meeting Sept. 2. He suc- 
ceeds E. Ogden Ketting, Chicago, who 
resigned. 

Mr. Walker will serve as station 
representative to effect closer affilia- 
tion between the network, offices, and 
member stations. 


Bell in Detroit 

W. Edgar Bell has been appointed 
manager of the Detroit office of J. J. 
Devine & Associates. He previously 
made his headquarters in Columbus, 
and will continue to cover accounts 
in Toledo, Columbus and Dayton. He 
was at one time with Dry Goods 
Economist, New York. 


Weekly Paper Resumes 


Yorkville Advance, New York, 
weekly newspaper of the Yorkville 
section of New York City, resumed 
publication Sept. 4. Vera Montgom- 
ery is editor and publisher; L. R. 
Guylay is general manager, and Ber- 
nard Stern is advertising manager. 


Starts “Trailer Age” 


Trade Newspapers Corporation, 
New York, has begun publication of 
Trailer Age, a monthly devoted to 
trailer life and the trailer industry. 
A. Weisinger is editor and publisher, 
and Mack Williams is news editor. 


Barnhill to Supervise 


W. Roy Barnhill and associates, 
New York, will supervise publication 
of New York Hippodrome Sportsman, 
devoted*to sports and events sched- 
uled at the New York Hippodrome 
during the coming season. ‘ 


“Economist” Ups Two 


Dry Goods Economist, New York, 
has appointed Ole B. Bergersen as 
sales manager. He was formerly 
western manager with headquarters 
in Chicago. C. Swayne Phillips has 
been promoted to the post of adver- 
tising manager. Both have been 
named vice-presidents. 


Anderson Adds One » 


Times, Niles, O., has appointed C. 
J. Anderson Special Agency as na- 


| tional representative in Chicago and 


Detroit, and Ralph R. Mulligan in 
New York. 


Samples Overalls 


Industrial Cotton Mills Company, 
Rockhill, S. C., has mailed 4,000 pairs 
of overalls to as many wholesale and 
retail buyers of work clothing. 


Opens Package Contest 


The All-America Package Compe- 
tition for 1936 opens September 8 
and continues to December 19. It is 
sponsored by Modern Packaging, 
New York. 


ee 


$1,000 for Best — 
Letter on Dems 


Offered by GOP 


Chicago, Sept. 2.—A contest de. 
signed to isolate the best arguments 
for their opponents—and then at. 
tempt to prove their fallacy—hag 
been launched over the radio pro. 
gram sponsored by the Republican 
National Committee. 

The contest, announced by Wij. 
liam Hard, commentator on the pro. 
gram, offers $1,000 in cash awards 
for the best letters on “Why I Am 
for Roosevelt.” Prof. T. V. Smith, 
Illinois state senator and a Demo. 
crat, is to be the sole judge. The 
contest ends Sept. 10. 

Mr. Hard explained that the cop. 
test is to develop “a direct consider. 
ation” of the best ideas the New 
Dealers may be contributing. Wip. 
ning letters will be read on the 
broadcast and their arguments dis. 
sected. 


Seek Democratic Listeners 


Radio representatives of the 
G. O. P. here also said the contest 
is intended to lure Democratic listen. 
ers to the program. “We know we 
lave the votes of Republicans who 
tune in,” they said. “We want to 
get Democrats to listen.” 

The committee this week picked 
up another old promotion device 
harking back to the “chain letter” 
splurge. National and local commit- 
tees are sponsoring “chain telephon- 
ing,” with each political adherent 
pledged to call five other vote 
prospects with a political message. 

The Hard comment will be shifted 
Monday, Sept. 7, from the present 
National Broadcasting Company 
hookup to Columbia Broadcasting 
System with 70 stations to be in- 
cluded. 


Named by Rand, McNally 


Rand McNally & Co., Chicago, have 
appointed Needham, Louis & Brorby, 
Inc., Chicago, to handle advertising 
of maps, atlases, books and publi- 
cations. General magazines and 
business papers will be used. 


Gets Dutch Master 


Consolidated Cigar Corporation, 
New York, maker of Harvester, 
Dutch Master and other cigars, has 
- ° pan Erwin Wasey & Co., New 

ork. 


Yes, Mr. Sales Executive, we shall 
be glad to send all the interesting 
details of ING-RICH point-of-sale 
advertising together with a sam- 
ple sign for your approval. Write: 


INGRAM-RICHARDSON 


MANUFACTURING CO. 
BEAVER FALLS, PENNA 
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Underwood Photographs in color as well as in black and white are 
illustrations, with an appeal of their own—an emotional power 
that you can harness to your advertising. Here is one of a series 
for Lennen and Mitchell for the Scripps-Howard Newspapers. 
More than just an outstanding technical job —for when you buy 
an Underwood Illustration you are buying a graphic synthesis 
of your own copy theme, concentrated, translated info compelling 
human values by Underwood Illustrators. 
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Between June, 1935, and 
June, 1936, ADVERTISING 
AGE made a net gain of 


1583 in paid circulation (six 


month averages). This gain 

exceeded by 468 the com: 

bined gains of Advertising 

: and Selling, Printers’ Ink, 

| Printers’ Ink Monthly, Sales 


Management, and Tide. 
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HOCK MARKET 
§ WIDENED BY 
WESTERN DESIGN 


fasel Is Interesting Acces- 
sory; Has Many Uses 


(Picture on Page 31) 


La Salle, Ill., Sept. 3—Use of the 
new table clock of Western Clock 
company as a timepiece has been 
gbordinated to several other func- 
tions to open up new markets for in- 
expensive watch movements. The 
new clock, to receive benefit of con- 
sjderable advertising through Bat- 
ten, Barton, Durstine & Osborn, was 
designed by George W. Blow, of De 
Vaulchier & Blow, Inc., and may be 
ysed as a paperweight. Highly decora- 
tive, it will serve as a beautiful, 
though inexpensive gift. 

The original conception was sug- 
gested by the use of a certain type of 
cock originating in the 18th cen- 
tury, which was placed flat on the 
table in such a manner that the face 
of the clock was horizontal. Such 
clocks were usually made of brass, 
were highly ornamental, and were 
ysed as Much as a decorative object 
or table ornament as a timepiece. 
They sometimes contained alarms, in 
which case the bell was concealed be- 
neath an ornamental base. 

Use as Paperweight 

Another thing which suggested 
this design was the antique type of 
paperweight made of a heavy round 
piece of glass in which colored glass 
was inserted during the fabrication. 
Such paperweights are now well 
known to collectors, and certain old 
ones command high prices. It is be- 
lieved that they were made individ- 
lly by the glass workers and crafts- 
men during their spare time. 

The Westclox table clock employs 
a heavy piece of glass held by a cir- 
cular rim of Tenite. The numerals 
of the clock are debossed in this 
black rim and filled with white. Un- 
derneath the glass is a metal dial 
with a blue lacquer of a mirror-like 
luster through which silver stars ap- 
pear. The minute hand consists of a 
representation of the globe with an 
extension carrying the North Star as 
a pointer. The hour hand is a repre- 
sentation of the moon going around 
the earth. The heavy glass acts as a 
magnifying glass to give the illusion 
of a great depth of perspective, a 
brilliance of reflection and a mystic 
third dimension. 


Sold with Easel 

The glass also served to give suffi- 
cient weight to the clock in order 
that it may be used as a paperweight. 
Although this clock may be used as 
antique table clocks were, flat on the 
lable with its face up, it is sold with 
an easel so that it may be used also 
in the position of an ordinary clock. 
This easel serves, at the same time, 
4 &@ perpetual calendar. 

This clock is therefore first of all, 
adecorative object to be used on the 
desk as a paperweight, on the table 
in the living room, or on the dresser 
in the bedroom. Secondly and inci- 
dentally, it is a timepiece. It makes 
‘new and unusual object as a gift, 
aid has the possibility of various 
diferent designs of dial which will 
‘thance its interest. 

It will retail at $3.95, this price in- 
‘luding the easel. 


Oakite in Boston 


Sales offices have been opened in 
ote by Oakite Products, Inc., 
peed York, with an extensive fall 
per winter advertising campaign to 
a ude space in 35 New England 
Wspapers. Andrew C. Hislop, Jr., 

been promoted to manager of 


the New Eneland package division 


Mart Starts Paper 
taetur =ret issue of “United Manu- 
Rite in News” has been issued by 
Hote} anufacturers Mart, La Salle 
lola.” Chicago. It is a monthly tab- 


FAIR SURF RIDER MAKES ATTRACTIVE BEER POSTER 


Oe 


OO UNG T oc. MELE OM 


Oschman poster for Terre Haute Brewing Co., through Arbee Agency, with Strobridge the lithographer. 


Boondoggling Sweeps 
U.S.; G. O. P. Lukewarm 


Chicago, Sept. 3.—Plans for news- 
paper and radio support back of 
the latest product of the political sea- 
son — “Boondoggling” —are being 
laid here. j 

At the same time, the promotion 
department of the Republican Na- 
tional Committee here decided to let 
the new game stay in commercial, 
rather than political channels and 
declined officially to adopt “Boondog- 
gling’” as a campaign appendage. 

Based on a plan precisely the re- 
verse ot “Monopoly,” the new pas- 
time, “Boondoggling,’ induces the 
players to give away as much money 
as possible. The game, retailing at 
$1, is replete with ironic allusions 
to vastly-publicized New Deal figures 
and systems of spending. 

The game was invented by Lucien 
H. Platt, a young Washington, D. C., 
paper salesman, and Harold W. Han- 
sen, manager of a Washington con- 
crete company office. 

Distribution was launched in New 
York and Washington by the part- 
ners with central offices set up in 
Washington. 


Name Chicago Distributor 


Harry M. Hansen, 107 S. La Salle 
Street, Chicago, an attorney, named 
distributor for the mid-west area this 
week, said that plans are under way 
to extend distribution to the West 
Coast. 

“We are working at the moment 
on production,” said Harold Hansen, 
after a conference here with Harry 
Hansen. “Our supply in New York 
and Washington has been exhausted. 

“But we have to get rapid distribu- 
tion. After the November election, 
Boondoggling may not be so popular. 
And you might say that we are ab- 
solutely non-partisan.” 

Harry Hansen disclosed that an 
initial production of 100,000 of the 
games in the Chicago area has been 
started and distribution of 500,000 is 
expected within a month. 

Contracts, he said, have been 
signed for large quantity deliveries 
to a department store here, a chain 
of drug stores operating throughout 
the mid-west and a five and ten-cent 
store group. 

Delivery of the first batch of 


has been scheduled for Sept. 7. 


radio and newspaper advertising are 
being drawn, subject to production 
exigencies. 

Explaining the Republican party 
attitude, an official of the latter’s pro- 
motion department said, “It’s inter- 
esting, but the cost is too high for 
us to take an active part in the 
game. . Anyway, we have had 25 or 
30 similar ‘ideas’ put up to us, and 
we can’t go for all of them.” 


Play in Big Figures 


The game consists of a board 
marked into 40 “projects.” The play- 
ers are given a billion dollars each 
in “WPA stage money—borrowed for 
prosperity, taken from posterity.” 

The players shake dice and move 


their markers from project to proj- 


games in the mid-western territory | 


Harry Hansen said that schedules of | 


ect, paying or receiving according to 
the fortune of the cubes. The player 
who gets rid of all of his funds first 
wins. 

Each of the “projects,” according 
to the inventors, is taken from a real 
governmental activity, including “tap 
dancing instruction for lobstermen, 
bird house construction, fan dancers 
for CCC camps and tracing the ori- 
gin of a diaper pin.” 

“There is no skill attached to the 
spending of funds,” say instructions 
given with the board, “experience 
teaching us that the less one knows 
about how to make or spend money, 
the greater advantage one has in 
boondoggling.” 


Connolly is Head 


of Hearst Radio, Inc. 


Joseph V. Connolly, president of 
King Features Syndicate, has been 
elected president and director of 
Hearst Radio, Inc., succeeding T. J. 
White, recently-elected chairman of 
the board of all Hearst enterprises. 

Hearst Radio, Inc., operates and 
represents the 10 Hearst-owned 
broadcasting stations. Other officers 
are R. F. McCauley, Elliott Roose- 
velt and Emile J. Gough, vice-presi- 
dents; W. E. Miller, secretary and 
O. H. Tunell, treasurer. 


Knipe in New Post 


Theodore E. Knipe has been ap- 
pointed art director of Franklin 
Bruck Advertising Corporation, New 
York. He served with Donahue & 
Coe, also of New York, in a similar 
capacity for more than three years, 
and was previously with Lord & 
Thomas and Fox Film Corporation. 


Miss Ingram to Sell 


Miss Gloria Ingram has joined Re- 


liance Graphic Corporation, New 
York, as sales representative. She 
was formerly secretary to Ben N. 


Pollak, advertising manager, Rich- 
field Oil Corporation of New York. 


OIL COMPANIES 
EXPAND AID TO 
MOTOR TOURISTS 


Help Vacationists to Travel 
Farther and See More 


New York, Sept. 3.—The efforts 
of leading gasoline refiners, such as 
Continental Oil Company, Ponca 
City, Okla., and Socony-Vacuum Oil 
Company, to widen their market by 
encouraging automobile touring, has 
reached a new high this year. 

The most determined effort in this 
direction is probably being made by 
Continental by example. The”com- 
pany engaged Carveth Wells, famed 
as a world explorer and globe-trot- 
ter, to make a trailer tour of 10,000 
miles and to describe his experi- 
ences direct to consumers in large 
cities and via radio. 

The trip started in Chicago, 
reached westward almost to the Pa- 
cific and after a circle south and 
east will end in Baltimore in Sep- 
tember. Stops are scheduled in 37 
leading cities, with lectures in 27. 


Inspiring Wanderlust 


In the lectures, free tickets for 
which are distributed through Con- 
oco stations and trade channels, Mr. 
Wells tells of his exploring adven- 
tures in out-of-the-way corners of the 
globe, as well as the pleasures of 
touring in the United States. Each 
Sunday the trailer drifts into a key 
city in time for Wells to give his 
usual network broadcast in the 
“Seeing America with Conoco” ser- 
ies. 

Another successful new tour pro- 
motion carried on by Continental is 
the Touraide service, launched this 
spring. Its purpose is to plan trips 


tion on wheels, and the service in- 
cludes a free portfolio of small road 
maps, with extra pages of informa- 
tion about places of interest along 
the route. 

The booklets are made up indi- 
vidually, with the patron’s name 
printed on the cover. The size, 8 
by 12 inches, is convenient for quick 
reference en route. Booklets cover- 
ing long trips are an inch thick. The 
plus factor is that the booklet is 
likely to be preserved as a perma- 
nent record of the trip and sights 
seen. 

The tremendous popularity of the 
touring service rendered by oil com- 
panies is seen in the fact that in 
1931, the first year of the Conoco 
Travel Bureau’s existence, the de- 
partment planned 2,400 trips. This 
year the total will be about 400,000, 
most of them presented in Touraide 
portfolio form. 


What’s Another Hundred? 


Socony-Vacuum’s latest contribu- 
tion to the movement is a four-color 
illustrated highway map of the 
United States, supplied to everyone 
requesting touring information. The 
thought behind it is that almost 
every motor tourist will go “just a 
little farther” to see points of inter- 
est which are properly advertised. 
One side of the map carries a 
regulation highway map of the en- 
tire country, together with a mile- 
age table indicating distances be- 
tween principal cities. The other 
side offers a pictorial representation 
of points of interest in every state. 
Superimposed drawings indicate lo- 
cal attractions such as sun-bathing 
at Palm Beach, dude ranches in 
Idaho and bob-sledding at Lake 
Placid. 

Other features include a listing of 
all monuments, military parks and 
memorials, so coded as to make 
them easily located; and a similarly 
coded listing of all national parks, 
with descriptive information on the 
attractions and facilities of each. 

The company’s touring service, 
through its central headquarters 
here, annually handles more than 
200,000 inquiries. To speed distribu- 
tion of the new maps, Socony- 
Vacuum has supplied service sta- 
tions with addressed post cards for 
the use of motorists in requesting 
touring information from headquar- 
ters. 


Technocracy Hits 
Agricultural Field 


What was heralded by inventors 
as a successful test of a cotton pick- 
ing machine was held at Stoneville, 
Miss., last week, the moistened steel 
fingers gathering more cotton in an 
hour than a man can collect in a 
day. 

Mack Rust, of Memphis, the in- 
ventor, said that two of the ma- 
chines have been sold to Russia. 


Meyer Moves Up 


John J. Meyer, formerly general 
sales manager, has been appointed 
general manager of all divisions of 
Independent Lock Co., Fitchburg, 
Mass. Bernard S. Falk will become 
sales manager in charge of advertis- 


for motorists interested in a vaca- 


ing and sales. 


BUILDING — 
SUPPLY NEWS 


> ih Building 


@ MARCHING ALONG TOGETHER! The two journals with = 
the single purpose — To sell building materials! Use Building ee 
Supply News to reach the dealer who buys ‘em. Use Practical 


ee 


Builder to reach the contractor who applies’em. Both are equally 


important! 


_ “Devoted to the ae 
Practical Problems of 
Building Contractors” 


TRIAL PUBLICATIONS, INC. 


) EAST VAN BUREN ST 


CHICAGO, ILLINOIS 
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National Campaigns 
for Coast Furniture 


B. P. Johns Furniture Corpora- 
tion, Portland, Oreg., will launch a 
national campaign in magazines in 
October. The campaign is said to 
be the first conducted on a national 
scale by a Pacific Coast furniture 
manufacturer. 

Doernbecher Mfg. Co., also of 
Portland, is planning a similar ef- 
fort about Jan. 1. 


Gets “Chore Girl” 


Metal Textile Corporation, Orange, 
N. J., has placed its account with 
Mackay-Spaulding Company, N. Y. 
“Chore Girl’ woven copper cleansers 
for kitchen utensils will be adver- 
tised in publications used by the 
firm’s windshield sleet remover. 


Three Big Distillers 


Raise Their Prices 


Higher grain prices have caused 
three leading distillers to raise 
prices of bulk whiskey from 55 to 
60 cents a gallon, plus cooperage 
charges. Hiram Walker, American 
Commercial Alcohol Co., and Con- 
tinental Distilling Company have 
made this advance. 

The move is said to indicate a 
stabilization of whisky prices, hither- 
to disturbed by price cutting in many 
markets. 


Stack-Goble Named 


Stack-Goble Advertising Agency, 
Chicago, has been appointed by 
Midland Flour Milling Co., Kansas 
City, Mo., maker of Town Crier flour. 
Newspapers will be used. 


Hayes, Curry Organize 
Consumer Relations Firm 


Chester M. Hayes and Hubert M. 
Curry have formed Hayes, Curry 
& Co., specializing in consumer re- 
lations, with offices in the Mer- 
chandise Mart, Chicago. 

Offices of the Household Science 
Institute, of which Mr. Hayes is 
executive director, have been 
moved to the Merchandise Mart. 
The Institute’s experimental kitchen, 
directed by Doris W. McCray, re- 
main at 216 W. Jackson Blvd. 


Vorn to GM Truck 


F. S. Vorn has been appointed ad- 
vertising manager of General Motors 
Truck Corporation, Pontiac, Mich. 
He was formerly editor of “Wheel,” 
Studebaker Corporation publication. 


Shuford Joins Biow 


L. Stanley Shuford has joined 
Biow Company, New York, as execu- 
tive vice-president. For the past 
seven years he has been with War- 
ner Brothers and First National Pic- 
tures, New York, recently as adver- 
tising manager. Previously he was 
with H. E. Lesan Company, Joseph 
Katz Company and Blaine-Thompson 
Company, as account executive. 


NBC Adds KGBX 


Station KBBX, Springfield, Mo., 
500-watter, was added to the Na- 
tional Broadcasting Co. southwest- 
ern group as an optional outlet Sept. 
1. Plans also are underway for ad- 
dition of KXYZ, Houston; WDSU, 
New Orleans and KGKO, Wichita 
Falls, when it is moved to Fort 
Worth, Tex. 


the record by months: 


January, 6.3% 
February, 6.1% 
March, 8.8% 
April, 9.7% 
May, 9.4% 

June, 9.4% 

July, 9.3% 
August, 8.8% 
September, 8.6% 
October, 8.5% 
November, 7.5% 
December, 7.6% 


divided: 
(Dodge figures) 


Jan. $22,410,200 


y 
June 49,832,600 


July 48,394,800 
Aug. 40,528,300 
Sept. 41,810,800 


Oct. 55,100,300 
Nov. 39,695,200 
Dec. 45,140,100 


paca 
AMERICAN BUDE 


AND BUILDING AGE 


Presents 
Previews 
of 1937 
MODEL 
HOMES 


Planning —Building—Selling 


What About the 
Last Quarter? 


Residential building is still gaining over 
last year. In 1935, 29.2 per cent of the 
residential building began during Octo- 


ber, November, and December. 
year average, 1925-1929, shows that 23.6 
per cent of each year’s building activity 
started during the last quarter. Here is 


Last quarter, 23.6% 
Maximum month, 9.6% 
Minimum month, 6.1% 


How 1935 residential building activity was 


Feb. 16,616,800 
Mar. 32,209,400 
First quarter, 14.8% 
Apr. 42,202,800 
May 44,901,800 


Second quarter 28.6% 


Fourth quarter, 29.2% 


client. 


A five- 


next year. Special attention will be given to the building and 
selling of fully equipped modern homes. Many valuable refer- 
ence features will cause the issue to be kept and referred to reg- 


ularly. 


@ Cultivate market opportunities during the closing months of 


this year. 


@ Pave the way for 1937 business from the country’s largest 


ae 


MERICA 


Third quarter, 27.4% 


CHICAGO: 


105 W. Adams Street 


SEATTLE: 


1038 Henry Building 


Why Model Homes? 


e A noteworthy feature of the current building 
revival is the marked success of model homes 
erected by contractor-builders. Models are dupli- 
cated for individual owners, sometimes with minor 
changes. The owner pays only one professional 
fee for complete service. The builder works from 
“standard” specifications he has prepared. He thus 
controls selection of materials, and automatically 
keeps each job within “pocketbook limits” of his 
The builder of model homes must be 
sold on your product. 


@ October AMERICAN BUILDER will present pace-making model 
homes—pictures and designs that contractor-builders will show 
to their clients. Here are the popular, salable models they will 
adapt and build during the closing months of 1936 and early 


and strongest group of professional building men by using ade- 
quate selling space in the October AMERICAN BUILDER. 


es “aia, ee ee a oe e Aas eo B EO Ra aa ee ae 3 apes, a a 


AND BUILDING AGE = 


A Simmons-Boardman Publication 


NEW YORK CITY: 
30 Church Street 


SAN FRANCISCO: 
111 Sutter Street 


ANN ARBOR, MICH.: 
1930 Norway Road 
LOS ANGELES: 
Union Bank Building 
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GUARANTEE IS 
CELOTEX GFT 
TO HOME-OWNE 


‘No More Gambling,’ Nyy 
Campaign Proclaims 


(Picture on Page 31) 

Chicago, Sept. 3.—Featuring a “life 
of building” guarantee on Celotex 
cane fibre insulation board Celote, 
Corporation will launch an extensive 
campaign in September issues ot 
magazines, LeRoy Staunton, adver. 
tising manager, said today. 

The Celotex written guarantee 
the first in the field of fibre ingyj,. 
tion board, Mr. Staunton said, qj. 
though another company has Offered 
a guarantee on a blanket type of in- 
sulation when used in attics. 

The magazine campaign will] be 
supplemented with special aids fo, 
dealers, including newspaper mats 
window decalcomanias, an unusual 
combination sales literature and sam. 
ple rack, new dealer signs, and new 
Cellophane-wrapped samples, upon 
which are imprinted colored illys. 
trations of the uses of Celotex jp 
new home building and remodeling, 

“Home Builders! No more gam. 
bling or guessing! No more regrets 
—disappointments!” the magazine 
copy will be headed. “Now—Celotex 
brings you Guaranteed Insulation— 
guaranteed in writing for the life of 
the building.” 


Vital Points Listed 


The advertising will list “10 vital 
points” covered by the guarantee, 
These relate to insulating efficiency, 
structural strength, fuel economy, 
destruction by termites or dry rot, 
loss of insulation efficiency upon 
painting or plastering, settling away 
from the framework, noise reduction, 
water repellant qualities, and con- 
formity to Department of Commerce 
commercial standards and U. §. 
specifications. 

The printed guarantee _re-states 
the “10 vital points” and declares 
that the company will at any time 
during the life of the building, fur. 
nish without cost to the owner 
enough Celotex to replace the board 
which Celotex examination discloses 
has failed to comply with any of the 
10 points. 

The guarantee is valid only if the 
contractor has used Celotex accord 
ing to the manufacturer’s require 
ments, and if the building owner has 
kept the building in weatherproof 
condition. 

“Whether you are building a $3,000 
home or a $30,000 mansion—making 
an extra room of your attic or base- 
ment—planning a summer cottage or 
a new chicken house—or re-decorat- 
ing an interior—find out about the 
advantages of Celotex, the ONLY it 
sulation that gives you this guaran 
tee of complete protection for the 
life of the building,” copy will sug 
gest. 

“It will pay you to consult your 
architect and contractor—and be 
sure to see or phone your Celotex 
dealer. His office is Insulation Hea: 
quarters. He will give you impartial, 
accurate, money-saving advice.” 


List of Publications 


Two-color bleed pages, black and 
red, will be run in American Homé, 
Better Homes and Gardens, Collier's. 
House and Garden, House Beautiful 
and The Saturday Evening Post. 
First copy will appear in the Post of 
Sept. 17. 

Celotex will also use Country Ger 
tleman, Farm and Ranch and Sw 
cessful Farming, and Breeder's 6 
zette, California Citrograph, Hoards 
Dairyman, and Poultry Tribune. Also 
scheduled are American Architect, 
Architectural Forum, Architectural 
Record, and Pencil Points, and 
publications in the lumber and 
lied fields. th 

Dealers will also be furnished ¥! 
a three-piece direct mail campaig? 

(Continued on Page 16) 
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At right—the decalco- 
mania sign. Actual 
size, actual color. In 
big demand. 


> te 4 ae = Expt = “> *, : ’ vee 
/ . ee aah 5 Mobs “ft a Ae Ce es ts BRE Pek tees: 
Pr Be A ay _ f et of 8G Hs sae Sy Tf “ wie Te Sa vom oa aa Ce ay 
; J Z raaee : 
a . 
a Peat Se! x 


a ‘ rx ¢ (i: 
Ys r Nec »'¥ ee is we A 4,5 : 
; a “ % #¢ 4 - 7 ee 5 +r 5 4 4s) ie: y 
: “4 Ser ny 


A 
Noe 


A 
CAMPAIGN 


that expresses a 


4 se A \a Suid: é TAC IY AMA 2: } ¥* ? ts “> | 
: =te ‘ Neh < mye 3 oe Ay x Be os Bere ce Raroy. —s 5 : . , “ % a wa Ss. % Me ~ r < 3 
CoS ce ’ a, Co Roy : vA ~ LOPS f r, YY, alas r y , rut ; ye ‘ . Ra - 5 < a “ > r : ; << ; wT a SSS} ah wx 
¥ ’ fs 2 7) “a AF we ; rs +S { x, i Na my 4, 3 LT . Pear te . yy Sly TAS e, ie : . <3 oy : 

4 +4; . : “5 ood . ) co \ <3 Cc re. x 3 PAs “I v : i : ) ” oF t oY MS LAS Y ats ; » un ee Ok . 

kate so ANSUe suet : x ees ; ; an SF NrAYre > ¥ 3 ot AS TS We Sh See eo} tS 

: . - « . T% ay MOA 4 < * . ~ iw, Ly” , 

pe ee Ng Es tgs OS ACRE aN FSO ISTE S ue SRE Ie Raa ey! CLR By) RR 

fee 4% 7 ae | ay: PANE Ra Ae Pit 23 ef es Sete " we ATs Pete Cts 4 ty ~ 2 . “BS ee SGN) OE eke A FOS Be tos SY. 

ee BY ONE RCN UB TUR TAL. ee ARS CRA BRI DUE ah kv RE Jit Rss av SIR or RA 

Peco 0 « GH now it 


DVERTISING AGENTS 


: have voiced their ap- 
Fung proval of the idea. This 
”" professional commenda- 
tion suggests that agen- 


ELIEVING that a publication owes to the 

industry it serves something more than 

merely a good paper, the staff of AUTOMATIC 
HEAT and AIR CONDITIONING studied for 


months the problem of creating a campaign  Etectrotypes like this “are — —— ae in 
: appearing in newspaper the automatic heating 

and direct mail literature 
noe ie GHPNS: ail over the county. fie will want to be fully 


the sticker “Over 600.000 The result was the “Cease Firing by Hand!” cam- informed of the campaign 
and its possibilities. With the 


Ean wan sche "* paign. And now it belongs to the industry — because Hale eure RS 
petitive considerations—uniting 


every competitive consideration, stoker, gas- and oil-burning equipment to broadcast the slogan, “Cease 
manufacturers and their dealer organizations have made the “weary Firing by Hand!” individual 


lady” a symbol of the service they offer the public. pita precab ti. ff phalg Pasa 


The response is a gratifying proof that a publishing philosophy which to their merchandising efforts. 
embraces the good of the entire 
industry is accorded hearty recog- 
nition in the modern business world. 


every branch adopted it, instantly and enthusiastically. Breaking over 


Automatic Heal 
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Laws and Men 


Much of the discussion regarding 
proposed changes in laws which af- 
fect advertisers is necessarily based 
on the provisions of the measures 
proposed. Yet experience con- 
stantly reminds us that it is not so 
much laws themselves as the men 
who administer them that determine 
the final result. 

An administration which is dis- 
posed to be reasonable, and to carry 
out the intent of laws without being 
more severe than necessity requires, 
will usually cause little disturbance 
of business. And if the personnel of 
the administration is thoroughly 
qualified to pass on the technical 
problems which arise, the difficulties 
of those who operate under the law 
will be greatly reduced. 

This is by way of introduction to 
the statement that many business 
men have the feeling that the admin- 
istration at Washington, as repre- 
sented by the Food and Drug Ad- 
ministration of the Department of 
Agriculture and the Federal Trade 
Commission, is making compliance 
with Federal laws more difficult and 
expensive than should be the case. 

The Roosevelt administration has 
given the impression that it is inimi- 
cal to big business. Perhaps this im- 
pression is not altogether justified. 
Certainly the administration would 
benefit by policies which would reas- 
sure business men, and would 
demonstrate that the administration 


of important laws is in the hands of 


men who are working in the public 
interest, and at the same time have 
a sympathetic attitude toward the 
problems of business. 

Yet contacts which manufacturers, 
and especially advertisers, have had 
in Washington of late have caused 
the impression to prevail that the 
administration is inclined to make it 
tough for business whenever the op- 
portunity presents itself. Rulings 
have been made in specific cases 
which, while adhering to the letter 
of the law, seem to disregard its 
spirit. 

Furthermore, the charge is made 
that many of those in important ad- 
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—St. Louis Post-Dispatch 


Whither? 

To the Editor: Can the industry 
as a whole give an adequate reason 
for that pathetic “Help Wanted” ad- 
vertisement which headed the “Posi- 
tion Wanted” column of ADVERTISING 


“25 or 30” a week would look like a 
million to a man who has gone up 
every step of the ladder,—bookkeeper, 
contact man, copy censor, continuity 
writer, business manager, treasurer— 
in radio station, advertising agency, 
and national weekly. Conscientious 
effort and tireless energy carried him 


to top jobs att splertes gnc he is 
WILLING TO ART A OVER 


ministrative posts, passing on ques-|AGAI 


tions affecting large business inter- 
ests, are poorly qualified for their 
work, and hence are making deci- 
sions which lack reasonable regard 
for legitimate business activities. 
The impression that business men 
subject to many of the regulatory 
measures now in effect are receiving 
is perhaps not entirely correct. But 
the national administration could 
clarify the situation and improve the 
workings of laws now in effect by 
the adoption of a general policy to- 
ward business which would suggest 
reasonable co-operation rather than 
iron-clad enforcement of every rule. 
This is a government of laws and 
not of men, but under present cir- 
cumstances business must perforce 
be even more concerned with ad- 
ministration than with legislation. 


Current Wage Trends 


Reports of the possibility of in- 
creasing wages in the steel and 
other basic industries emphasizes 
the importance, from the standpoint 
of the community as a whole, of 
making participation in the profits of 
recovery as widespread as possible. 
Increased prosperity depends on the 
maintenance and expansion of con- 
sumer purchasing power, through in- 
creased wages and salaries and in 
other directions. 

There are several avenues for the 
effective distribution of business 
profits. One is through increasing 
wages; another by increased divi- 
dends; a third by improvement in 
plant and equipment, representing 
additional capital investment, and a 
fourth is through improving current 
operations, such as by greater -ad- 
vertising and promotion efforts. All 
of these methods will be employed 


by business as a whole. 


There is a natural disposition to 
repair the damages of the depres- 
sion before increasing fixed expenses 
too greatly, but the momentum of 
the economic machine depends so 
much upon widespread distribution 
of income that wage, dividend and 
improvement policies might well be 
fixed with reference to this neces- 
sity. 

A few large advertisers, such as 
Procter & Gamble Company and Ford 
Motor Company, have long been con- 
cerned both with the number of men 
on their payrolls and the size of their 
weekly pay checks.’ 

‘There is ample evidence that the 
philosophy so long: preached and 
practiced by these pioneers is bear- 
ing fruit. There is an increasing 
tendency among leading industries 
to regard high wages to their em- 
ployes as, in the long run, good busi- 
ness for themselves and their stock- 
holders. ° . 


N! 
Box 829, ADVERTISING AGE, Chicago 


AcE of Aug. 31? An old timer, who 
traveled the whole route, willing to 
accept $25 or $30 a week! 

What are we coming to when a 
man who has matured and mellowed 
in the vaunted advertising profession 
must plead for a bare living? My 
advice to sensible young men is to 
take heed and steer clear of any pro- 
fession willing to junk its brain 
power in this cold blooded way. 

The medical profession is working 
to prolong life, while industry casts 
it aside when it seemingly has 
reached the period of greatest useful- 
ness. 

E. R. SPRINGER, 
Chicago 
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Song for Shell 

To the Editor: I wonder if you 
can furnish me with some informa- 
tion. Who is advertising manager of 
Shell Petroleum Corporation? Which 
agency handles the account? Who is 
the account executive? 

My father has a song that may ap- 
peal to these executives and I would 
like to make the proper contacts. 

M. F. YEOMANS, 
, Madeira, O. 
vvy 


Editorial Clicked, 
Say Felt & Tarrant 


To the Editor: True! There is a 
sensational, attention compelling 
story to be told regarding the econ- 
omies effected through the use of 
modern office appliances as brought 
out in your recent editorial, “Office 
Equipment Opportunities.” 

The current Comptometer national 
advertising campaign is doing pre- 
cisely what you recommend. Each 
month, in leading general business 
publications, a specific story is told 
of how the modern, high-speed Comp- 
tometer is used to lower figuring 
costs and get vital reports out 
earlier. 

And we do not ask the reader to 
take our word for the facts pre- 


Voice of the Advertiser 


sented. In most instances, the copy 
quotes directly the executive in 
charge of accounting, mentioning the 
firm name of the company using our 
equipment. This campaign has been 
running for almost two years and in- 
dications are that it is bearing fruit. 
R. F, DRAKE, 
Adv. Dept., Felt & Tarrant Mfg. Co., 
Chicago. 


Time, Téecaperaiure, 
Create Good Will 


To the Editor: We were inter- 
ested in your August 17 story on the 
seven modern bulletins, equipped 
with electric clocks, installed in 
Minneapolis by the Chevrolet divi- 
sion of General Motors. 

Our own organization has engaged 
in a somewhat similar activity, re- 
cently installing both clocks and 
thermometers in front of our build- 
ing to identify the service which we 
offer to the insurance buying public. 

This unit is the only one of its 
kind, having been erected by the O. 
B. McClintock Company, of Minne- 
apolis, which was responsible in 
large degree for the erection of the 
mammoth thermometer in operation 
at the Century of Progress in Chi- 
cago. 

This combination unit has gained 
favorable comment from thousands 
who see it in passing up and down 
Nicollet Avenue, one of our most 
heavily traveled thoroughfares. 

Fabricated from steel, the two 
units are mounted on a concrete base 
six feet long and two feet high. The 
clock dials are of art glass construc- 
tion, and the company name, mes- 
sage, thermometer, clock and shield 
are illuminated at night by neon. 
There are two thermometers and two 
clocks so that the same information 
is presented regardless of the direc- 
tion of approach. 

S. D. PaLmer, 
Hardware Mutual Fire Insurance Co. 
of Minnesota, Minneapolis. 
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The Obliging Printer 

To the Editor: Your Aug. 24 issue 
gave the findings of E. J. Welsh on 
coupons. He found that in most 
cases, advertisers fall down on cou- 
pon follow-up in one way or another. 

However I have one case to report 
that is interesting, and I think that 
the company referred to should be 
given a prize of some sort. 

On August 21 I sent a business re- 
ply card to Rogers-Kellogg-Stillson 
Company, printers, requesting sam- 
ples of publicity printing. On Au- 
gust 25 I received a personally typed 
two page letter signed by the vice- 
president and director of sales. En- 


ee, 
closed with the letter was a seve, 
page mimeographed bulletin on how 
to get increased sales from prin 
advertising, and a reprint from an 
advertising paper. The letter was jp. 
teresting and not of the regular fp 
type. In it was a statement that Sey. 
eral samples of printing were on 
their way to me. 

That same day, the parcel Post map 
brought me a large package Meagyr. 
ing 17x14x2. Inside I found 25 8am. 
ples of printing, most of them don. 
in color and each sample having 
to 25 pages. The material Covered 
every type of printing that anyone 
doing advertising work might fing 
cause to use. 

Hats Off to Rogers-Kellogg-Stillson 
Company. 

Rosert N. Farg, 
Publicity, Yonkers, N, y. 


vv#seegy 
Outside Viewpoint 

To the Editor: As an observer 
from afar it would appear that the 
American advertiser is showing the 
“naked truth” rather than telling jt, 
Examples are Woodbury’s soap, 
Palmolive and Cashmere bouquet, ete. 

It seems that this advertising pgy. 
chology as exposed today has not 
progressed much since the time of 
Mother Eve. 

Must we resort to the burlesque 
strip act to sell our wares? Why not 
tell the public outright to take , 
bath. After all, it is one way to 
“smell swell” and at the same time 
keep clean. 

James P. West, 
Dearborn South America Ltd, 
Buenos Aires. 


A Banker's View of 
Spud's Advertising 


To the Editor: ADVERTISING AGE re. 
cently reported on three new appeals 
for Spud cigarettes. One urged read. 
ers to “avoid offensive cigarette 
breath with Spud.” I question the 
value of this as good “reflective” ad- 
vertising. By “reflective” I mean 
that which would reflect everything 
good on the product advertised. You 
see, after all, Spuds is a cigarette. 

I think the public realizes that 
there are not large differences in 
cigarettes, hence, in the advertising 
of a product everything good must 
be said for the industry. Why knock 
the other companies included in the 
industry? The thing to do is to keep 
going forward with no retrogressive 
idea. In other words, put more fire 
wood in the furnace of clever adver: 
tising. 

Make the public want cigarettes, 
then tell them how good Spuds are 
with aggressive copy and ideas. In 
this way, there is never a negative 
appeal, which, as I have learned, is 
to be avoided in all good advertising. 

C. W. GRAFRATH, 
Federal Reserve Bank, 
Kansas City, Mo. 
vvwegy 
Old, But Good 

To the Editor: The old saying, 
“There is nothing new under the 
sun,” is certainly true. 

Many times I’ve had ideas and 
thought they were original, only to 
find that others had previously done 
what I thought was absolutely new. 

On page 14 of your August 17 issue 
I notice that a cosmetic manufac 
turer thinks he is doing something 
new in offering a sample with a pul 
chase. I did this 25 years ago in 4 
retail drug store and _ followed 
through in the cosmetic manufac 
turing business. New, or not new, 
it is a good merchandising policy— 
I found it so. 

Paut J. MANDABACH, 
Managing Director, Root-Manda- 
bach Adv. Agency, Chicago. 

vvy 
One Run, Two Tones 

To the Editor: I should like t 
know how you obtained the two-tone 
printing effect of the Columbia Broad- 
casting System’s advertisement 
the back cover of your Aug. 31 issué. 

Our mechanical superintendent 
says it was a case of running this 
form through the press twice. I am 
not satisfied with that explanation. 
The way the type is superimpo 
over the halftone of the tobacc? 


leaves is most attractive. 
PUBLISHER. 
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=} There is an ACE in YOUR MABKET... | | i 


HE mass market today forms a gigantic 
Ace of Spades. Advertising media, to sell 
the masses, must fit this mightiest of Aces. 
MODERN MAGAZINES do just that. The 
audience reached by MODERN MAGAZINES is 
perfectly geared to the buying masses of to- 
day. These magazines fill a need on every 


magazine schedule where adequate coverage 
of the millions of middle-income families is 
required, and, if you want to hold and increase 
the sales volume of your products, you must 
sell the masses. 

The most practical and profitable way of 
getting concentrated mass coverage is to use 
the MODERN MAGAZINES Ace Market. This 
Ace hits the buying center of the Middle Mil- 
lions square on the nose. . . Play It and Profit! 


Over $100 


o keep 
"essive 
e fire- 
adver- 


MODERN MAGAZINES. 


Starts at $20 per Week 


rettes, 
ds are 
as. In 
gative 
ied, is 
tising. 


There are 29,904,663 United States families, according to the latest census estimates. Of 
or the these there are 11,393,677 families whose weekly income is between $20 and $40 per 
s and week. This is the Middle Mass Market, the true “buying’’ center of the giant Spade formed 
done by all U.S. families when plotted by income levels. For example, the Brookings Institute 
ae Surveys show that one-third of all food is consumed by this single group. 


pore Most magazines concentrate their coverage above this mighty market . . . no magazine 
_- goes below it . .. MODERN MAGAZINES go directly to it. | 


If you are interested in the buying habits of the mass market, be sure to read a copy of 
dlicy— ‘BUYING BEGINS AT $20”, a study of markets and magazines, including a detailed analysis 
of the income, age, and city-size factors in advertising and selling. Available only to 
fanda- national advertisers and agencies handling national accounts. 


a MODERN MAGAZINES 


issue. MODERN SCREEN 149 MADISON AVENUE*NEW YORK 
g this RADIO STARS — 560 N. MICHIGAN AVENUE ¢ CHICAGO 


I am . 
saiiots MODERN ROMANCES THE TYR ner GROUP 714 W. 10T# STREET*LOS ANGELES 
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NEW RUN LIFTS 
BOND BOOKLETS 
TO 8,900,000 


Chicago, Sept. 3.—With completion 
of the latest run of 1,000,000, now 
under way, the Treasury Department 
will have issued 8,500,000 copies of 
its latest booklet on United States 
Savings Bonds. 

From March 1, 1935, when the baby 
bonds were first placed on _ the 
market, to July 1, 1936, the govern- 
ment sold approximately 1,500,000 of 
the bonds with a maturity value of 
more than $450,000,000. Direct mail, 
magazines, and display cards adver- 
tise the offering. 


Cover Is Changed 


Copying sales strategy employed 
in private business, the government 
offers in its latest booklet a new 
“Regular Purchase Plan,’ whereby 
the government will remind Mr. 
Jchn Citizen to buy a bond at regu- 
lar intervals. Other “talking points” 
of the plan are similar to those made 


by insurance companies for annuity 
and endowment policies. 

The cover of an earlier booklet 
for the bonds carried an illustration 
of Miss Columbia, with a treasure 
chest in her left hand, and one of 
the bonds in her right hand. In the 
background, the rays of a rising sun, 
the Washington monument, and the 
national capitol dome were shown. 
Figures showing how bonds increase 
in value in ten years and the words 
“United States Savings Bonds,” in 
small type, appeared beneath the 
illustration. 

The latest booklet dispenses with 
the sun rays, the monument, the 
dome, and the figures. Miss Colum- 
bia is seen holding the treasure 
chest in her left hand, and in her 
right, the coat of arms of the 
Treasury Department, instead of the 
bond. The words “United States 
Savings Bonds” have been increased 
in size. 

Printing of the bond booklets this 
year is being handled exclusively by 
Edwards & Deutsch Lithographing 
Company, Chicago. Mailing is from 
Washington. 


Governor’s Son in Radio 


Paul Curley, son of Gov. James M. 
Curley of Massachusetts, has joined 
station WMEX, Boston, as  an- 
nouncer. 


Jayson Fall Campaign 
Offers Complete Line 


Full page advertisements in Es- 
quire starting in September stress 
the fact that the Jayson shirt line 
of F. Jacobson & Sons, New York, 
now embraces all types of shirts, in- 
cluding soft collar models. 

The Jayson shirt, featuring a no- 
starch and _ no-wilt collar, was 
launched through national advertis- 
ing early last year. A co-operative 
plan allowed the dealer 50 cents a 
dozen shirts for every matching 50 
cents the dealer spent in local ad- 
vertising. The account is handled by 
Alfred J. Silberstein, Inc. 


Sheaffer Pen Plans 
Largest Campaign 


W. A. Sheaffer Pen Co., Ft. Madi- 
son, Ia., will use 250 metropolitan 
and college publications in its fall 
campaign with renewed emphasis on 
color. 

National magazines will also be 
used. McJunkin Advertising Co., 
Chicago, is in charge. 


Turnbull in Chicago 

R. W. Turnbull, formerly manager 
of the traffic appliance sales division 
of General Electric Co., Bridgeport, 
Conn., has been named vice-president 
and general salesmanager of Edison 
General Electric Appliance Co., Chi- 
cago, electric specialty appliances. 


Pardon us, Mr. Lichty, but aren’t you going a bit too far? 
From all we’ve heard, and we really hear a lot, we under- 
stand that vice-presidents have been created for less! Cer- 
tainly the Rule of Three is fundamental in good space 
buying. It’s even more than that, it’s the answer! Look at 
Portland, Oregon, for instance. Look at it carefully, too, 
because it’s a rich market. It’s yours if you follow the 
Rule of Three —that’s the Journal. 


m SOURNA 


“The Rule of Three Newspaper’ 


REYNOLDS-FITZGERALD, Inc., National Representatives 
NEW YORK, CHICAGO, PHILADELPHIA, DETROIT, SAN FRANCISCO,LOS ANGELES, SEATTLE 


4 
ITS A PAY-OFF NSN 
BILL -—THEVT MADE 
HIM A FIRST VICE- 
PRESIDENT AMD 
ALL rE KNOWS IS 


The Rule of Three 


1 CIRCULATION LEADERSHIP 
The daily Journal has the 
largest daily circulation in 


the Pacific Northwest. . . 

+ it has 33 per cent more city 

circulation than any other 
Portland daily. 

1 ADVERTISING LEADERSHIP 
The daily Journal leads in 
retail linage, general linage, 

+ total paid linage. 

LOW MILLINE RATE 

The daily Journal has an ex- 

ceptionally low milline rate. 
PORTLAND 
OREGON 


Nae 


PENNZOIL HEADQUARTERS IN COLOR 


The famous black and yellow of Pennzoil have been used in construction of its new 
Los Angeles quarters, from which sales in 11 Western states are directed, 
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Cleveland Club Urges 


More City Promotion 


The Come-to-Cleveland committee 
of the Cleveland Advertising Club 
has drawn up a two-year program 
for the city, based largely upon fur- 
ther development of the lakefront, 
to carry forward the civic momen- 
tum attained in 1936 through the 
Great Lakes Exposition. 

The committee suggests creation 
of an adequate advertising fund for 
promotion of Cleveland, development 
of civic assets, and staging of spe- 
cial events. Charles H. Kellstadt, 
manager of the Cleveland district 
of Sears, Roebuck & Co., is chair- 
man. 


Colgate Features 
Dental Powder 


Colgate dental powder, product of 
long standing whose special forte is 
the removal of “the slippery coat- 
ing on teeth that leads to decay,” 
is now being featured on the “Gang 
Busters” program. 

The Gang Busters series is broad- 
cast on the Columbia network 
Wednesdays at 10-10:30 p. m., EDST, 
following the Palmolive program, 
and has heretofore devoted commer- 
cials to Palmolive shave cream and 


,_|Palmolive brushless shave cream. 


The three products will now share 
honors. 


Grace Shows Posters 


With the selection of the prize win- 
ners, 800 posters entered in the 
Grace Company’s contest, conducted 
in conjunction with the Art Stu- 
dents League, went on display for 
one week at the Grace Line’s new 
15th street pier in New York. The 
posters feature the line’s “Santa” 
ships and countries they serve. 


MacGregor Resigns 


Sherman “Jock” MacGregor has 
resigned as production manager of 
station KDKA, Pittsburgh. Charles 
C. Urquhart, formerly assistant gen- 
eral manager of WGHI, Scranton, 
has joined the production staff of 
KDKA, 


a nationwide contest, backed by # 


Ryan, Leach, 
Goode Become 


Sales Advisors 


New York, Sept. 3.—Three adver. 
tising men who have made consider. 
able history in their respective fields 
have formed a new firm of “sales 
engineers” under the banner of 
Ryan, Leach & Goode. The first 
named is Paul Ryan, former adver. 
tising manager of Shell Petrolew 
Corporation, St. Louis. 

Porter F. Leach has been Westen 
manager for Outdoor Advertising 
Agency of America, which formerly 
handled outdoor advertising for 
Shell. He retains a connection with 
that organization, it is understood. 
The third principal is Kenneth 
Goode, author and recently with the 
Biow Company, New York. Also 
connected with the new sales eél- 
gineering organization is Porter R. 
Leach. 

Headquarters have been estab 
lished at 100 E. 42nd St., New York. 
Western offices are at 6 N. Michigal 
Avenue, Chicago, the quarters for 
merly occupied by Outdoor Adver 
tising Agency of America, which has 
closed its Western office. 

The new firm devised the Red 
Grange radio contest now 
merchandised to the trade in coop 
eration with Federal Advertising 
Agency for Sinclair Refining Com 
pany. : 


Stages Brush Contest 
Introducing a new line of Supe 
kleen brushes, Devoe & Raynolds 
Co., Inc., New York, has launched 


trade paper schedule and 100 
broadsides, among painters by tradé 
the prize being a Plymouth commer 
cial truck with ladder racks oF # 
luxe sedan. J. Stirling Getchell, It 
is the agency. The contest 
Dec. 1. 
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HeatlOk oan? 


Effective coverage in this Important Dual Market 
«+.two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS [rats 


KEENEY PUBLISHING COMPANY 
6N. GAN .. 


AIR CONDITIONING 
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other group shows Celotex moldings 
and friezes, and paneling. 

Special samples of Celotex insula- 
tion board have been provided for 
distribution by dealers. The sample 
bears the old Celotex label, headed, 
“Keep Heat Where You Want It— 
Inside in Winter—Outside in Sum- 
mer,” and in addition, a new Cello- 
phane wrapper. 

Printed on the inside of the new 
wrapper are illustrations of uses for 
Celotex for insulating and sheath- 
ing, and for interior finish, or resi- 
dences and stores. Extra dens and 
bedrooms, basement recreation 
rooms, and living rooms are shown, 
in color. 

Celotex salesmen will be provided 
with an accordion-pleat portfolio, 26 


GUARANTEE IS 
CELOTEX GIFT 
TO HOME-OWNERS 


(Continued from Page 10) 

and a series of newspaper matrices. 

The same colors which will be fea- 
tured in the magazine advertising— 
black and red—are employed for a 
new metal dealer sign, two feet wide 
and 4% feet long. Wording has 
been simplified. The new sign reads, 


feet long when extended, showing 
the company’s magazine advertising, 
and with a smaller booklet describ- 
ing newspaper mats, Celotex direct 
mail, and signs and other identifica- 
tion material. 


Selling the Campaign 


A series of district sales meetings 
in 11 cities during September will 
be inaugurated Sept. 9 in Minneap- 
olis. Speakers will include Mr. Stan- 
ton, Harold Knapp, Celotex general 
sales manager, and Hays MacFar- 
land, president of Hays MacFarland 
& Co., Chicago, the Celotex advertis- 
ing agency. 

Apvertisinc Ace of March 16 re- 
ported that Celotex would direct its 
1936 advertising to new home build- 


ers, rather than to consumers bent 
on remodeling, as was largely its 
practice during the depression. 

This change in policy, dictated by 
the belief that a revival of home 
building was definitely on the way, 
has proven beneficial, Mr. Stanton 
said. For the quarter ended July 31, 
Celotex has net profit of $172,492. 
For the nine months ended July 31, 
net profit was $404,792. 


Purex in Texas 


Purex, bleaching and disinfecting 
solution, is being introduced by 
Purex Corporation, Ltd., Los Ange- 
les, to Texas housewives in Houston, 
Dallas, Fort Worth and San Antonio 
newspapers. Lord & Thomas, Los 
Angeles, handle the account. 


Jaeger Is Ad pened 


E. P. Jaeger has been elected Vice. 
president of Transamerican Brogq 
casting and Television Corporation 
in charge of the Chicago office, y, 
was a partner of Reiter & Jaege, 
Chicago, which was absorbed py 
Transamerican in July. Frederi, 
Stead, former member of the New 
York sales staff of NBC, has joing 
the New York office of T. B. T. ¢, 


Dunn to Consolidated 


D. E. Dunn, formerly director 9 
the tobacco tax division of the State 
Tax Commission of Alabama, hag 
joined Consolidated Lithographing 
Corporation, Brooklyn, as vice-pregj. 
dent in charge of the Southern sales 
division. His headquarters will he 
at Montgomery, Ala. 


“Celotex Guaranteed Insulation— 
guaranteed in writing for the life of 
the building.” The old sign de- 
clared, “There is only one Celotex 
brand insulating cane board. Dry 
rot and termite proofed. Builds—in- 
sulates—decorates—subdues noise.” 

For the first time, Celotex is using 
window decalcomanias, also black 
and red. Job signs and letter stick- 
ers in the same colors are also being 
furnished to dealers. The letter 
stickers carry a new Celotex slogan, 
“Build for the Future.” 


Combination Rack Used 


An innovation in handling of sales 
literature and samples is being intro- 
duced by Celotex. It consists of a 
combination literature rack and sam- 
ple rack for the dealer’s showroom. 
Both parts are of metal. A metal 
rack, on which actual samples of 
Celotex insulation board are _ sus- 
pended by a hook device, is attached 
to a small rack for display of Celo- 
tex booklets. 

The Celotex Corporation has pre- 
pared two booklets for use in the fall 
campaign. Although the company 
manufactures three types of insula- 
tion—rigid or fibre board, flexible, 
and fill, the campaign and booklets 
are designed to swing consumer pref- 
erence to the rigid or fibre board 
type, the only kind covered by the 
Celotex guarantee. 

One booklet, “What the Celotex 10- 
point Life of Building Guarantee 
Means to You,” will be offered by cou- 
pon in magazine copy, and through 
8,000 lumber dealers who distribute 
Celotex. 

This booklet presents data bearing 
on company prestige and resources, 
and then takes up each of the 10 
guarantee points. Pictures, drawings 
and endorsements illustrate the 
value of Celotex cane fibre insula- 
tion board in residences and other 
buildings. 

A second booklet, “Facts,” is de- 
signed for use of dealers in explain- 
ing to consumers the comparative 
value of various types of insulation. 
It incorporates all of the material in 
the first booklet, but is preceded by 
a discussion of the relative value of 
fill insulation, flexible insulation, re- 
flective insulation, and finally, rigid 
or fibre board insulation. 

Featured in the “Facts’’ booklet is 
a two-page chart entitled “How to 
Judge the Value of the Insulation 
You Buy.” The chart seeks to dem- 
onstrate that the fibre board or rigid 

type of insulation is superior to 
others, and second, that Celotex in- 
sulation board is superior to other 
fibre boards. , 


Book for Consumers 


Following the dealer’s demonstra- 
tion of the “superiority” of the fibre 
board or rigid type of insulation, 
through use of the “Facts” booklet, 
Mr. Staunton pointed out, the dealer 
retains “Facts” and gives the con- 
sumer the booklet dealing exclu- 
sively with the Celotex 10-Point Life 
of Building guarantee on Celotex in- 
sulation board, although all of this 
material is in “Facts.” This proce- 
dure will avoid confusion in the 
mind of the consumer, he said. 

Each of the samples shown on the 
rack is one foot square, and is 
wrapped in Cellophane, to prevent. 
soiling. They depict the wide vari- 
ety of finishes or treatments that can 
be given Celotex insulation board. 
One group shows the application of 
wallpaper, plastic paint, stain, plas- 
ter, and stippling to Celotex. An- 
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Meeting on 
Poultry Copy 
Held in Maine 


orono, Me., Sept. 1—Coined words 
pave been successfully used in adver- 
tising of poultry, Andrew Christie, 
xingston, N. H., told the first poultry 
savertising conference ever held, last 
week. The meeting was held at the 
University of Maine under auspices 
of the Northeastern Poultry Produc- 
ers Council. 

Mr. Christie entered the poultry 
feld 16 years ago, after experience in 
other lines. He saw the need for es- 


tablishing a strain having distinctive 
characteristics and developed “Spiz- 
zerinktim” to describe the special 
qualities. This trade-mark is held in 
high esteem by buyers. 

Prof. Homer O. Stuart, of Rhode 
Island College, stressed the advertis- 
ing value of egg-laying contests. 
Richard G. Alleman, of Everybody’s 
Poultry Magazine, Hanover, Pa., told 
how to prepare a catalog which 
would serve as the next best thing to 
a visit from the breeder. 


Patience is Necessary 


Hugh Thompson, of Poultry Trib- 
une, Fanwood, N. J., chairman of the 
meeting, quoted one of the pioneers 
in poultry husbandry as saying that 
it offers large returns from small 


capital when skill, patience and 
courage are present in proper pro- 
portions. 


“Cape Cod Colonial,” 
Daily, Begins Oct. 19 


Cape Cod Colonial, daily newspa- 
per, will begin publication Oct. 19 at 
Hyannis. 

Lincoln O’Brien, publisher of Daily 
News, Athol, Mass., is publisher. 


Capper Shifts Meckel 


Frank A. Meckel has joined the 
farm paper sales staff of’ Capper 
Publications, New York, after serv- 
ing for many years in an editorial 
and sales canacity at the home of- 
fice, Topeka, Kans. 


Nan ba helps herself from a 
e 


new display stand designed for 


neral Foods Corporation by Hinde & Dauch. 


Speed Is Prohibited 
As Copy Theme by 
Auto Manufacturers 


* 


New York, Sept. 1—The board of 
directors of the Automobile Manu- 
facturers Association, by formal reso- 
lution, is recommmending to all mem- 
bers that they eliminate all reference 
to vehicle top speeds in their 
advertising and publicity. 

Following is the resolution adopted 
by the board: 

“The automobile industry will con- 
tinue to build into its vehicles every 
safety factor proven by research and 
engineering. Obviously such a pro- 
gram requires that the industry, to 
provide desired margins of safety, 
must build into vehicles, reserves of 
performance that should not be used 
in normal operation, 

“Present day top speeds represent 
that extra margin of safe perform- 
ance essential to normal operating 
speeds. 

“In line with the automobile in- 
dustry’s highway safety policies, the 
board of directors of the Automobile 
Manufacturers Association recom- 
mends to its members that they 
eliminate from their advertising and 
publicity, all reference to vehicle top 
speeds.” 


Music in Decline 


as Radio Fodder 


National Broadcasting Company’s 
program analysis for July shows that 
music constituted 39 per cent of the 
red network commercial program 
hours, while in July, 1935, the fig- 
ure stood at 59 per cent. 

Sponsored drama and comedy- 
drama have risen from 30 to 42 per 
cent. 


Heads Milcor Sales 


E. A. Tanner, vice-president and 
general manager of Milcor Steel 
Co., Canton, O., has been named gen- 
eral sales manager. He will direct 
sales for the company’s five plants, 
with headquarters in Milwaukee. 


Mitchell Elevated 


E. P.~ Mitchell has been named 
vice-president of Washburn-Crosby 
Co., Buffalo, a subsidiary of Gen- 
eral Mills. sik 


Patterson to Magazine 


Roger W. Patterson, formerly ad- 
vertising manager of Arts € Decora- 
tion, has joined the advertising staff 
of Country Life, New York. 


Standards for 
Periodicals to 


Aid Libraries 


New York, Sept. 3.—Following a 
conference of those interested, held 
at the instance of American Library 
Association, Chicago, American 
Standards Association has developed 
suggested standards intended to sim- 
plify the work of librarians. 

One of the suggestions is that peri- 
odicals use the same title on cover, 
title page, contents page and inside 
of magazine to secure uniformity of 
references. Other recommendations 
are: 

“Print date, volume number and 
number of issues on the contents 
page when published, otherwise on 
first page of text. 

“Print title, date, volume and num- 
ber of issue on spine, when there is 
one, reading from top down. 


Some Essential Data 

“Print in a uniform location—on 
contents page or first page of text or 
on editorial page—preferably under 
mast head, general business address, 
editor’s name, publisher’s name, an- 
nual subscription price, price per 
copy, frequency of publication, dif- 
ferent editions (if published), and 
name of indexing service reporting 
contents. 

“Page magazine continuously 
throughout volume. 

“Carry pagination of magazine 
through advertising section consecu- 
tively if text of magazine and adver- 
tising matter are mixed.” 

Copies of the recommendations 
may be secured from the association 
offices at 29 West 39th St., New York. 


Promotes Silk Parade 


Promotion of the 1936 Silk Pa- 
rade, to be held Sept. 21-26, has 
been launched by International Silk 
Guild, New York, with current activ- 
ity concentrated on enlisting support 
of dealers and salesmen. 


Mansfield on Own 


Lloyd Mansfield has sold his in- 
terest in Ludlow-Mansfield, Inc., 
Buffalo, N. Y., agency, to R. D. Lud- 
low and has organized an agency at 
33-37 Franklin Street. 


Gets Edrolax 


Seabury, Ine., Maker of Edrolax, 
has appointed Ferry-Hanly Company, 
New York. Regional advertising 
campaigns are contemplated. 
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Bounds Commander 


of St. Louis Post 


George E. Bounds, advertising 
manager of Scruggs - Vandervoort- 
Barney, has been elected commander 
of the St. Louis Advertising Club 
Post of the American Legion for 1937, 
succeeding Paul Allen Ebbs, Home 
Life Insurance Co. of New York. 

Other new officers are Gus J. Leh- 
leitner, Warwick Typographers, ad- 
jutant; Max Hill, Journal Printing & 
Stationery Co., second vice-comman- 
der; Lloyd Maritz, Maritz Watch Cc., 
third vice-ccommander; E. Guy My- 
over, American Type Founders Sales 
Corporation, finance officer; Gordon 
C. Hall, Associated Printers & Lith- 
ographers of St. Louis, Inc., chap- 
lain; Lewis J. Turner, St. Louis Cos- 
tume Co., sergeant-at-arms, and Os- 
car Zahner, Ruthrauff & Ryan, Inc., 
historian. 


Farm Papers Sponsor 
Corn Husking Contest 


National Corn Husking Contest, 
sponsored by seven farm papers, will 
be held in Licking County, Ohio, 
Nov. 10. Prize for the champion is 
$200 in cash and a silver trophy. 

Papers sponsoring the contest are 
Ohio Farmer, Cleveland; Wallaces’ 
Farmer and Iowa Homestead, Des 
Moines; The Farmer, St. Paul; Kan- 
sas Farmer, Topeka; Missouri Rural- 
ist, St. Louis; Prairie Farmer, Chi- 
cago and Nebraska Farmer, Lincoln. 


never actually be “simple,” he said, 
methods of making color prints are 
steadily becoming simpler. 

Presenting still life and live model 
demonstrations of direct color 
photography, Mr. Miller  photo- 
graphed on Wednesday a plate of 
cookies, in one shot, and a blonde 
model in another, and today showed 
the finished results to the photog- 
raphers. 


CANDID CAMERA, 
COLOR, LEADING 
PICTURE PARADE 


Chicago, Sept. 3.—A wide vista of 
opportunities in direct color and 
camera work for advertisers was 
opened up to commercial photogra- 
phers by speakers before the Pho- 
tographers Association of America 
at the Stevens Hotel last week. 

More than 2,000 commercial and 
portrait photographers, photogra- 
phic dealers, and manufacturers, at- 
tended the convention. Topics be- 
fore the commercial group ranged 
from direct color and candid camera 
work to promotion of the photo- 
graphic business, and composition in 
photography. 

Within a year color photographs 
made with direct color cameras will 
appear in newspapers on ordinary 
newsprint, Charles Harris Miller, 


Candid Camera’s Story 


Advertisers will make wide use 
of candid camera shots before many 
years, J. C. Weller, Elyria, O., can- 
did camera specialist, told the com- 
mercial group Friday afternoon. 
Great possibilities exist in this com- 
paratively new field, for the photog- 
rapher who is willing to study the 
technique, he declared. 

Candid camera pictures will have 
an increasing appeal to the adver- 
tiser, Mr. Weller said, because they 
produce striking action photographs, 
packed with life and interest. Facial 
expressions caught by the candid 
camera, Mr. Weller pointed out, lack 
the tenseness sometimes found in 
posed photographs, revealing ‘“‘the in- 
side story.” 


Chicago, color photography expert, 
told the convention Wednesday. He 
prefaced this observation with cita- 
tion of perfection attained in color 
rotogravure. 

Although color photography will 


OVER 40,000 


~ CIRCULATION 
PER MONTH 


To Buying and Specifying Officials of 
high rated plants that purchase In- 
dustrial Products in large quantities. 


Tell your sales story in New Equip- 
ment Digest —the industrial publi- 
cation that will give you live inquiries 
at economical cost. 


Watch for the Cartoon of Encouragement each month. 


7 = 


Industry Rounds the Curve of Recovery 


New Equipment Digest has an editorial con- 
tent interesting to every plant operating 
official as well as the “‘man at the top’’. 


Write or wire for advertising information. 


New EQuIPMENT DIGEST 


Industrial Activities | Mechanical Improvements 
New Products and Materials 


Co-operating with MacRae’s Blue Book 
if E. Huron St., Chicago 


The illustration is the most im- 
portant part of an advertisement, 
Richard Thain, sales promotion man- 
ager of Butler Brothers, Chicago 
wholesale house, told the commer- 
cial group Wednesday. 

Relative degrees of importance of 
various factors in the effectiveness 
of an advertisement, he believes, are 
the medium, 20 per cent; illustra- 
tion, 30 per cent; copy, 25 per cent; 
and the commodity itself, or the 
value offered, 25 per cent. 

The old mail order catalogs used 
to be filled with wash and line draw- 
ings, but today photographs domi- 
nate the books, Mr. Thain declared, 
in emphasizing the modern adver- 
tiser’s interest in photography. 

Mr. Thain cited the use of photo- 
graphs in advertising of Cannon 
towels, and advanced the opinion 
that the photographs show the tex- 
ture and quality of the towels so 
well “that it’s almost as if they had 
been laid out upon a retail counter 
for you.” 


The Priceless Ingredient 


The nation is now entering into a 
new era of luxury, in which con- 
sumers are purchasing what they 
want to buy, besides what they have 
to buy, he said. Photography has a 
rightful place in this new age, but 
photographers must show enthu- 
siasm about their product and sell 
it aggressively to all advertisers if 
they are to garner their proper share 
of business, Mr. Thain said. 

Referring to ADVERTISING AGE as 
“the Bible of the advertising man, 
read from cover to cover each 
week,” Mr. Thain held up the Aug. 
24 issue, flipping the pages to show 
the gathering the extent to which 
advertisers in ADVERTISING AGE use 
photographs to tell their story. 

Enlarging on the subject of enthu- 
siasm, Mr. Thain told of a recent 
corset-fitters’ convention at Aurora, 
where one speaker declared that the 
corset industry is “the mender of 
broken homes,” by helping the wife 
to keep her figure, and should really 
regard itself as a “beauty doctor.” 

Just snapping a button is not mak- 
ing a picture because, pictorially 
speaking, nature has made many er- 
rors, H. K.. Shigeta, of Shigeta- 
Wright Studio, Chicago, declared, in 
an address on “Pictorial Composi- 
tion in Photography.” 

“The camera is a purely mechani- 
cal contraption,” he said. “It has 
no soul and simply copies what it 
sees. While it is impossible for us 
to change nature, we can train our- 
selves to recognize a composition 
when we come upon one.” > 

James M. Caufield, Louisville, Ky., 
first vice-president, was _ elected 
president of The Photographers’ As- 
sociation of America, succeeding 
George J. Kossuth, Wheeling, W. Va. 


Join Boston Agency 


Jack Orfo, formerly in the adver- 
tising department of Worcester Post 
and with the Yankee Network, Bos- 
ton, has joined Stone & Lasky, Inc., 
Boston. Joseph D. Sweeney, former- 
ly with Harry M. Frost Agency and 
Wood, Putnam and Wood, Inc., has 


_ 


FIFTY FEET OF DISPLAY SHELVES 


That is claim for new metal open display floor merchandiser being distributed: 
to retailers by McKesson & Robbins. 


Booklet Tells 
‘Truth About 
Manchester’ 


Manchester, N. H., Sept. 3.—Fol- 
lowing the bankruptcy of Amoskeag 
textile mills, the city has launched 
a vigorous direct mail campaign to 
refute rumors that the municipality 
cannot recover from the blow. More 
than 5,000 copies of a 16-page book- 
let, “The Truth About Manchester,” 
have been printed for distribution to 
prospective buyers of the textile 
property. 

Another publication, an illustrated 
folder used for many years by the 
Manchester Chamber of Commerce. 
has been brought up to date, 40,000 
being issued for distribution to 
travel agencies and others. 

The Citizens’ Committee on Amos- 
keag Affairs, which is co-operating 
with the Chamber of Commerce, 2s- 
serts that “a great deal of misinfor- 
mation is being circulated to the ef- 
fect that Manchester is in a severe 
sinking spell, that it cannot recover 
from the shock of the closing of the 
mills. 

“These stories are so far from the 
truth that the committee deemed it 
a duty to give the world a true pic- 
ture of the situation as it exists 
nearly a year after the closing cf the 
major portion of Amoskeag opera- 
tions.” 

“Manchester is not down and out,” 
the introduction to “The Truth about 
Manchester,” asserts. “Conditions 


are generally better than they were 
during the first half of 1935, when 
the mills were running.” 


Mutual Will Add 


Two Regional Nets 


Addition of the Central States 
Broadcasting System and Iowa 
Broadcasting System as Mutual 
Broadcasting System affiliates was 
announced last week. 

The affiliation will be _ effective 
Dec. 29. Stations KSO, Des Moines; 
WMT, Cedar Rapids; KOIL, Omaha. 
Council Bluffs, and KFOR, Lincola, 
are included. 


Bartenders Sponsor 
Anti-F eminine Bill 


Omaha Bartenders’ Union will 
seek passage of a state law pro 
hibiting women from: entering or 
purchasing liquor or beer at bars 
in Nebraska at the next session of 
the legislature, Thomas Delmonico, 
secretary, announced. 


Vandeburg Named to 


Pacific Exposition Post 


Clyde M. Vandeburg, director of 
radio and publications at the Texas 
Centennial Exposition, has been ap 
pointed to the same position by Gol- 
den Gate International Exposition. 

He will be in San Francisco Oct. 
1, with offices in the new $45,000 
Headquarters Bldg., 585 Bush Street. 


Frier Joins Getchell 


E. W. Frier, for six years assist 
ant advertising manager of Chicago 
& North Western Railway, has 
joined the press department of J. 
Stirling Getchell, Inc., Detroit, 1 
charge of De Soto publicity. 


————— 


PREMIUMS 


MEN WANT LEATHER GIFTS 


Write for 


BRAY & FISLER 


Catalos PRIZie 
300! OLIVE 5 


ST. LOUIS. 


KETTERLI 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 


also joined the Stone agency. Both 
will be account executives. 
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ADVERTISING AGE 


SFE WOMEN AS 
BIGGEST USERS 
OF CIGARETTES 


vanufacturers Revise Early 


Market Estimates 


New York, Sept. 3.—Executives of 
the American Tobacco Company 
would add nothing this week to the 
announcement that Blackman Adver- 
tising, Inc., had been appointed to 
direct a campaign for Pall Mall 
cigarettes, but numerous trade 
sources were in almost perfect agree- 
ment in interpreting the news. 

The announcement does not mean, 
they say, that a luxury product, un- 
advertised for six years, is making a 
comeback now that prosperity has 
returned. Its significance, according 
to those volunteering information, is 
that the move reflects the company’s 
intensified effort to capture a bigger 
share of the feminine market. 

They predict that Pall Mall 
Rounds, formerly 20 for 25 cents, 
will be the only one of the several 
Pall Mall types and sizes to be ad- 
vertised, that it will be sharply re- 
duced in price, and that copy will be 
addressed directly to women. 

That American Tobacco has become 
acutely conscious of the feminine 
trade was also indicated by recent 
appearance of a new type of news- 
paper copy for Herbert Tareyton, 
which informed all who might be in- 
terested that “Moist lips are thrilling 
lips,’ and admonished, “If you want 
to keep your lips lovely smoke Tarey- 
ton.” 


Scales Are Tipped 


Tobacco retailers were unanimous 
in asserting that, in the larger cities 
at least, consumption of cigarettes by 
women has increased rapidly to the 
point where they now smoke more 
cigarettes than do men. They say 
further that the Big Three, while 
appreciating the fact that’ they 
would do well to keep the ladies in- 
terested, have been backward in 
appreciating exactly what feminine 
approval means in terms of sales. 

The story the trade tells is this: 

The lesson as to the importance of 
the feminine consumer was taught 
to the industry by the success of 
Philip Morris. Two years ago sales- 
men for this brand asked retailers 
to accept a small stock on consign- 
ment. In the past 18 months the 
value of Philip Morris stock has 
tripled. 

When other manufacturers inves- 
tigated, they were convinced that the 
sensational rise of this brand was ex- 
Plained on the ground that the prod- 
uct and merchandising were both 
designed, perhaps partly by accident, 
to interest women. Advertising 
stressing a reduction in price and 
the cork tip, which protects the lips 
and tends to keep tobacco out of 
the mouth, were thought to be the 
most effective factors. 


Increase Is Rapid 


Following up this clue, cigarette 
Manufacturers made the further dis- 
covery that it was a great error to 
estimate the sales potential of the 
feminine market by comparing the 
umber of women smokers with male 
addicts. They are now of the opin- 
fon that the average woman smokes 
at least twice as many of her own 
or her boy friend’s cigarettes as the 
average male cigarette user. Conse- 
quently, consumption by women has 
increased more rapidly than the in- 
crease in the number of women 
smokers indicates. 


Effect on Males 


The difference in per capita con- 
sumption between the sexes can be 
explained by different smoking 
habits. Men usually smoke all of 
every cigarette they light. Women, 
Who cannot smoke everywhere, often 

TOW away a cigarette after a puff 
or two and return to their office 
Work, shopping, or whatever they 

Ppen to be doing. Most women 


devoted to the habit are young and 
they refuse to smoke more than half 
a cigarette for fear of staining 
fingers and nails. 


In analyzing the success of Philip 
Morris, the theory was also pursued 
that women have great influence in 
determining men’s choice of brands. 
The difference between popular 
brands is not so great that it is too 
big a sacrifice for a man to change 
to the brand preferred by his favorite 
charmer, so that he will always have 
her favorite gasper at hand. 


Viceroy Promotion Expanded 


Since it has become respectable for 
young married women to smoke and 
since this section of the market econ- 
omizes by buying in cartons, it is 
common for the husband of a smoker 


to develop a taste for the brand 
stocked in the home. Thus he is 
saved running out for a pack when 
his own supply is exhausted. 

The industry has already reacted 
promptly and vigorously to the new 
knowledge of the cigarette market. 

The advertising of the Viceroy 
cigarette, made by Brown & William- 
son Tobacco Corporation, Louisville, 
has been | steadily expanded since 
preparations to place it on the mar- 
ket were rushed this spring, and the 
company is hoping the ladies will not 
overlook its filter-tip feature. 


PHILIP MORRIS GIVES 


BONUS TO RETAILERS 


New York, Sept. 3.—Philip Morris 
& Co. this week announced a 10 per 
cent bonus to dealers which virtu- 


ally puts that cigarette on a price 
parity with the Big Four. 

Morris is now giving dealers an ex- 
tra package of 20 with every pur- 
chase of 200 cigarettes. This re- 
duces the Morris list price of $6.85 
per thousand almost to that of $6.10 
quoted by the Big Four. 


Cole Sales Manager 
of Universal Pencil 


Universal Pencil Co., San Leandro, 
Calif., has appointed Hallett E. Cole 
sales and promotion manager for the 
Pacific Coast. Sales offices are being 
established in San Francisco. Edgar 
Musgrave is president. 

The line, made for commercial and 
advertising purposes, is trade-marked 
Right-To-Write, Aggressor Pencils. 


N. Carolina Promotes 


State in 9 Papers 


Western North Carolina will run 
advertisements of 150 lines, designed 
by Asheville Chamber of Commerce, 
in nine newspapers. 

The papers are Chicago Tribune, 
Cincinnati Enquirer, Cincinnati 
Times-Star, Detroit Daily Times, De- 
troit Free Press, Indianapolis Star, 
Louisville Courier-Journal, New York 
Times and St. Louis Globe-Democrat. 


Apples to J-W-T 

J. Walter Thompson Co., Seattle, 
has been appointed by Washington 
State Apples, Inc., Wenatchee; for a 
newspaper campaign. ‘First copy 
will appear in October. Major Clif- 
ford Chase has been named secre- 
tary-treasurer of the apple group. 


It’s 


ing new 


Pay Day 


trucks. 


from ear to ear. 


It’s pay-day in the Times-Union market. 
emphasis on the demand for merchandise that contributes to the mak- 
ing and enjoying of ahome. Between now and winter these Flor- 


winter tourist season. 


Daily 


Chicago 


In The Jacksonville Market 


What a summer! Many Floridians too busy to go on vacation 
because business has accelerated so rapidly. 


Architects plugging overtime. Material men buy- 
House furnishings and equipment dealers grinning 


On the heels of all this the big cigarette companies have just un- 
latched their purses and spilled nearly a million dollars into the rap- 
idly developing Florida bright leaf tobacco district which lies wholly 
within Jacksonville’s trading territory. 


idians will buy continuously in preparation for the predicted record 


And most of their buying will be based on the advertising they 
see in the Florida Times-Union which goes into 89% of all literate 
Jacksonville homes; 68.44% of ALL homes in Jacksonville’s trad- 
ing territory. That’s coverage! ... the kind of coverage that will 


bring prompt and profitable results for fall and winter schedules. 


Plorioa Times-Anion 


LARGEST CIRCULATION IN JACKSONVILLE 


FLORIDA’S LARGEST NEWSPAPER 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
New York Philadelphia 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


Winter tourist profits, 
summer tourist profits, citrus and vegetable crop profits in a delirious 
spending whirl. 


And there is special 


Los Angeles 
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Taste- Masters’ HANDING OUT CERTIFICATES TO COMMITTEE OF ONE: HUNDRED SPONSOR LIST 


Seal Is Added 
to Producers’ 


Boston, Mass., Sept. 2.—Initial ad- 
vertising of Taste-Masters’ Institute, 
Inc., pledging high standards both 
in the spiritous products sold by 
members and their relations with 
the public, appeared in 46 daily news- 
papers of Massachusetts, Rhode 
Island and Connecticut last week, to 
be followed by weekly or more fre- 
quent insertions for the remainder 
of the year. Eleven wholesale houses 
are members. 

Copy asserts that wines, spirits 
and liqueurs handled by these job- 
bers must pass rigid standards as es- 
tablished by Taste-Masters’ Institute, 
these products being identified by the 
Institute seal of silver foil embossed 
in black. The public will be made 
familiar with the seal through ad- 
vertising. 


Approved by F. A. A. 


The wording on the seal has been 
approved by the Federal Alcohol Ad- 
ministration. “Distributed by Taste- 
Masters’ Institute member,” is the 
inscription. Many supplementary 
forms of promotion also will be em- 
ployed. Buttons to be worn by re- 
tailers will bear the legend, “Taste- 
Masters’ Institute Associate,” while 
members will wear similar buttons 
with the appropriate wording. 

Ferdinand Gianfranchi, of P. Pas- 
tene & Co., president of the new 
organization, said salesmen of mem- 
bers will be brought together section- 
ally in quarterly meetings, with one 
annual convention of the entire 
group. Dorrance, Sullivan & Co., 
New York, who aided in organiza- 
tion of the Institute, are in charge 
of advertising. 


Wilhelm with Payne 
Steve Wilhelm has resigned as 
production manager of station 
KTSA, San Antonio, Tex., to join 
Payne Advertising Agency, San 
Antonio. 


Yankee Network makes gesture of thanks to women who 


are helping to raise standard of programs 


Ice Industry 
May Increase 
Radio Programs 


Boston, Mass., Sept. 1.—The ice 
industry will spend between $500,000 
and $700,000 for national advertising 
in 1937, according to Andrew E. 
Holmes, vice-president of Donahoe & 
Coe, New York, who addressed the 
New England Ice Dealers Associa- 
tion here last week. Mr. Holmes rec- 
ommended 50 per cent for radio, 25 
per cent for magazines, and the re- 
mainder for merchandising aids and 
trade papers. 

Asserting that the last campaign, 
featuring Mary Pickford, was so suc- 
cessful that it deserves repetition, 
Mr. Holmes also suggested a morn- 
ing radio program to feature home 
economics, “if funds permit.” He 


EAS 


BEFORE YOU LEAP! 


Tested programs eliminate guess work in radio sell- 
ing. KMBC offers tested programs by program- 
building experts—a formula for success advertisers 
like! Evidence: now on the air or scheduled for 
broadcast are Ted Malone, “Between The Book 
Ends,” for Hind’s; Crystal Gazers for The Colgate- 
Palmolive-Peet Co.; Mary Ward for Montgomery 
Ward, Diamond City News for Mid-Continent Petro- 
leum Corp. Still available are Happy Hollow, Life 
on Red Horse Ranch, The Texas Rangers, ‘and other 
KMEC tested, features. There’s one for you! Wire 


cme | of ae 


KANSAS CITY 


THE PROGRAM BUILDING 


AND TESTING STATION 


also advocated electrical transcrip- 
tions for local coverage. 


Halted 


Leslie Smith, honorary secretary 
of the National Ice Dealers Associa- 
tion, said that the 1936 advertising 
job was the best done in two decades 
of ice promotion, resulting in a 50 
per cent increase in sale of refriger- 
ators, offsetting losses of the previ- 
ous year. 

Guy Jacobs, business manager of 
National Ice Advertising, Inc., said 
the 1936 appropriation was expended 
as follows: Radio time, $143,000; ra- 
dio talent, $140,713; magazines, $55,- 
514. The percentage breakdown 
showed 72.8 for radio, 14.5 for maga- 
zines and the remainder for trade pa- 
pers and miscellaneous. 


Texas Newspapers 


Use Joint Program 


A working agreement has been 
reached by El Paso Times and El 
Paso Herald-Post, Scripps-Howard 
paper, through which a joint print- 
ing, sales, advertising and distribu- 
tion program will be effected without 
affecting ownership. 

The two papers will be published 
by Newspaper Printing Corporation, 
owned jointly as an operating com- 
pany. 


Wrigley to Abandon 
Controversial Program 


Wm. Wrigley, Jr., Co., Chicago, 
will relinquish sponsorship of March 
of Time broadcasts Sept. 25 because 
of the controversial election year 
subject maiter. 

It will stage a new program at the 
same hour, 9:30 EST. 


NBC Shifts Personnel 


Lee B. Wailes,: assistant to Hugh 
M. Beville, Jr., National Broadcast- 
ing chief statistician, will be pro- 
moted Sept. 8 to assistant to William 
S. Hedges, general manager of NBC’s 
owned and operated stations. John 
H. Norton, Jr., Mr. Hedges’ present 
assistant, will join the station rela- 
tions department under Reginald M. 
Brophy. 


Stensgaard Adds Space 


W. L. Stensgaard & Associates, 
Inc., Chicago, has taken two addi- 
tional floors at the manufacturing 
address, 346 N. St. John’s Court, so 
that the creative and production de- 
partments will be closer. General of- 
fices are in the Merchandise Mart. 


Dillon to Ravett 


Joseph Dillon has joined Ravett 
Advertising Agency, New York, in 
charge of copy. He was formerly 
with Lord & Thomas and previously 
was assistant advertising manager o! 
International Shoe Co., St. Louis. 


Makes Bridal Appeal 


Finley H. Greene Advertising 
Agency, Buffalo, is starting a spe- 
cial campaign among brides for 
River Road China Co., North Tona- 
wanda, N. Y. Direct mail, radio and 
newspapers are being used. 


Wine Institute 
Raises $250,000 


for Promotion 


San Francisco, Cal., Sept. 3.—The 
Wine Institute of California, at its 
annual meeting here, climaxed the 
efforts of two years of organization 
work by Golden State vintners, when 
it approved a plan for national ad- 
vertising of wine and grape prod- 
ucts. 

A fund of $250,000 will be raised 
by an assessment of 48 cents on each 
ton of grapes crushed in this sea- 
son’s harvest, and practically unan- 
imous support of the program is 
pledged by all elements in the indus- 
try. Secretary-Manager Harry A. 
Caddow of the Wine Institute 
aroused enthusiasm with his report 
that Eastern states are showing 
greater interest in California wines, 
and that wine and grape prices are 
due to rise this fall. 

The recent decrease of 50 per cent 
in Federal wine taxes, brought about 
largely through the efforts of the In- 
stitute, was reported to be largely 
responsible for the 70 per cent in- 
crease in shipments of wine outside 
the state for the first half of this 
year. This total of 12,075,682 gallons 
is the largest since repeal, compar- 
ing with 7,033,679 gallons for the 
same period of 1935. 

The appropriation will be expended 
for newspaper and trade paper space, 
posters, and dealer display material. 
James Coulihan, Inc., of San Fran- 
cisco, will be in charge. 


““Appeal-Democrat”’ 


Changes Owners 


After five years of joint ownership 
of Appeal-Democrat, Marysville, 
Calif., the holdings of S. J. Pickens 
and Horace E. Thomas, publishers, 
have been consolidated, with Mr. 
Thomas as owner. 

Mr. Pickens will retire as business 
manager and co-publisher because of 
ill health. Mr. Thomas will become 
business manager. 


Ward Makes Radio Test 


Test of a new radio program was 
launched by Montgomery, Ward & 
Co., over 14 stations in the Kansas 
City area last week. The program, 
running 15 minutes daily, is a 
straight selling presentation built 
around a new character, “Mary 
Ward.” ‘Ferry-Hanly Co., Kansas 
City, is the agency. 


Buck Owns KTAT 


Ownership of station KTAT, Fort 
Worth, Tex., passed to Raymond E. 
Buck when Hearst Radio, Inc., 
which recently took an option on 
the station, released it. Sam Ben- 
nett is station manager. 


Occupy New Offices 


DeLisser, Boyd and Terhune, Inc., 
newspaper representatives, have 
moved to new offices at 3¢ Rockefeller 
Plaza. 


FOR FOOTBALL 
GAMES SWELLS 


Broadcasts Lined Up As Sea- 
son Opening Nears 


Chicago, Sept. 3.—Ranks of adver. 
tisers sponsoring fall football game 
broadcasts were swelled this wee, 
as fans stood by for the Opening 
whistle. 

With five Northwestern Univer. 
sity home and two out-of-town games 
lined up, the Chicago & North 
Western Railway will sponsor week. 
ly football broadcasts over Station 
WJJD, Chicago, opening Oct. 3. A 
selected game will be broadcast by 
ticker tape on Nov. 14, the only 
open date in the series. 

The Minnesota-Washington game 
in Seattle, Sept. 26, will be carrieg 
over Station WTCN, Minneapolis, 
with the Ford Motor Company, Twin 
Cities Branch, as sponsor. This wil] 
be a direct from the field broadcast. 


Associated Still Busy 


A series of 10 Northwest football 
games will be presented over Station 
KFPY, Spokane, Wash., by Asgo- 
ciated Oil Company, which is spon. 
soring all Pacific Coast conference 
games broadcasts with an extensive 
alignment of stations. 

The East-West game Jan. 1, also 
is tentatively set for sponsored 
presentation through the station, 
Arthur L. Bright, vice-president, an- 
nounced. 

Plans also are under way for spon- 


wood through Station KMTR, with 
arrangements expected to be com- 
pleted shortly, Tex Rickard, manp- 
ager, said. 

WKAR, East Lansing, Mich., will 
not accept sponsorship but is plan- 
ning to present the complete sched- 
ule of Michigan State College games, 
according to R. J. Coleman, station 
director. 

Station KGVO, Missoula, Mont. 
has arranged for broadcasts of 
seven Northwest college games, 
opening with the Washington State 
College-Montana game Sept. 26, A. 
J. Mosby, manager, said. 

While the University of Minne 
sota is not permitting sponsorship of 
home games, Minneapolis zone 
Chevrolet dealers will sponsor three 
out-of-town games over Station 
WCCO, Minneapolis, with 15-minute 
football programs before and after 
the home games. 


Danziger Promoted 


Nathan Danziger has _ been 
appointed director of sales of Golden 
State Co., Ltd., San Francisco, dairy 
products. He will co-ordinate sales 
and merchandising activities. M. H. 
Stewart will be in charge of the ad 
vertising division under Mr. Dat 
ziger. 
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PRIVATE BRANDS 
FLOURISH WITH 
GROCERY CHAINS 


New York, Sept. 3.—About 84 per 
cnt of the country’s voluntary chains 
have developed private labels on 
, varying number of lines, according 
to “Group Selling by 100,000 Retail- 
ers,” &@ book written by Gordon C. 
corbaley, president, American Insti- 
tute of Food Distribution. 

of 386 organizations replying to 
this questicn in a survey, only 71 in- 
dicated that they had not yet em- 
parked on this type of activity. 
Wholesaler-sponsored groups. ap- 
parently lead in development of pri- 
vate brands, 96 reporting such 
prands cover their complete line; 3 
that they cover almost the complete 
line; 1, complete line, except laundry 
soap, tobacco and granulated sugar, 
and 1, covers over 200 items. 

Only 20 of 274 wholesaler-spon- 
gored groups reported failure to de- 
yelop private brands, while 15 of 57 
retailer-owned wholesalers and 36 of 
55 co-operative groups reported inac- 
tivity in this direction. 

100 Without Profit 

“During the last seven or eight 
years,” said Mr. Corbaley, in tracing 
evolution of private brands, “adver- 
tising of low prices has developed a 
competitive condition where about 
100 of the leading brands of pack- 
aged foods have been so persistently 
advertised at special prices that most 
of them have come to be regarded as 
loss leaders. 

“Cash and carry wholesalers han- 
dle these brands at markups close 
to the low cost of the chains for the 
simple function of warehousing and 
delivering. In some territories, cash’ 
and carry wholesalers have gone 
een farther and are selling such 
brands to independent retailers for 
little more than the cash discount. 

“A few manufacturers have added 
to this pressure by selling direct to 
bargain markets and cut price re- 
tailers, causing these items to be fea- 
tured as loss leaders by what is the 
most disturbing influence in the pres- 
ent retail picture. 

“The net effects of this price com- 
petition on the volume of national 
brands is a disputed question. They 
have gained sales by being featured 
at low prices. They have lost sales 
to distributors concerned about turn- 
ing their volume toward items on 
which they could secure a markup 
greater than their average cost of 
doing business.” 

The voluntary chains are not 
unique in competing with nationally 
advertised lines, Mr. Corbaley pointed 
out, 

“The average chain store offers 
quite a different assortment of mer- 
chandise from seven years ago,” he 
said in speaking of the competitor 
of the independents who have 
banded together. “Established brands 


HERB HULSEBUS 


Stack-Goble Agency 


Thanks for the good business you 
have given W. M. B. D. in the 
past. We're now in a better posi- 
tion than ever to produce results 
for your clients. 


Complete new transmitter and 
tower you know, greatly increase 


- M. B. D.’s dominant coverage 
in Central Illinois. 


Schedules are filling up rapidly so 
Send along your new contracts 
Row for choice times. 
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PEORIA, ILLINOIS 


SINGLE WORD OF COPY ON THIS POSTER 


Poster created by Hal Wagner, advertising manager, Deep Rock Oil Corporation, 
Chicago, executed in oils by Elofson — Pang ithographed by Central Printing 
& Litho. Co. 


of manufacturers are still promi- 
nently displayed on the shelves and 
windows but now they compete with 
much larger displays of the chain’s 
brands, many strikingly attractive 
in appearance and frequently offered 
beside the nationally advertised 
items at slightly lower prices. 
“Competition between manufac- 
turers’ brands and corporate chains 
brands should be made the subject 
of a separate study, which would 
show the lower cost to the chains 


for handling manufacturers’ brands 
and develop standards to regulate 
practices among manufacturers and 
chains in handling the promotion of 
brands.” 

Mr. Corbaley’s book places the 
number of retailers in voluntary 
chains at 107,141 as of March, 1936. 
By far the largest number, 77,889, 
were members of 508 wholesaler- 
sponsored groups, while 23,604 be- 
longed to 164 retailer-owned groups, 
and 5,648 to 130 co-operative groups. 


Buys ‘Mid- Week 
Pictorial’ from 


New York Times 


New York, Sept. 1—Sale of Mid- 
Week Pictorial, independent pictorial 
news weekly, to Monte Bourjaily, 
general manager of United Feature 
Syndicate, was announced yesterday 
by Arthur Hays Sulzberger, presi- 
dent of the New York Times Com- 
pany, which has published Mid-Week 
Pictorial since 1914, 

At the same time, Mr. Bourjaily 
stated that he will resign from 
United Feature Syndicate, effective 
Sept. 15. His successor in that or- 
ganization will be George A. Carlin, 
now business manager. Mr. Bourjaily 
joined the United Press as a busi- 
ness representative in 1926, and two 
years later was appointed manager 
of United Features. 


Outlines New Policy 


Mid-Week Pictorial, Mr. Bourjaily 
said, will make arrangements to get 
the services of leading established 
picture agencies, including the full 
service of Wide World photos and 
also will place staff cameramen and 


correspondents in strategic 
centers. 

“News dissemination today is so 
rapid and complete that the news- 
picture weekly can no longer com- 
pete in the presentation of spot 
news,” said Mr. Bourjaily. “Our ap- 
proach will be that of a news-picture 
magazine supplementing the daily 
and Sunday paper and trying to in- 
terpret news rather than report it.” 

Mr. Bourjaily will be editor and 
publisher of Mid-Week Pictorial. Dr. 
Franz Hoellering, formerly editor of 
Berliner Zeitung am Mittag, will be 
managing editor. Associates will in- 
clude Milton L. Guinzburg, now of 
Mid-Week Pictorial and formerly of 
The Los Angeles Times; Horace 
Blase, formerly of The New Yorker; 
Donald Reynolds, formerly of The 
New York Herald Tribune; Barran 
Lewis and Miss Constance de Pinna. 

Publication and editorial offices 
have been established at 148 East 
47th St., New York. 


Taxis to Hicks 

Hicks Advertising Agency, New 
York, with Francis Marquis as ac- 
count executive, has been appointed 
by Sunshine-Radio System, Inc., to 
conduct a local newspaper campaign 
on the new Sunshine “slide open” 
top taxicabs. 
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Your advertising has made her want your product. But 
does she know who sells it? 

Experience has shown her that the classified telephone 
directory may have the answer. She turns to the ‘yellow 
pages.’ Does she find your trade-mark, and your authorized 
outlets? If not—another prospect goes astray. 

Complete these wandering sales. Let us show you how 
Trade Mark Service can help your sales, just as it has for 
such concerns as Buick, Footsaver Shoes, Frigidaire, 
Philco, Remington-Rand, Willard. 

American Tel. & Tel. Company, Trade Mark 
Service Division, 195 Broadway, New York, or 
311 W. Washington St., Chicago. 
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SINCLAIR USES 


TEN-ACT DRAMA 
TO SELL PLANS 


‘Red’ Grange on Hand to 
Enthuse Station Men 


Chicago, Sept. 3—A 10-act play, 
depicting “do’s and don’t” in mer- 
chandising, featured presentation of 
fall promotion plans at two-day 
meetings of more than 3,000 Sinclair 
Refining Company dealers, bulk dis- 
tributors and Central district man- 
agers this week. 

The novel presentation was in line 
with the trend in the oil industry 
toward independent station owner- 
ship and need of dealer instruction 
for point-of-sale co-operation in the 
company’s general advertising cam- 
paign. 

With the play centering on the 
nation-wide football score contest to 
be staged by the company through 
November, the meetings here were 
similar to those planned for four 
other districts. 

Prepare Elaborate “Props” 

Backed by elaborate stage settings, 
the actual “sale” of the contest to 
consumers was presented to the 
dealers, with members of the dis- 
trict organization in the roles of 


station owners and merchandising 
men. 
“Mr. Worthy” appeared as the 


dealer—star of the presentation with 
the villain’s role enacted by “Mr. 
Blan ” 

The play carried a football theme 
with the first act titled “No Gain.” 
In this scene, staged at “Blank’s” 
station, the characters. included, 
“Merchandiser Blowoff,” “Agent Yes- 
man,” and Mr. Blank. 

A contrasting scene then was in- 
troduced at the “Worthy Service 
Station,” featuring “Agent Strong,” 
“Dealer Worthy” and “Helper 
Goode.” i 
Talking Film Used 

Included in the presentation was 
a talking slide film giving complete 
details of the forthcoming football 
contest and repeating the “right and 


NEW MATERIAL 


Gladys Willar models one of the latest 
Rubber Co., made from 


USED IN BATHING SUIT 


bathing suits designed by United States 
Krepe-Tex and Kool-Tex. 


wrong” way to handle station cus- 
tomers. 

The talking film also is to be 
taken into the field to dealers by 
bulk distributors in the various dis- 
tricts throughout the country with 
a total of 5,000 presentations 
planned. 

The contest, designed to capitalize 
on the nation’s interest in the fall 
football campaign, centers on season- 
al “Sinclair-ize” car preparation for 
winter. 

A total of 3,750,000 score sheets is 
being prepared for distribution the 


RADIO CITY 
OF THE ROCKIES 


That’s NBC’s Denver station, KOA. A big 
station designed for a big area. It gets results 
for advertisers because it has the power, 
prestige and popularity to influence the buy- 
ing habits of a vast, prosperous audience. 


KO 


50,000 WATTS 


DENVER 


Completely programmed by NBC 


first week, with 5,000,000 to be pre- 
pared for the second week of the 
contest. 

On the reverse side of the score 
sheets, a series of football playing 
tips by Harold “Red” Grange, former 
University of Illinois football star, 
is to be presented. Grange will be 
the expert on the contest radio pro- 
gram scheduled for 11 weeks with 
prizes to be offered consumers guess- 
ing winners and scores in a list of 
outstanding football games through- 
out the country. 


Three Programs Scheduled 


The contest program will be car- 
ried in three sections, with the 
Friday evening program devoted to 
forecasts of the game by Grange 
and a review of the games sched- 
uled Saturday evening. On _ the 
Monday evening Sinclair Minstrels 
broadcast, names of winners will be 
announced. The first contest is 
scheduled Sept. 19. 

In addition to the radio program 
over the National Broadcasting Com- 
pany network, the contest will be 
promoted with half page insertions 
in Collier’s, The Saturday Evening 
Post and Time. 

Prizes include 11 automobiles, 
Philco radios, A. G. Spalding foot- 
balls and Realsilk hosiery. 

Tie-ins with local dealers of these 
companies on the prize awards have 
been arranged. As point-of-sale aids, 
Sinclair dealers are being supplied 
with station posters, window stream- 
ers, handbills and window score 
cards. ‘ 

At the Chicago meeting Grange 
made a personal appearance for a 
brief “pep” talk. The football theme 
was also emphasized by attendants 
togged in football uniforms rushing 
the line to distribute broadsides at 
the conclusion of the meeting. 

The meeting here was attended 
by sales promotion and merchandis- 
ing executives of the oil company 
and representatives of Federal Ad- 
vertising Agency, Inc., New York. 


Smith with WMC 


Hammond B. Smith has joined the 
sales staff of WMC, the Commercial 
Appeal station, Memphis. He was 
formerly in the commercial depart- 
ment of WSB, Atlanta. 


Mode Studio Moves 
Mode Art Studio, Inc., has leased 
1,000 square feet in the top floors of 


Mather Tower, Chicago. 


Corset Still 
a Necessity, 
Says Newman 


New York, Sept. 3.—Heralding the 
return of the corset, not to be con- 
fused with foundation garments in 
this instance, I. Newman & Sons, 
Inc., will shortly launch a newspaper 
campaign in New York, Chicago and 
Boston on its Practical Front models. 

This product, which is frankly 
stays, will be exploited as such with 
a technique partly new and partly 
borrowed from the old days before 
corset became an ugly word. 

The conventional illustration pic- 
turing the rare miss who has little 
to gain from the use of a foundation 
garment will be absent. Instead, 
there will be candid camera shots 
of stylish stouts fully clothed, and 
copy will explain what Practical 
Fronts accomplish in terms of happy 
and active living. Usual figure 
molding and style claims are dis- 
carded. 

The advance message to the trade 
asserted that the backbone of the 
corset department is the genuine 
corset for the big woman. Trade 
copy also points out how consumer 
copy, urging expert fitting in a store, 
is aiding dealers to overcome the 
competition of house-to-house sales- 
men. 

Lawrence C. Gumbinner Advertis- 
ing Agency is in charge. 


Expansion of U. S. 
Airmail Is Planned 


Expansion of domestic airmail 
service, including additional sched- 
ules on existing routes and estab- 
lishment of new routes is being 
planned by the United: States Post 
Office Department. 

The program will be submitted to 
Congress in January. 


Woo Ball Clubs 


Hollywood, Fla., will join with 
Fort Lauderdale and West Palm 
Beach in preparing a joint booklet to 
invite major league teams to train 
in those cities next spring. The book- 
let will include blueprints and photo- 
graphs of baseball parks. 


Groceries Stay Closed 


Lansing, Mich., ‘city council has 
adopted a resolution removing from 
the ballot at the fall election a pro- 
posal to give voters a chance to indi- 
cate sentiment on repeal of the Sun- 
day closing ordinance for grocery 
stores. 


Heinz to Open oi 
Fall Campaign 


with Big Lis 


Pittsburgh, Pa., Sept. 3.—The H 
J. Heinz Company will begin its fall 
advertising campaign Oct. 12, using 
approximately 200 newspapers in 
major cities of the United States 
and Canada and about 70 magazines 
Outdoor displays will also be utilizeg, 
Maxon, Inc., is the agency. 

Virtually the same amount of 
newspaper space will be used ag in 
the spring campaign despite the fact 
that the company has greatly jp. 
creased its expenditure for radio py 
the addition of the Heinz Magazine 
of the Air, one of the most pretep. 
tious daytime radio programs on the 
air, which made its debut Sept. » 
over 57 stations of the Columbia 
Broadcasting System in the Uniteg 
States and two in Canada. 

Guest stars will include Grang 
Duchess Marie, of Russia; Princegs 
Kropotkin, of Liberty; Angelo Patri, 
Fannie Hurst, Christopher Morley, 
Dr. William Moulton Marston, Doro. 
thea Brande, Walter B. Pitkin, Coy. 
nelia Bryce Pinchot, Colonel Ralph 
Isham, Theodore Dreiser, Alice Foote 
MacDougal, Sheila Hibben, Sher. 
wood Anderson, Leonard Barren, 
Wendy Marshall, Prunella Wood, 
Marjorie Wilson, Helen Worden, 
Harrison Forman and others. 


New York Times 


Sponsors Book Fair 


An exhibition of books and book. 
making will be staged at Rockefeller 
Center, New York, Nov. 5-19. 

The Fair will be sponsored jointly 
by the New York Times and Na- 
tional Association of Book Publish- 
ers and will be promoted as the New 
York Times National Book Fair. 


Wash Machine Sales 
Pass Million Mark 


Washing machine shipments in 
the first seven months totalled 1,030, 
549, passing the million mark for the 
first time in its history. 

Ironer shipments for the same 
period increased 29 per cent over 
the like 1935 period, totalling 102,988, 


Redesign Klondike 


Robert Heller, industrial designer, 
has been appointed by Maine Manv- 
facturing Co., Nashua, N. H., to de 
sign the new refrigerators to be 
added to the company’s 1937 Klon- 
dike line. 
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Three “firsts” and one “last” to consider when buying space, 
to reach plant operating men in all industries. 
FIRST IN CIRCULATION—reaching 41,184 active plant operating men 


—all at their request—15,000 more than next publication. 
FIRST IN DIRECT EVIDENCE OF ADVERTISING EFFECTIVE- 


January, 1936. 
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NESS—By a wide margin producing more direct inquiries than any 
other publication of similar circulation - - - in excess of 62,000 since 


FIRST IN NUMBER OF ADVERTISERS—Leading its field - - - again 
by a wide margin - - - in advertiser recognition - - - 320 advertisers 


. tember. 
“LAST IN SPACE COST—Standard effective representation costs approxi- 


mately 1/3 of other papers of similar yet not equal circulation. 
$79 to $85 per oe - - - write for the “IEN PLAN.” 
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ADVERTISING AGE 


HORMEL PLANS 


‘SOUP TO NUTS’ 
SALES CAMPAIGN 


Ties Up with Related Food 
Manufacturers 


Austin, Minn., Sept. 3.—Evolving 

, comprehensive merchandising tie- 
yp With two other national food 
products manufacturers, Geo, A. 
Hormel & Co. have outlined a new 
promotion drive for their canned 
soup lines based on an associated 
items appeal. 

Believed to be the first canned 
soup manufacturer to design such a 
tie-up, Hormel has sought the co-op- 
eration of General Mills, Inc., Minne- 
apolis, for Bisquick and Lea & 
perrins, Inc., New York, for Wor- 
cestershire sauce. 


Feature Complete Meals 


On the Hormel side of the promo- 
tion, dealer displays are being pre- 
pared featuring menus for entire 
meals and recipes for preparations 
including the canned soups. But al- 
most equally prominent in the dis- 
plays are some of the complementary 
prands. In the menus prepared by 
Hormel the names of the associated 
prands also are listed prominently. 

Reciprocating for the gratuitous 
assistance, the beneficiaries are to 
cooperate in placing the displays 
and dealer contacts. Local dealer 
tieups in newspaper display copy 
also are to be urged. 


Campaign Starts Oct. 11 


First copy in the new Hormel cam- 
paign will appear in The American 
Weekly, Oct. 11, with full page color 
insertions continuing through Feb- 
tuary. Color pages also have been 
sheduled in the Chicago Tribune 
starting Oct. 17, with additional news- 
paper display insertions in run-of- 
paper color or rotogravure in key 
cities throughout the country. 

Starting in November, 13 back 
covers of Time are to be used as well 
as back covers in the November and 
January issues of National Geo- 
graphic magazine. 

The campaign also will be pressed 
in the recently-renewed Hormel pro- 
gram over Columbia Broadcasting 
system, “Swing with the Strings,” 
featuring Jack Fulton. 


80 Recipes Prepared 


The campaign is designed to de- 
velop consumption of canned soup 
beyond the usual supper, solo appli- 
cation. Home economists have pre- 
pared approximately 80 recipes for 
the campaign in which various uses 
of soup in new combinations are fea- 
tured. 

Such menu suggestions as steak 
with canned mushroom soup, crab- 
meat with tomato soup and crusted 
casserole preparations are being ad- 
vanced. 

A feature of the campaign will be 
emphasis on “speed cooking,” stress- 
ing ability to prepare a meal rapidly 
With use of canned soups and re- 
lated products. This phase of the 
‘ampaign, it was said, is based on 
sirveys showing time saving as one 
of the strongest selling appeals to 
women, 

A contest, divided into four parts 
and running from October through 
February, also will be launched in 
Conjunction with the campaign. Top 
Prizes will be trips to Hollywood, a 
dinner with a movie star and a 
Screen test, with a similar trip for 
the dealer supplying the winner of 
fach contest. Joan Bennett, Merle 
Oberon, Miriam Hopkins and Clau. 
dette Colbert will be the successive 
Ostesses to the contest winners in 
Hollywood. A total of 8,084 addi- 
tional prizes are to be awarded. The 
Contest will be based on the best 
menus using canned soup submitted 
With two Hormel labels. 

Batten, Barton, Durstine & Osborn, 


Inc, Minneapolis, is handling the 
campaign. 


Bosch Effort 
Will Feature 
Robot Maestro 


Springfield, Mass., Sept. 2. — 
United American Bosch Corporation 
will launch its largest advertising 
campaign for its radio receivers this 
fall, using magazines, business pa- 
pers, newspapers and’ radio. 

Every other week throughout the 


fall months, copy will be run in The 
Saturday Evening Post, featuring 


the “Automatic Maestro,” a personi- 
fication of a device used in the Cen- 
tra-matic radio sets which functions 
within the set much as a human con- 
ductor does with his orchestra, ac- 
cording to copy. 

Sales helps include displays show- 
ing the product in actual use. A di- 
rect color photographic display de- 
picts a girl lying on a couch. Book- 
shelves next to her provide room for 
exhibition of a real radio set. A 
“wall paper background” display has 
also been prepared, so that dealers 
can show radio sets in a domestic 
setting. 

Other sales helps are. life-size en- 
largements of Paramount motion pic- 
ture stars; multi-colored photo-gela- 
tine displays featuring the same or- 
chestra leaders who will appear in 
the magazine advertising; wall post- 


famous dance orchestra leaders, and | 


ers, signs and decalcomanias. 


GENERAL MILLS PICTURE WINS PRIZE 


This photograph, made for General Mills advertising of Covered Wagon bread, 

won a gold medal for Charles W. Burgess, Bureau of Engraving, Inc., Minneapolis, 

in the “illustrative-still life" division of the annual contest held by the Photographers 
Association of America. 


Sales Managers 
of N. A. B. Plan 
January Meeting 


Chicago, Sept. 2.—The Sales Man- 
agers division of the National Asso- 
ciation of Broadcasters will stage 
its first general meeting in Chicago 
in January, J. Buryl Lottridge, chair- 
man, announced here today. 

The exact date will be determined 
at an executive committee meeting 
in the near future, Mr. Lottridge 
said. 

The division was formed at the 
July meeting of the N. A. B. here 
and membership now includes 211 
sales managers representing 232 
stations, Mr. Lottridge, who heads 
sales of stations KOIL-KFAB-KFOR, 
Omaha, Council Bluffs and Lincoln, 
said. 


Higgins Moves Up | 
Francis M. Higgins, market an- 
alyst of Four Wheel Drive Auto Co., 
Clintonville, Wis., has been ap 
pointed manager of advertising, suc- 

ceeding W. M. Hanson, resigned. 


Renick Joins “Review” 


Ralph A. Renick has been trans- 
ferred to Pictorial Review, New 
York, after eight years with Good 
Housekeeping. He was previously 
advertising manager of the Omaha 
Bee-News. 


Changes Format 


its September issue. 


inches. 


was the designer. 


Oral Hygiene, Pittsburgh, will ap-| | W- 
pear in a new format, beginning with 
The trim size 
has been increased to 5% by 87/16 
Robert Stumpf, New York, 


Brockson Advanced 


I. Brockson has been elected 
vice-president of Commercial Adver- 
tising Agency, Chicago. Before join- 
ing the agency two and one-half 
years ago, he was with Steel Sales 
Corporation, Chicago. 


Greatest Page 
Growth of Any 
Auto Paper 


SMALL-TOWN MARKET, 
SOUTH SETS U. S. PACE 


Students of marketing, digging 
back of the figures that show the 
South leading the nation out of de- 
pression, time after time, come to 
the conclusion that a small-town 
market has inherent resilience 
that is not given to the lar ger 
centers. And the lesson that is 
coming out of this discovery 
throws the South into the spot- 
light for more intensive cultiva- 
tion from now on. 


Highest in History 

Those who follow bank clearings 
as a sensitive index of trade have 
noted the growth in the South’s 
proportion of clearings, which 
now show the highest percentage 
of U. S, clearings in history. The 
gain in actual clearing volume is 
38% since 1933. 


These and other figures, such as 
automotive, hardware, farm im- 


- plement, electric appliance and 


related sales records, show that 
in the South the market is active 
and growing. 


Need for Special Attention 


Most successful merchandisers 
are finding special handling of the 
Southern market essential for full 
volume. The majority of them 
are using the Southern business 
papers, which handle the unique 
situations in their respective 
fields, get coverage in small 
towns—and have the thorough 
respect of the trade because 
edited strictly from and for the 
Southern viewpoint. 


In the South He’s 


Just ONE Man 


During 1936, as emphasis has 
more and more been placed on 


the active Southern territory, 
SOUTHERN AUTOMOTIVE 
JOURNAL has made the greatest 
gain in advertising pages of any 
book in the field. 


As we go into the Fall season, 
when so many automotive produc- 
ers put more weight in the South 
—because of its importance as a 
Winter market—this paper should 
be worth watching. 


Giving thorough trade coverage, 
having the full confidence of the 
Southern wholesale and _ retail 
trades, it can help keep your Win- 
ter volume up nearer normal. Ask 
us to call and give you our slant 
on Winter selling. 


SOUTHERN 


HARDWARE 


STORES VOLUME IS 


4, ABOVE U. 


S. AVERAGE 


—Dept. of Commerce 


Stores that average a third better in volume 
than the U. S. average, are a natural result of the 
Southern “small-town market” —stores that serve 
both their own community and the rural trade of 
surrounding territory. The fact that 80% of Southern 
implement business goes through hardware channels 


is typical. 


There’s plenty of hardware volume in the South, 
and those who woo the Southern trade through the 


columns of this publication 
get the full benefit of its thor- 
ough coverage of the terri- 
tory and of the confidence 
which naturally comes to a 
paper that has led its read- 


ers to success. 


Elsewhere you sell the electrical 
engineer, the utility, the contractor 
and the retailer as separate estab- 
lishments. In the South, a small 
town market, their interests are 
usually merged, and “The-Man-to- 
See” demands a single trade pub- 
lication that covers all his angles. 
ELECTRICAL SOUTH covers 
every angle of the electrical indus- 
try of the South, and talks to the 
electrical men of the South in their 
own language. That is why those 
concerns that advertise in it are 
getting plenty of Southern busi- 


After all, you have to speak the 
language to sell in America’s fastest 
growing market! 
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ADVERTISING AGE 


September 7, 193¢ 


Death Claims 
Baldwin, of 
Newark Call 


Newark, N. J., Sept. 1—Philip H. 
Baldwin, 67, business manager of the 
Newark Sunday Cali, died Sunday at 
his home in East Orange. He had 
been in poor health for some time. 

Mr. Baldwin dated his association 
with the Call from the time he began 
selling copies of the paper on the 
street at the age of 10. Later he did 
odd jobs such as wrapping the mail, 
running errands, and eleaning out 
the Call office, at a salary of $2.50 a 
week, 

He served as foreman of the Call’s 
composing room for 13 years. Later 
he served as assistant business man- 
ager, advertising manager, and then 
as business manager. 

Mr. Baldwin is survived by his 
widow, a son, and a daughter. 


Charles Francis. Dean 
of Printers, Passes 


Montclair, N. J., Sept. 2.—Charles 
Francis, 88, chairman of the board 


Valuable 
To Its 


Readers 


Says Mr. Walter Vanlanding- 
ham, well known Chicago lum- 


That other readers likewise 
place real value on American 
Lumberman in keeping them 
informed is evidenced by our 
A.B.C. Subscription Renewal 
record of 81.70% during the 
past year. 


431 So. Dearborn St. 
CHICAGO 


of the Charles Francis Press, and 
founder of that company in 1894, 
died last week in Asbury Park, where 
he had gone for a holiday. Mr. 
Francis founded the Printers’ League 
of New York, and was often called 
the dean of American printers. 

A native of London, England, Mr. 
Francis was educated at Hobart, Tas- 
mania. He spent the early part of 
his printing career there and in 
Dunedin, N. Z. 

Mr. Francis came to the United 
States in 1871, after three years with 
Fred §S. Straker of London. He 
worked with the Dubuque Herald, 
and then with the St. Paul Pioneer 
Press. Later he established printing 
houses successively in Chicago, 
Louisville and Cincinnati, moving to 
New York in 1894. 


Death Takes Cannon, 
of Gary-Post-Tribune 

Gary, Ind., Sept. 1—Thomas H. 
Cannon, 87, veteran Gary newspaper 
man and former publisher of the 
Gary Post, died Friday in the Meth- 
odist Hospital here after a short ill- 
ness. 

Mr. Cannon established the Post in 
1909. In 1921 that newspaper was 
merged with the present Gary Post- 
Tribune. 

Mr. Cannon was born in a log ca- 
bin in Parke County, Ind. As a 
young man he studied law, but gave 
that up to prospect for gold, and 
serve as an Indian scout with the 
United States army. Later he worked 
for newspapers in Chicago, Denver 
and Kansas City. ; 


Theater Agent Dies 
Boston, Mass., Sept. 1—Harry 
Peyser, for 36 years advertising 
agent for the Colonial Theater, Bos- 
ton, died at his home in Allston 
Aug. 20. 


Sweetser, of Iron Age, 
Stricken Suddenly 


New York, Sept. 1—Warren Con- 
verse Sweetser, district advertising 
manager in New Jersey and part of 
New York for The Iron Age, died of 
a heart attack at Sayville, Long 
Island, Aug. 20. He had been asso- 
ciated with the publication since 
1917. 

In 1903 he became a broker of gray 
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iron castings. Seven years later he 
sold this business and joined the F. 
W. Dodge Corporation, leaving that 
organization to join The Iron Age. 


Philip Troup, Former 
Publisher, Is Taken 


New Haven, Conn., Sept. 1—Philip 
Troup, 57, at one time publisher of 
the New Haven Evening Union, died 
yesterday after a long illness. The 
Evening Union was merged with the 
New Haven Times-Leader, later ab- 
sorbed by the New Haven Journal- 
Courier. 

Mr. Troup was co-founder with 
Willis G. Abbott, publisher of the 
Christian Science Monitor, of the 
National Press Bureau. He was a 
son of Alexander Troup, founder of 
the Evening Union and of The Voice, 
first American labor paper, who died 
in 1908. 


Cornwell, Blank Book 
Sales Executive, Dies 

Holyoke, Mass., Sept. 1—Elmer E. 
Cornwell, 48, general sales manager 
of the National Blank Book Com- 
pany, died suddenly Thursday of a 
heart attack. He had attended a ses- 
sion of the company’s three-day sales 
conference Wednesday. The final ses- 
sion was cancelled. 

Mr. Cornwell was formerly adver- 
tising manager of the National Blank 
Book Company. He was named gen- 
eral sales manager in 1926. 


W. F. Whiting Dies 

Holyoke, Mass., Sept. 1—wWilliam 
Fairfield Whiting, 72, president of 
the Whiting Paper Company, manu- 
facturer of writing paper, died at 
his home here yesterday. He served 
as Secretary of Commerce in the 
cabinet of the late President Calvin 
Coolidge. 


Wild, Secretary of 
Wander Company, Dies 

Chicago, Sept. 1—Thomas J. Wild, 
secretary of The Wander Company, 
Chicago, manufacturer of Ovaltine 
and other products, died Sunday at 
his home in Evanston after an ill- 
ness of several months. He was 59 
years of age. 

Born in England, Mr. Wild came to 
the United States about 35 years ago. 
He became associated with The Wan- 
der Company in 1917. The company 


was established here in 1916, follow- 
ing many years of successful sale of 
Ovaltine in England and on the Con- 
tinent. 

For several years, up until the time 
of his illness, Mr. Wild was in charge 
of medical advertising of Ovaltine. 
Under his direction. use of medical 
journals became an important part 
of the extensive Ovaltine advertising 
program. co 


Change Name to 
Free & Peters 


The corporate name of Free & Slei- 
ninger, radio station representatives, 
will become Free & Peters, Nov. 1. 
The set-up includes James Free, in 
charge of the Chicago office, and H. 
Preston Peters, New York. 

Cliff Sleininger, who resigned in 
February to form his own organiza- 
tion, retains his stock interest in 
Free & Peters. 


Magazine Printer 


to Leave New York 


Charles Schweinier Press, largest 
magazine printer in New York, will 
leave the metropolis because of high 
costs, it announced. 

The company prints 70 magazines, 
including The Literary Digest, Boys’ 
Life, Christian Herald, and others. 


Blumenstock Promoted 


Morton B. Blumenstock has been 
appointed advertising manager of 
Warner Brothers, New York, after 
five years service as advertising di- 
rector of the Warner circuit of the- 
atres. He succeeds L. Stanley Shu- 
ford, now with Biow Company, New 
York. 


Wight an Instructor 


Eliot L. Wight, advertising man- 
ager, United States Envelope Co., 
Springfield, Mass., has been appointed 
advertising instructor in the School 
of Business, Northeastern Univer- 
sity, Springfield, succeeding Donald 
W. Davis who has gone to Pennsyl- 
vania State College in the same posi- 
tion. 


Consider Five-Year 


Campaign for Texas 


The Texas Planning Board is con- 
sidering a ‘proposal advanced by 
Lieut. Gov. Walter F. Woodul for 
a five-year $5,000,000 campaign for 
Texas. 

The plan calls for a constitutional 
amendment.» — a i 


—— 


Moves to Force 
Disclosure of 
Sales Figures 


New York, Sept .3.—The Inte, 

state Commerce Commission filed gyi, 
here yesterday against Nationa] Bis. 
cuit Company, seeking a Mandamus 
order which will compel the eo. 
pany to reveal data on sales, py, 
chases, income and expenses, and 
salaries of executives. 
The ICC complaint to the federg) 
court charges that National Biscyj 
Company declined to answer iy 
questions in an ICC questionnaire 
submitted under authority of an ac 
of Congress. 

The complaint states that the act 
calls upon the ICC to investigate 
with respect to “agricultural jp. 
comes and the financial and ego. 
nomic condition of agricultural pro. 
ducers,” and that the act declares 
that agriculturists’ incomes have 
been decreasing for years, while mer. 
chandisers have been in flourishing 
condition. 

National Biscuit Company refuseq 
to disclose sales data, involving de. 
tails as to classes of customers, op 
the ground that such answers “would 
place the National Biscuit Company 
at a distinct competitive advantage,” 
the complaint continues. 

National Biscuit Company de. 
clared that revelation of officers’ 
compensation would have “no rea. 
sonable relation to the purpose of 
the investigation and would benefit 
only the criminal and curious.” 


Norwegian Canners 


Issue Sales Manual 


Norwegian canners of fish prod. 
ucts have prepared a manual entitled 
“Canners Code,” printed in English, 
and containing sales information. 

It is being distributed to food mer. 
chandising firms in this country and 
abroad. 


Bakery Names Agency 


Pechter Baking Company, New 
York, has appointed Mackay-Spauld- 
ing Co., New York, for Pechter’s 
sour rye bread and Pechter’s pas 
tries. A local campaign on radio 
will be used at first. 


Crull to Peck 


Harry W. Crull has joined the 
radio department of Peck Advertis- 
ing Agency, New York. He has been 
in radio and theatrical management 
and exploitation work, and previ 
ously was with the Empire Theatre, 
London, England. 


Representatives Move 


DeLisser, Boyd & Terhune, Ine, 
newspaper representatives, has 
moved to the RCA Building, New 
York. The new telephone number 
is Clrele 7-4324. 


Stockton Resigns 


Eric W. Stockton, vice-president, 
secretary and a founder of The 
Ralph H. Jones Company, Cincinnati 
and New York, has resigned. 


9,000,000 
BUYERS FOR 
YOUR GOODS 


@ That’s a conservative figure 
for Australia’s and New Zealand’s 
population. Those 9,000,000 have 
high living standards, money to 
spend—and they do spend! Get 
the story of these rich markets from 
Goldberg’s, who have branches in 
the principal cities of Australia and 
New Zealand. Write to 


Frank Goldberg 


back in U.S.A. end of September 
C/o Room 514 
NEW YORE 
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ADVERTISING AGE | 


IGENCY CHIEFS 
TRN SPOTLIGHT 
ON JOB PROBLEM 


(Continued from Page 2) 
, representative to the schools to 
gterview interested members of the 
wating classes, Howard Kohl, 
tary, points out. The agency 
iso interviews applicants who come 
i the agency direct. All of the suc- 
cessful applicants are not neces- 
college graduates, he adds. 
too, some of them have been out 
of college from one to three years 
pefore going to this agency. 

“we are chiefly interested,” Mr. 
Kohl writes, “in young men who 
ave done some writing while at 
school, or during their summer vaca- 
tions, or have been associated with a 
newspaper or magazine; in young 
men who have taken part in theat- 
ricals on the producing end, such as 
the writing of plays or skits; in 
young men who have directed or 
taken part in orchestral work. We 
io not, of course, limit our selections 
to just such talents. We also find 
gtisftactory young men who have 
yeen doing research work, house-to- 
house canvassing, etc.” 

All of J. Walter Thompson’s fledg- 
ings start from the bottom as mes- 
gngers and are transferred as 
quickly as possible from one depart- 
ment to another until a permanent 
assignment is available, he points 


out. 

H. D. Williams, of Erwin, Wasey & 
Co, New York, states that the 
agency has at various times taken 
young college men into the organiza- 
tion, and has a regular routine 
through which the .agency works 
them in order to determine where 
they can be most useful. 

“We also have advised a number 
of young college graduates to first 
get selling experience in the field 
as we feel that. this gives them a 
viewpoint that is very essential 
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THE DEAD-LINE ROUTE 


AIR EXPRESS 


2500 Miles Overnight 


S electros—anything, 
\ 4 everything — shipped 
by nation-wide Air 
. Express will reach 215 
key cities in the United States and 
ada directly overnight~and 32 
tin-American countries almost as 
swiftly. By quick transfer to Rail- 
way Express—23,000 offices ranged 
ong the railroads of the nation— 
Ipments are delivered te points 
ween, frequently, in a few hours. 
y either air or rail express, or 
you have the continent under 
your thumb—at astonishingly eco- 
nomical rates. 


So, for day or night shipping 
needs, phone any Railway Express 
fice. Pick-up and delivery at no 
‘xtra charge. Shipments accepted 

ect or prepaid. Air Express is a 
ce made to your specifications. 

For service or information tele- | 

one the nearest Railway Express’ 


AIR EXPRESS 


DIVISION 
Rar 


mLWAY EXPRESS AGENCY 


two directions. 


*>|good newspapers; 


when they enter agency work,” he 
reports. 

Call personally upon advertising 
agencies, publishers and advertisers, 
Otto Guenther, president of Guen- 
ther Bradford &. Co., Chicago, ad- 
vises. In this way, he declares, a 
more favorable impression is made 
than is possible by giving qualifica- 
tions in a letter. 

Changes are constantly taking 
place and with business improving, 
promotions are being made, with 


openings available to am bitiows’) 


young men who are willing to start 
at the bottom, Mr. Guenther em- 
phasizes. ‘ 

Carl L. Rieker, vice-president in 
charge of personnel of N. W. Ayer & 
Son, Inc., Philadelphia, points out 
that he is in touch with college 
placement directors, who send the 
agency outstanding graduates. Aside 
from this, a great many young men 
who have had more or less experi- 
ence in advertising, or in fields allied 
to it, come to the agency. 


Outlines Reasoning 


“Perhaps the most helpful answer 
we can give is to expose our line 
of reasoning when we engage a 
young man for this business,” Mr. 
Rieker said. 

“Our needs divide themselves into 
First, the man who 
has the personality, the sensible ag- 
gressiveness, the vitality and the 
ability to meet the people, who will 
eventually go into sales, service, con- 
tact, marketing and merchandising, 
or function as the head of a depart- 
ment, directing the work of others. 

“Such a young man should have 
a@ good background in economics and 
psychology, aside from the funda- 
mental subjects which he acquires 
by the time he reaches college. Such 
a young man would interest himself 
in everything that has to do with 
the business of living—food, cloth- 
ing, shelter, luxuries, what people 
like and dislike, the trend of buying 
in various directions, the problems 
of the retailer, the wholesaler, the 
chain store; in fact, he will not fail 
to absorb everything that has to do 
with the business fabric. Everything 
is grist for the inquiring advertising 
mind. 


Urges Study of Advertising 


“The second need is in the direc- 
tion of men for the creative field. 
Such a man should have demon- 
strated or at least indicated writing 
ability. Furthermore, a man who in- 
tends to follow writing as a living 
should have a thoroughly good back- 
ground in English; should keep in 
touch with the editorial pages of 
and should dili- 
gently study the advertising which 
appears in the leading magazines 
and newspapers. 

A young man seeking to enter ad- 
vertising should take anything he 
can get if he cannot immediately 
make a contact with an agency or in 
some field of advertising, Mr. Rieker 
emphasizes, 

Some young men of his acquaint- 
ance, he points out, have taken jobs 
in grocery stores, have done house- 
to-house selling, demonstrated, made 
surveys, secured positions with 
small-town newspapers and used the 
experience gained as stepping stones 
toward their ambition. 


Fisher Joins Eaton 
Ralph Fisher, formerly of Hou- 
daille-Hershey Corporation, has been 
named sales manager of the stamp- 


Jing and bumper divisions of Eaton 


Manufacturing Co., with headquar- 
ters at 9771 French Road, Detroit. 


|The Farm Journal 


Guarantees 1,100,000 

A recent story in ADVERTISING AGE 

referred to the circulation guaran- 

tee of Farm Journal, Philadelphia, as 

being 1,000,000. The publication ad- 

vises ADVERTISING AGE that its cur- 
rent guarantee is 1,100,000. 


Webb to Sugden 


The J. L. Sugden Advertising Co., 
Chicago, has been appointed by 


|Thomas J. Webb Co., Chicago, tea 


and coffee packers. 


Gibbons in Safety Work 

John W. Gibbons has resigned 
from the Tribune, South Bend, Ind., 
to become publicity director of the 


South Bend Safety Council. 


Heimbucher and 
Mayo Promoted 
by Butterick 


New York, Sept. 3.—Alfred D. 
Mayo, formerly first vice-president, 
has been elected president of the 
Butterick Company, succeeding Stan- 
ley R. Latshaw, resigned. For many 
years prior~to~joining Butterick in 
January, Mr. Mayo was an executive 
of Crowell Publishing Company. 

V. G. Heimbucher, who resigned 
as a vice-president of Cuneo Press, 
Inc., in February, 1935, to join the 
Butterick Company as treasurer, has 
been named. first vice-president and 
treasurer. He had been associated 
with the printing firm 20 years. 

Earl M. Wilson, newly-appointed 
publisher of Delineator, has an- 
nounced that Harold W. Cook has 
joined that publication as advertis- 
ing manager. . 

Mr. Cook was at one time pub- 
lisher of Acetylene Journal, Chicago, 
later entering specialty sales work 
with Union Carbide Sales Company. 
From 1923 through 1927 he was ad- 
vertising and sales promotion man- 
ager of J. B. Colt Company, New 
York. 


NEW PUBLISHER 


i 


Earl M. Wilson 


, 


sociated with N. W. Ayer & Son, as 
a member of the plans board in 
Philadelphia and as an account ex- 
ecutive in the San Francisco and De- 
troit offices. He has been connected 


For the next five years he was as- 


= lord 


Chicago, Sept. 4—The Republican 
National Committee|’ has named 

‘Lord & Thomas, Chicago, to place all 

party radio programs for the cur- “. 


| Hitherto placement of radio ‘had’ 


jsales representative, 
| was formerly with National Broad- 


zs) . 
m4 . 


ale t 


& Thomas _ ae 
' Place GOP. Radio. 


rent presidential campaign. - ~~ . \ 

been “Handled directly by the radio 

division of the committee.~'° ~“: 

efi vers sie vg got al a 
Robert J. Corrigan Dies: .. 
Robert J. Corrigan; ‘54, canara: 

circulation manager of the New York ©. 

American, died Sept.:3 in a Brook-... 

lyn hospital. He served as circula/ 

tion manager of the Chicago Herald 

and Examiner for two years, until: 

last March, and had previously been _. | 

identified with newspapers in Cin- . 

cinnati, Indianapolis, Detroit, St:  ' 

Louis, Denver, and Los Angeles. 


° tte 


Mutual Adds Nelson 


F. P. Nelson has joined Mutual 
Broadcasting System, as: Midwestern. .:. 
Chicago. He. 


Woes 


casting Company. 


_ Times-Union’ Expands |... 
The Albany, N. Y., Times-Union’ . 
has purchased a six-story building ... 


with the New York office of National 
Geographic Magazine for 4 years, 


for its new home. A four-color press 
will be installed. + Md. ot 4 


sputtered down 
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Courtesy Socony-Vacuum Oil Company, Inc. 


luxuries. 


HEN the first “horseless carriage” 
ridicule of the boys in front of the gen- 


eral store, lithography was an art and ; 


brush smiles from lithograph counter displays. 
Then the motor car and the lithograph were 


4 “store windows. No lovely ladies flashed tooth- : 


But epoch-making improvements made motor nt 
cars finer, faster. Better cars sold more cars. | 
Mounting volume cut costs. The luxury for the. 
few became the necessity for the millions. - $e y a4 

Lithography, too, speeded along the ‘same : 3 
course: Finer work, faster work, more-yalue-for- - ; 
the-dollar work. Advertising, sales promotion... Be 
' ahundred departments of business... found that 
_ they could use this art to haul home the bacon. | 

_ Thus the motor car and commercial lithog- ¥ | 
raphy came of age together. And together, year : 

by year, they grew more useful to the world. Sym- 
bolic of their parallel careers, is a motorized na- 
tion guided by accurate and colorful lithographed 
road maps. Over 15,000,000 road maps “offset __ | 
by National” during the past year, are convincing gr 
proof that lithography is going places. al 
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75 VARICK STREET, NEW YORK + LITHOGRAPHERS SINCE 1912 
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* Sales Portfolios ® Sales Manuals * Advertising Portfolios ® Magazine Inseris * Giant Ads * Broadsides B: hk 
* Cabin Plans © Posters ® Books and Booklets ® Folders ® Calendars *® Catalogs ® Maps—Road, City, Industrial. (oe 
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* Lithography ia. Black and White. Duotone, Flat or Process Colors : ce ge He 
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Information| 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency ex- 
ecutive writing on his business let- 
terhead. 


No. 1018. We Grab the Bull by 
the Horns. 


The Minneapolis Stay has issued a 
brochure discussing Minneapolis 
daily newspaper circulation. Charts 
and tables help to visualize the 
story. 


No. 1014. The Bakers’ Billion. 


Baking is well up among the ten 
leading industries, according to this 
brochure issued by Bakers’ Helper. 
It contains a wealth of information 
on the baking industry—its size and 
importance, the distribution of its 
products, and information about 
Bakers’ Helper. 


No. 1015. The Legion Digest. 


A representative group of articles 
taken from recent issues of The 
American Legion Monthly, published 
by permission in exact design and 
format of The Reader’s Digest. In 
addition to this picture of The Amer- 
ican Legion Monthly's editorial char- 
acter, facts:and figures based on sev- 
eral nation-wide surveys show what 
kind of people the publication’s mar- 
ket represents, and what they buy. 


No. 895. Buying Influence Behind 
the 7 Farmers. 


That farmers’ wives of all sections 
read the advertisements, drive to 
town regularly for purchases, and 
have definite brand preferences is 
shown in this folder, which gives the 
highlights of a survey just completed 
by Farm Journal. More than 110,000 
answers to a questionnaire on brand 
preferences covering 24 food items 


are arranged by states, sections, and 
nationally. 


No. 1,009. “—and now, on top of this 
solid gold watch—” 


This new promotion piece by Wal- 
laces’ Farmer and Iowa Homestead 
takes an amusing slant to discuss 
a serious subject. It urges break- 
down of farm paper circulations by 
advertisers to determine how much 
of it is helpful in any specific mar- 
ket area. 


No. 924. Eazact Measurement of the 

Spoken Word. 

This book, issued by Columbia 
Broadcasting System, contains ab- 
stracts of 17 psychological investiga- 
tions on the relative value of visual 
and auditory suggestion, covering 
studies made from 1902-1936. In each 
instance brief notes have been in- 
cluded on the materials and methods 
of these experiments. 


No. 975. Tapping Farm Market Areas. 


Midwest Farm Papers have issued 
this concise analysis of today’s eight 
million dollar market written by 
Wadsworth H. Mullen and reprinted 
from Barron’s—the National Finan- 
cial Weekly. It contains authorized 
figures on the best areas and the ap- 
plication to the many lines of busi- 
ness affected. 


No. 961. Display Values Put to Test. 
A reprint describing two display 
tests recently conducted by the mer- 
chandising department of Forbes 
Lithograph Company. Each test 
was conducted in a single cosmo- 
politan city, in a limited group of 
stores chosen to represent differing 
neighborhoods and buying habits. 
Each test provided definitely meas- 
urable results, the article shows. 


No. 953. 
Time. 
Only three out of every 100 adult 

listeners are away from radios in any 

one week during the summer, this 
survey of the summertime listening 
audience asserts. The study was 
made for National Broadcasting 


The Good New Summer 


Company by Anderson, Nichols, As- 
sociates, Inc., through house-to-house 


calls in five representative cities. 


and putting it on the market. 


Your task is to create markets for 


in Jewelers’ Circular Keystone. 


industry's purchasing power. 


The 
JEWELERS’ 
® KEYS 


239 West 39th Street - 
A CHILTON P 


CONCENTRATION 


cS YRUS McCORMICK concentrated on perfecting the reaping machine 


national panics and fire—but he consistently stuck to his task. 


requires concentration on the jewelry buying trade and consistency in 
reaching them. You get this concentration by consistent advertising 


Jewelers’ Circular Keystone reaps a bigger harvest of paid 
readers than any other magazine directed to jewelers. Its cir- 
culation is “Sterling Fine’ covering 925/1,000 of the jewelry 


offers the only A. B.C. paid circulation in the jewelry field. 


Harvest the business your advertising should yield by planting your 
sales message in Jewelers’ Circular Keystone—be consistent and con- 
stant in advertising to the concentrated group you must go to for sales! 


He was wiped out three times by 


your merchandise. It’s a job that 


Jewelers’ Circular Keystone 


CIRCULAR 
TONE 


New York City, N. Y. 
UBLICATION 


Getting Personal 


Bertram Lebhar, Jr., director of sales of WMCA, starred at a national 
bridge tournament at Asbury Park, N. J., recently. He played in a plus 
sixty per cent game, finishing in second place. ... Joe Frazer, v.p. of 
Chrysler Sales, has launched a campaign in defense of women drivers. 
References to their lack of driving skill are as worn out as mother-in-law 
jokes, he maintains. The calumny started with the fact that the early 
cars required great physical strength to operate, he explains. . 


HOFFMAN AS COWBOY—The Studebaker president as he explained new 
campaign to press representatives. 


F. K. Starbird, a.m. of Firestone, sailed Sept. 2 with Mrs. Starbird on 
the Normandie for a change of air. He has been working hard and 
needs a rest. ... The new Business Woman’s Box, which is being intro- 
duced this month, has been developed personally by Elizabeth Arden, a 
business girl herself. She kept one in her desk drawer until satisfied 
that it was just the thing for the competent secretary. ... 


George Washington Hill, Jr., buys his own cigarettes, as do all execu- 
tives and employees of American Tobacco Company. He smokes Lucky 
Strikes, which should suggest to others that this product is better than 
much more expensive products marketed by his firm. . . . Stanley Lat- 
shaw left the day he resigned as president of Butterick for a motor tour 
of Canada, something he had been putting off for some time. He will 
return early this month. . 


A date in October will aggravate the delirium of Richard Holbrook, 
of Young & Rubicam, a descendant of the Worshipful Captain John 
Holbrook, who settled in Wellfleet, Mass., about 1635. Margaret Hen- 
derson, of New York, to whom he has become engaged, is the cause and 
cure. ... 


Ernie Anderson, Jr., Richardson, Alley & Richards, is remarking 
about, but not complaining of, some tough breaks lately, the most recent 
being a fracture of the femur, which has put him in the leg-pulling de- 
partment of Orthopaedic Hospital. ... Norman Tveter, Erwin-Wasey, 
contributed an article, “Apportioning the Sales and Advertising Expense 
Dollar,” to the current issue of Spirits. ... 


Ralph Bartlein, youthful advertising and sales manager of Milsco 
Products Co., one of the best baton twirlers in the country, donned his 
high fur cap and served as drum major of a band during the Eagles’ 
convention, This department, which was all excited over the 
marriage of J. Andrew White, of AudiVision, Inc., New York, and Kay 
Alexander a year ago, is happy to report that J. Andrew White, Jr., has 
joined the family circle. . 


Amon G. Carter’s watermelons are causing excitement around the 
country. One of the 60-pound samples sent to the Chicago Tribune by 
the publisher of the Fort Worth Star-Telegram was pictured in the pages 
of the Tribune. . 


Margaret Mitchell, author of the current best-seller, “Gone with the 
Wind,” is the wife of John Marsh, advertising manager of Georgia 
Power Co., Atlanta. ... Elmer Flagler, of the Chicago staff of the New 
York News, is tanned from a vacation at Macatawa Lake, Mich... . 
Mary Coffey, of Guenther-Bradford & Co., Chicago, reports that the 
sights of Quebec and the Adirondacks are well worth visiting. ... 


Not to be outdone by his boss, Joe Seifert, divisional advertising man- 
ager of Kroger Grocery & Baking Co., Cincinnati, is celebrating arrival 
of a baby girl at the family hearth. Stephen Douglas, director of sales 
promotion, was first to the draw, his prize also being a girl... . 


The reason Douglas McMurtrie, of Ludlow Typograph Co., Chicago, 
has been missing from his accustomed haunts recently is explained by 
the appearance of Vol. 1 of “A History of Printing in the United States,” 
of which he is the author. Three other volumes will follow at six-month 
intervals. . 


Zene Potter, of Erwin, Wasey, and H. E. Christiansen, of Comic 
Weekly, both sank their approach shots at the eighteenth hole for par 
415 at Sunset Ridge, Aug. 29. Christy’s was the better shot, as it was 
out of a trap. 


Major Edney Ridge, director of Station WBIG, Greensboro, N. Car., 
has established a brain trust to assist in the program policies of the 
Carolina regional. Somewhat paradoxically, each draws a dollar a year. 
Included in the membership of 13 is one college president, one space 
buyer, one editor each of a weekly newspaper, a radio trade paper, and 
a radio fan magazine; one president of a woman’s club, one school 
teacher, one housewife, one farmer, one minister, etc. . . 


Erick Mantle, space buyer in the Pittsburgh office of Batten, Bar- 
ton, Durstine & Osborn, is a blushing groom. He and his bride were on 
the Queen Mary on her record-breaking crossing. . . R. M. Fuoss, copy 
writer in the same agency on the U. S. Steel Corporation account, was 
wed Aug. 30... Milton J. Druse, sales promotion manager for Modine 
Mfg. Co., Racine, Wis., is honeymooning in Canada with the former 
Marie Erlands. . . 


DAILY SPONSORS. 
SAMPLING PLAN 
TO ADVERTISERS 


Milwaukee, Wis., Sept. 3.—A unique 
sampling plan to acquaint agencies 
and advertisers, especially in the 
East, with the diversification of the 
Milwaukee and Wisconsin market, is 
being used by The Milwaukee Jour- 
nal. 

The plan consists of a series of ten 
or more personalized letters, individ- 
ually typed and signed by Irwin 
Maier, advertising manager of the 
Journal, mailed first class to a se- 
lected list of 300 key men in adver- 
tising agencies and manufacturing 
concerns every Saturday. 

These letters call attention to a 
sample also sent every Saturday via 
parcel post, produced in the Wiscon- 
sin market. The first sample was 
an S. C. Johnson & Son auto wax 
kit, the second an aluminum ash 
tray from West Bend Aluminum Co., 
the third a can of peas from the Wis- 
consin Canners Association, and the 
fourth a paper kit containing toilet 
tissue, paper napkins and other pa- 
per products of Green Bay Paper 
Company. 


Donated by Makers 


All the products are contributed by 
the manufacturers and the letters in 
each instance call attention to the 
importance of the industry sampled 
to the national market. The Mil- 
waukee Journal is paying for the 
mailing and stenographic work in 
connection with the campaign. 

To date more than 75 voluntary 
letters have been received by Mr. 
Maier indicating their appreciation 
of the samples being sent and ex- 
pressing interest in the campaign. 
A number of the letters declared that 
the writers were unaware of the 
diversified nature of Milwaukee and 
Wisconsin industry. The campaign 
will probably run to Oct. 17. 


New Officers Appointed 
by Liggett & Myers 


W. W. Flowers, senior vice-pres- 
ident of Liggett & Myers Tobacco 
Co., was elected chairman of the 
company’s board of directors, at a 
meeting of the board in New York 
Sept. 1. He succeeds Clinton White 
Toms, who died Aug. 29. 

J. W. Andrews, vice-president, and 
for the past four years assistant to 
the president, was elected president. 
Ben Carroll, director and treasurer, 
was elected a vice-president, and B. F. 
Few, assistant to W. D. Carmichael, 
vice-president in charge of advertis- 
ing, was elected a director and a 
vice-president. 


Agency for Zinclad 
W. H. Maze Co., Peru, Ill., maker 
of Zinclad nails, has named Stanley 
Pflaum Associates, Chicago. Farm 
and trade papers will be used. 


FREE BOOK 
Rage AYtsS 


F, 


Constructive 
— Informative 

—Profusely Illus- 
trated. Your request will bring 
only the book—no salesman. 


H PORCELAIN ENAMEL INSTITUTE 

j OF2 No. Michigan Ave., Chicago ; 
1 Send me your free book on Porcelain 
j Enameled Signs. 


| Name — 


j Firm -. ‘ 


1 
Address 
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WINCHELL BACK 
FOR FIFTH YEAR 
WITH A. JERGENS 


After 


New York, Sept. 3.- a two 


months’ vacation in Hollywood, Wal-| and blades. 


ter Winchell will return to the air 
Sunday, Sept. 6, to begin his fifth 
year as the Jergens Reporter. He 
will be heard every Sunday at 9-9:15 
p.m. over an NBC-Blue network in 
the interests of Jergens Lotion. 
Beginning on Sept. 6, F. W. Fitch 
Company renews its Sunday night 
program, “Sunset Dreams,” over the 
NBC-Red network at 7:45-8 p.m. 
E.D.T., with a rebroadcast at 11- 


“Want to be in 
good company? 
Join impressive 
list of NBC ad- 
vertisers | 


0.€. (Plug) Kendri ch : 
v.P. & General Mer. 


aopresanie’ Wi Se 
WM. G RAMBEAU co. i: Frisco 


11:15 p.m., E.D.T. The product is 
Fitch’s shampoo, the agency, L. W. 
Ramsey Co., Davenport, Ia. 

The Gillette “Community Sing” 
will also start on Sept. 6, and will 
be heard Sundays thereafter at 
10-10:45 p. m., using 100 stations of 
the Columbia Broadcasting System. 
Milton Berle, Wendell Hall, Billy 
Jones and Ernie Hare will lead the 
first broadcast. The sponsor is Gil- 
lette Safety Razor Company, Boston, 
and Valet Auto-Strop Safety razors 
Ruthrauff & Ryan is the 
agency in charge of the program. 

Hamilton Carhartt Cotton Mills, 
Inc., Detroit, will begin a test cam- 
paign over Affiliated Broadcasting 
System Sept. 8, using the Indiana 
hook-up. Aarons, Sill & Co., Detroit, 
is in charge. 


Kate Smith Returns 


To finish off the 15-minute series 

sponsored by Great Atlantic & Paci- 
fic Tea Company, on the proper 
note, Kate Smith will return Sept. 
8 for the last two programs, broad- 
cast Tuesdays at 7:30-7:45 p. m., 
EDST over the Columbia network. 
The one-hour variety show, A. & P. 
Bandwagon, starring Miss Smith, 
starts Sept. 17. 
Fred Astaire is the drawing card 
on the new Packard show, beginning 
Sept. 8 at 10-11 p. m., EDST over 
62 coast-to-coast stations of the NBC- 
Red net. Johnny Green’s orchestra 
will assist. Young & Rubicam, Inc., 
New York, is the agency. 


P & G Airs Drene 


Drene will be featured in a new 
Procter & Gamble series which will 
start Sept. 9 on WEAF, New York, 
and WMAQ, Chicago. Frank Parker, 
tenor, and Ann Leaf, organist, will 
entertain with popular music at 7:30- 
7:45 p. m., each Wednesday. H. W. 
Kastor & Sons Advertising Com- 
pany, Chicago, is the agency. 

J. W. Marrow Mfg. Co., maker of 
Mar-O-Oil, will sponsor a program 
featuring Henry Busse and his or- 
chestra starting Sept. 9 at 4-4:30 p. 
m. over the NBC Red. Baggaley, 
Horton & Hoyt, Chicago, are in 


charge. 
General Motors Corporation, De- 
troit, will start a new concert series 


Sept. 13 over 63 stations of the NBC 
Red network. The program will be 
heard from 10 to 11 p. m., EDST. 
Campbell-Ewald Company is in 


“Hel 
charges 


, Waates” and “Situations 


per in., $4.75; 
per in., 
contracts. 


The rates for this department are as follows: 


Wanted,” 


All onher classifications (single insertion rates): %, inch 
4 to 6 in., per in., $4.50; 7 to 
$4.00; 13 to 15 in., per in., $3.75. 


30 cents a line, minimum 


2. ag 1 to 3 in., 
in., per in., $4.25; 10 to 12 in., 
Write for Saaviake on term 


POSITIONS WANTED 


HELP WANTED 


Publishers Representative of wide 
acquaintance in Chicago territory can 
efficiently handle one additional trade 
or class magazine. Address 

Box 835, ADVERTISING AGE, Chicago 


SOME NEWSPAPER 
CAN GREATLY INCREASE 
ITS ADVERTISING INCOME 


Wide-awake advertising manager 
and writer of middle age and ma- 
ture experience would be 
ested in position of advertising 


inter- 


authority with progressive daily 
in artive smaller town or city 
which is center of live trading 


area. Has devised and tested plan 
to double, local lineage and pres- 


tige of paper in short period. 
Will go anywhere—North, South, 
Kast or Vest—to progressive 
community. New York’ experi- 
ence. No extravagant notions. 


Modest salary to start, and pro- 
motion according to accomplish- 
ments. Available at once, Corre- 
spondence confidential. 


F. McC. SMITH, 1930 Calvert St., 
Washington, D. C. 


_BUSINESS OPPORTUNITIES 


~~ WANTED TO BORROW $6,000 
Secured by only weekly newspaper in 
a growing town of more than 3,000, 
a well-equipped printing and publish- 
ing plant, worth at current prices not 
less than $15,000. Loan will be repaid 
$100 a month, with interest on the 
unpaid balance payable monthly also. 
For a man who knows the newspaper 
business this is an exceptionally in- 
teresting investment opportunity. It 
means a good rate of return from an 
investment in which the worst that 
could happen to the investor would 
be to get control of a valuable news- 
paper property. 


Graphie Arts Photo Service, Box 365, 


Box 837, ADVERTISING AGH, Chicago 


THERE’S A GOOD JOB 


WAITING FOR— 


a good all-around advertising man 
(must have agency experience) if— 


He can write copy, 
knows a layout, 
can hustle new business. 


One of Chicago’s most active smaller 
agencies needs such a man and will 
pay him well. All letters confidential. 
Write to 

Box 836, ADVERTISING AGE, Chicago 


Wanted Salesmen and 3 District Man- 
agers for Syndicated small ad cam- 
paigns sold direct to advertisers. Lib- 
eral commissions, good territories. 

Box 838, ADVERTISING AGE, Chicago 


2 


MISCELLANEOUS 


HERE IS SOMETHING NEW! 
Anything printed, typed or drawn can 
be reproduced. Pictures, drawings 
and diagrams clipped from news- 
papers, magazines, etc., can be pasted 
into your layout and reproduced with- 
out type setting or cuts. Economical!! 
500 COPIES $2.63 
Additional ‘Soames copies 22c 
Samples on request 


LAUR PROCESS, 480 Canal St., N. Y. 


PHOTO POST ego 


Actual Reproductions of y 
Photos $1 o00 “per 1000 
8x10 Size for Salesmen’s 
Samples . $10.50 per 100 


Hamilton, Ohio. 


Old Bosses Po 
Ecstatic Over 
Richman Flight 


Chicago, Sept. 4—Mike Fritzel ang 
Joe Jacobson, proprietors of the Chez 
Paree, Chicago night club spot, took 
newspaper space here today to ex. 
tend greetings to Harry Richman, 
their ex-employe who landed ip 
Wales yesterday after a thrilling 
trans-Atlantic flight. 
“Congratulations, Harry __ Rich. 
man!” the advertisement read. “You 
have thrilled us with your songs .. 
now you’ve given us a greater thrill 
by your courageous achievement.” 
The entertainer closed a_ sensa. 
tional engagement as Chez Paree 
master of ceremonies last June, 
bringing thousands of customers to 
the dine-and-dance rendezvous. The 
Chez Paree copy marked the first 
tie-up here with the Harry Richman- 
Dick Merrill ocean jaunt. 


Panama Group Appoints 


Dorland International, Inc., Rocke- 
feller Center, New York, has been 
appointed advertising agent for Pan- 
ama National Tourist Commission. 
A campaign will begin at once in 
newspapers and magazines. A. Ro- 


jas Villalba is account executive. 


WSM 


50,000 WATTS 


Nashville, Tennessee 


“Open Sesame” to a 
million Southern homes. 
What have you to sell? 


Oneida Offers 
25-Cent Sample 
of Silverware 


charge. 

Real Silk Hosiery Mills will also 
launch a new program Sept. 13 over 
19 stations of the NBC Blue network 
through Burnett Company, Chicago 
agency. 


No hotel can carry a finer badge 
the "7 Stop’ insignia— proof that 


and again. When you feel the need of a rest — when 
vitality lags —when the outdoors calls— come to Hot 
Springs, Arkansas and stop at the 7 Stop hotel- Majestic. 


FIND NEW HEALTH AND VIGOR 


The 46 famous Springs of Americas favorite Spa 
bring relief from a host of ailments including 
high blood-pressure, neuritis, rheumatism, etc. 
Every sport— golf, riding, hiking—at its best. 


REVISED RATES ARE LOW.. 


Rooms from $150 - Apartments, 2 3 and 


4 rooms: cottages located on 
grounds. 


HOTEL 


ery 


Ti 


"Hot Sr prings : er, 


NATIONAL =P K» ARKANSAS 


BRUCE E.WALLACE, Manager. 


MAJESTIC 


BATH HOUSE & APARTMENTS 
H. GRADY MANNING, President 


Every Southwest Hotel is a 7 Stop Hotel 


>>>» IMPORTANT 


HOTEL / 


of distinction than 
guests return again 


the same 


New York, Sept. 3.—Oneida, Ltd., 
will introduce a new design next 
week, to be added to its line of Com- 
munity Plate. It is the ‘Corona- 
tion” pattern, regarded by its mak- 
ers as a daring design, based on the 


18th century carving of Grinling 
Gibbons. 
National advertising of the new 


pattern will appear during October 
in Country Gentleman, Good House- 
kceping, Ladies’ Home Journal, and 
Saturday Evening Post. A large sup- 
plementary schedule will carry copy 
on the Community line, featuring 
several patterns. The campaign is 
placed by Geyer, Cornell and Newell. 

In introducing “Coronation” 
Oneida is offering a small server, to 
be sold by the retailer at 25 cents 
each. The regular value is stated to 
be $1.00. The purpose of this offer 
is to bring those interested into the 
iecal jewelry or department store to 
become better acquainted with other 
pieces in the same design. 

The new pattern will be sold at the 
same price as others in the Commu- 
nity Plate line, $24.75 for 26 pieces. 
A price reduction of $5 for the 26- 
piece set unit was made recently on 
Community Plate, and this will be 
promoted in national space. 

The “Coronation” pattern is de- 
scribed as being richly ornamented, 
with a depth and boldness found 
principally in hand-wrought silver. 
It is ornamented on both back and 
front, and is pierced to give the ef- 
fect of grille work. 

The choice of the name “Corona- 
tion” for the new pattern is a tie-up 
with next year’s festivities and cele- 
bration of the coronation of Edward 
VIII of England, though there is no 
mention of this event in any of the 
company’s promotion. 

S. Lynn Maxon is account execu- 


tive. 


IGA Dramatizes 
New Program of 
Transcriptions 


Chicago, Sept. 1—Presentation of 
a projected electrical transcription 
drama featured today’s session of a 


three-day merchandising conference 
of independent wholesale grocers 
sponsored by the Independent Groc- 
ers’ Alliance, association of indepen- 
dently-owned grocery stores. 

The new program, “One Girl in a 
Million,” will be presented under 
auspices of I.G.A. wholesale grocers, 
if enough sponsors can be obtained. 
Wholesalers are rapidly signing up 
for the program, officials reported. 

Much of the conference was de- 
voted to discussion of plans for cele- 
bration of IGA’s tenth anniversary 
this fall. Three special sales events 
of one week each will be staged, 
starting Oct. 9. Window displays, 
counter cards, streamers, and other 
advertising materials, tying in with 
the anniversary theme, were ex- 
hibited. 

A giant “radio,” ten feet tall and 
eight feet wide, was the center of 
interest today on the stage of the 
Knickerbocker Hotel auditorium, 
where the sessions were held. Re- 
cordings of the first two 15-minute 
episodes of the new drama were 
presented, the sound appearing to 
emanate from the over-sized radio. 

Following rendition of the record- 
ings, the entire cast of the drama 
was introduced as a special attrac- 
tion for the wholesalers. The loud- 
speaker portion of the imitation 
radio was removed, and each player 
stepped through the radio onto the 
stage. 


The program was produced by 


World Broadcasting Company. The 
agency is Charles Daniel Frey Com- 
pany, Chicago. 


Magazine Builds House 
Modern Mechanix, New York, will 
erect a $3,500 model house in Leonia. 
N. J., to be started about the middle 


GET 
TOUGH 


ABOUT ’STATS! 


ANY 'stat users are 

content with much 
lower ‘stat quality than 
they might get. And so 
they don't use ‘stats as 
fully as they could. And 
so their 'stats cost money 
but lose in usefulness and 
effectiveness, defeating 
the purpose of ‘stats. ... 
We say Rapid knows how 
to save you an hour, and 
money, each day, with 


Rapid's ‘stats! Gamble 
10 minutes of your time 
on our say-so! Let a 


Rapid Contact Man tell 
you about it. 


GIANT PRINTS 
ee STATS e « 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 416 Lexing- 

ton, 444 Madison, VAnderbilt 3 - 3660. 

CLEVELAND, Ninth — Chester Bidg-. 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michiga® 
Ave., STAte $977. 
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RETAIL VOLUME 
OF NEWSPAPERS 
KEEPS GROWING 


Chicago, Sept. 4.—Continued gains 
in retail newspaper lineage during 
the week ended Aug. 29 are evidenced 
py the ADVERTISING AGE index of re- 
tail activity, which shows lineage for 
that week 6.2 per cent above the 
corresponding week of 1935. Gains 
over last year have been unbroken 
for 27 weeks. 

Based upon reports from newspa- 
pers in 66 major cities, retail adver- 
‘ising volume during the week ended 
Aug. 29 was 15,643,997 lines, an in- 
crease Of 906,881 lines or 6.2 per cent 
over the 14,737,116 lines carried in 
the same cities last year. 


Ahead for Year 


For the first eight months of the 
year, total retail lineage in the re- 
porting cities was 569,977,723, com- 
pared with 539,349,996 last year. This 
is an increase of 30,627,727 lines, or 
5.7 per cent. 

The record of cities measured, 
showing the gain or loss from last 
year for each week since the be- 
ginning of the year, follow: 

Per Cent 
Difference 
2.5 


Week Ending 
January 4 + 
January 11 + 
January 18 a 
January 25 + 
February 1 + 
February 8 + 
February 1 — 
February 22 -= 
February 29 te 
DE: OE gacbukPercevscney. 
ae 
+ 
+ 
+} 
he 
+ 
a 


March 14 
March 21 
March 28 
April 4 
April 11 
April 18 
April 25 


AN we krOr WORDS! 
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OFFSHORE TERE Ee 
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EM le bane wie een cune | 
August 1 
August 8 
August 15 
ROR BS eves ssee ve cues 
RUMOR Be 646006 006s we oness 
Detailed figures for each of the 
cities measured is given in the tabu- 
lation which appears on this page. 
Also included in the tabulation are 
1933 lineage figures for about 40 of 
the cities listed. These are included 
since census figures on dollar vol- 
ume of retail trade by cities are 
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SCHOOLS 
Dept.S* 116 S.MICH.AVE.,CHICAGO 


‘STRONG COPY and 
SIGNS 


VITREOUS 
Will speak for you 


PORCELAIN 

SAMUEL STAMPING & ENAMELING CO. 
516 N. Charles St. Factory 
Baltimore, Md. Chattanooga, Tenn. 


MOTORS 2 
Mm 


EC HANISMS 


ing New 10 ounce, 110-v., 
beck geared motor unit that plugs into light circuit. 
No batteries. No redio intert . Ne f. 

‘ Cool running. Provision for any ting—eny positi 
Sense 2. 5.8. 18 of $1.10 in theusend lots. 
TURWTASLES, TOO 


MANUFACTURING CO 
18S) S. 52nd AVE. CICERO. Ii 


HAGSTROM ’S 


RETAIL TRADING AREA 
MAP OF THE UNITED STATES 
Only map of it's kind SEND FOR CIRCULAR 


vesty sr. HAGSTROM COMPANY ‘ox. 
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(Copyright, 1936, by Advertising Publications, Inc.) 


of Retail Activity in Important 


% Gain % Gain 
35-Week 35-Week 35-Week or Loss or Loss 
Period Period Period 1936 1936 Week Week % 
Ended Ended Ended over over Ended Ended Gain or 
City Sept. 2, 1933 Aug. 31,1935 Aug. 29, 1956 1933 1935 Aug. 31,1935 Aug. 29, 1936 Loss 
Biman, Os ois iccicsicss 8,008,497 10,085,895 10,601,519 + 32.4 +5.1 303,429 318,738 +5.0 
Pe cease: fa ee eae 10,149,819 10,614,273 en +4.8 313,866 350,504 +-11.7 
Birmingham, Ala. .... ....ee.-. 7,630,056 8,662,332 ee +13.5 241,094 238,868 —0.9 
3oston, Mass. ........ 11,313,630 12,820,784 12,984,147 +14.8 +1.3 346,077 368,267 +6.4 
Bridgeport, Conn. .... ..cccccce 7,296,780 7,767,096 + 6.4 195,468 207,788 + 6.3 
i, M Mens aewes ies 7,710,962 10,643,508 10,580,194 +37.2 —0.6 292,670 309,568 +5.8 
ee a re 2,846,780 2,625,787 2,633,764 —7.5 +0.3 71,246 72,429 +1.7 
re De Te kes enkhabaue 3,093,216 3,299,394 ai +6.7 96,264 102,018 +5.9 
Chattanooga, Tenn. 3,424,155 4,966,786 4,532,218 +32.4 —8.8 198,968 154,698 —22.2 
Se ee 15,708,550 17,745,634 19,462,840 + 23.9 +9.7 455,240 510,527 +12.1 
Seeeeee, GU veckcauwss 9,618,234 10,533,639 10,890,306 +13.2 +3.4 271,020 266,745 —1.6 
THOTRINOE, OF co ccecces 9,499,729 11,722,755 12,915,640 +35.9 +10.2 352,873 370,942 +5.1 
Pe, i sevanenene 9,899,762 12,255,476 13,208,675 +33.4 + 7.8 318,221 327,202 2.8 
ee ee eee 7,839,538 8,998,310 8,838,582 +12.7 —1.8 184,450 215,928 = +17.1 
Denver, Cole. ..cccces 5,742,716 6,764,296 6,636,686 +15.6 —1.9 203,084 196,110 —3.4 
Des Moines, lowa..... 3,650,926 4,162,176 4,206,672 +15.2 +1.1 115,986 120,410 +3.8 
cS) i. ae 9,760,809 13,318,280 13,788,099 + 41.3 +3.5 354,320 371,005 +4.7 
Me acneied yheia as _ Ckeake 4,593,134 4,673,938 Pheer +1.2 131,362 136,360 +3.8 
Evansville, Ind. ...... 5,488,336 7,823,312 8,576,092 +56.3 +9.6 197,820 207,928 +65.1 
Wes FOEWOE, PERNBcccccs cuvewere 2,078,441 2,273,778 Siee +9.4 50,382 61,739 +22.5 
gle | rr 3,999,603 5,543,356 6,004,252 +50.1 +8.3 143,514 160,356  +11.7 
0. i” a 2,408,084 3,470,391 4,026,725 + 67.2 +16.0 94,850 121,253 + 27.8 
Grand Rapids, Mich.... 4,223,324 5,763,334 5,940,182 + 40.7 +3.1 136,108 154,210 +13.3 
Greenville, S. C........ 3,035,481 4,030,143 3,956,130 +30.3 —1.8 94,920 129,472 +36.4 
POMNCOD, TOM. .ccecesse 7,128,158 8,370,810 9,337,439 +30.9 +11.5 187,992 253,022 + 34.6 
Indianapolis, Ind. .....  ........ 10,707,533 11,391,650 ie +6.4 297,403 296,748 —0.2 
wee Gomes Bis Weccces seenanes 1,457,377 1,579,620 ure +8.4 37,791 34,324 —9.2 
Kansas City, Kans.... 1,210,363 1,450,855 1,602,958 +32.4 +10.5 44,807 41,083 —8.3 
Knoxville, Tenn. ...... 4,077,934 5,795,766 6,448,009 +581 +11.3 175,658 192,010 +9.3 
Little Rock, Ark....... 4,727,324 6,187,276 6,289,757 + 33.1 +1.7 193,452 151,550 —21.7 
SR ME chetecenees AbeeREeES 6,640,998 6,565,734 ees —1.1 173,390 179,074 +3.3 
Manchester, N. H...... 1,859,685 2,326,303 2,303,841 +38.9 —0.9 66,494 56,114 —15.6 
Dee TOE sacises saneeuse 7,254,716 7,313,590 . met + 0.8 217,672 211,876 —2.7 
Milwaukee, Wis. ...... 8,573,477 8,392,336 9,622,366 +12.2 +14.7 223,954 287,849 + 28.5 
Minneapolis, Minn. 8,482,298 9,147,926 9,849,950 +16.1 +7.7 269,777 280,463 + 3.9 
New Bedford, Mass.... 1,768,046 2,079,714 2,122,176 + 20.0 2.0 53,928 61,222 +13.5 
WOOT COUPONS, EGiecsees vevcesas 11,890,641 12,809,804 piece +7.7 284,757 349,142 + 22.6 
a a 36,413,238 41,095,770 er +12.9 1,029,844 1,113,722 +8.1 
PEE. 2 Besscvces a eeuces 4,545,543 4,428,479 —2.6 127,351 119,189 —6.4 
Si Sa 6,209,840 6,430,284 +3.5 166,040 168,770 +1.6 
oo” a err rr 4,909,433 5,048,428 + 2.8 152,970 161,932 +5.9 
Oklahoma City, Okla.. ........ 6,796,671 7,358,187 +8.3 190,386 198,632 +4.3 
PE OE: Gckbebieses se een wae 7,235,799 7,113,949 —1.7 219,450 176,172 —19.7 
Philageiphia, Pa, ..... secvceves 17,925,782 18,395,422 eke + 2.6 467,577 444,083 —5.0 
POON, BVI, ose ccs 4,351,172 4,774,291 4,914,812 +12.9 2.9 119,938 132,188 -+10.2 
Pittsburgh, Pa ....... 14,703,192 15,268,584 14,965,992 +18 —1.9 383,082 465,556 +21.5 
Portland, Oregon ..... 5,561,516 6,832,346 7,837,262 +40.9 +14.7 191,142 287,210 +50.3 
Providence, R. I....... 7,446,446 8,770,172 8,629,593 +15.9 —1.6 230,091 228.209 —0.8 
PN, TOs iedcccces sesmande 7,641,592 8,539,216 pare +11.7 226,604 248,164 +9.5 
Rochester, N. Y....... 9,473,449 11,599,037 11,940,970 + 23.9 2.9 313,665 346,291 +10.4 
Rock Island-Moline 4,206,062 4,971,012 5,565,324 + 32.3 + 11.9 126,168 141,064 +11.8 
Sacramento, Calif. 4,485,182 6,622,259 7,062,720 +51.5 + 6.7 208,694 170,020 —18.5 
Mae BBPSNIO, FOR coc e 3 sceevnes 3,640,142 4,356,659 ee +19.7 95,690 131,019 + 36.9 
San Diego, Calif. ..... 8,164,058 8,645,160 9,299,670 +13.9 + 7.6 284,102 293,342 +3.3 
Gam Preanciace, Cart... “ices ces 9,377,868 10,334,405 so +10.2 279,875 311,170 +11.2 
WOUCH BONG, TAG. crcecs svessees 5,469,084 5,761,191 : + 5.3 151,383 144,383 —4.6 
SSGeees, PRN, sicsce Seeneeee 4,327,160 4,766,507 oT +10.2 147,301 148,383 +0.7 
ee, Se, Bs oc skcwsess 9,971,035 11,152,960 11,814,695 +18.5 +5.9 289,190 314,095 + 8.6 
Pe See. SM ckcense 696 ebenss 7,768,571 8,454,533 cain +8.8 263,873 227,922 —13.6 
DPOUGREEE, Te. Biccsscsc.  s0sneees 7,792,746 8,151,928 + 4.6 166,929 231,791 +38.4 
DE. ST Siceeee xadaeca’s 3,719,286 4,463,385 apes 20.0 93,716 132,426 + 41.3 
TE, Dok 6 0skknures 3,346,322 4,161,026 3,878,240 +15.9 —6.8 99,568 108,948 +9.4 
Toronto, Ont., Cam..... 13,172,217 14,935,958 14,243,292 +8.1 —4.6 431,438 412,115 —4.5 
Washington, D. C...... 15,722,695 23,377,445 26,002,646 +65.4 +11.2 608,846 578,391 —5.0 
Worcester, Mass. ..... 6,288,644 8,121,498 8,275,860 +31.6 +1.9 190,472 207,256 + 8.8 
TOURERIOWR, ODO. ccccass veeesers 6,527,934 6,537,876 +0.2 91,424 134,012 + 46.6 
| On ere a eee 539,349,996 569,977,723 +5.7 14,737,116 15,643,997 +6.2 


available for 1933, and current dollar 
volume for each of these cities may 
thus be readily approximated. 


Reduces Shoe Prices 


Physical Culture Shoes for women 
will retail at $6.50 instead of the $8 
to $12 range previously maintained. 
A line of men’s and children’s shoes 
will be added, according to Louis A. 
Leopold, general manager of Physi- 
cal Culture Shoe Corporation, New 
York, a subsidiary of Selby Shoe Co. 


Goodrich Shifts Two 


W. W. Gill has been appointed as- 
sistant manager of the truck and 
bus tire department of The B. F. 
Goodrich Co., Akron, succeeding A. 
W. Sherlock, named sales supervisor 
in the New York district. 


Penland Is Secretary 


Clifford Penland, formerly on the 
advertising staff of Knoxville news- 
papers, has been named executive 
secretary of the Memphis Chamber 
of Commerce. 


NARBS Has 54 


Sixteen stations became mem- 
bers of the National Association of 
Regional Broadcasting Stations last 
week, bringing the total membership 
to 54. 


Pinover Leaves “News” 


Len Pinover, color-rotogravure di- 
rector of the New York Daily News, 
resigned Sept. 1 to form his own 
service. 


Kimball Named 


News-Herald, Marshfield, Wis., has 
appointed Frederic A. Kimball Co., 


Inc., as national representative. 


Fishing News, 


format. 


“Fishing News” Changes 


In the interest of standardization, 
New York, 
changed its type page to 8x10 inches, 
a popular size in the marine field. 
The paper is published in newspaper 


has 


Newspapers, 


Fehlman Opens Office 


Frank E. Fehlman, formerly man- 
aging director of Major 
Inc., 
offices at 110 E. 42nd St., New York. 
He will furnish newspapers and rep- 
resentatives with several services. 


Market 
has established 


Institutional 


Food Market 
20% of Total 


Chicago, Sept. 3.—The institu- 
tional food market is now more than 
20 per cent of the national total, ac- 
cording to a survey completed by C. 
A. Patterson, president of the Pat- 
terson Publishing Co., which issues 
American Restaurant and Club Man- 
agement. 

The total expenditures in the field 
aggregates over $3,100,000,000 a 
year, said Mr. Patterson,. who re- 
cently completed a swing through 
32 states, including the Pacific Coast, 
to study market developments at 
first hand. 

The break-down of 


the institu- 


tional food market is given as fol- 
lows: 
Restaurants ....... ..$2,125,000,000 
eee eee ae 370,000,000 
ED, ene a yee oles nee 260,000,000 
Hospitals ....... ie 150,000,000 
ge ah armen yr 200,006,000 
EE a deca eek ae eee oo $3,105,000,000 
“Improvement in the institutional 
market,’ said Mr. Patterson, “has 


been more rapid than elsewhere. The 
Department of Commerce has pointed 
out that based on 1935 sales, restau- 
rants, for instance, are now back to 
their pre-depression volume. Repeal, 
of course, has had something to do 
with this.” 


Form New Service 


Sybyl Seagull and Dorothea Reilly 
have formed Seagull-Reilly Associ- 
ates, New York, for contest manage- 
ment and market research service. 
Miss Seagull was formerly sales man- 
ager of WNEW, New York, and Miss 
Reilly was with Erwin, Wasey & Co., 
and Lord & Thomas, New York. 


Kent Joins Agency 

H. Nelson Kent, formerly art di- 
rector of Andrew Cone Agency, has 
been appointed art director of Need- 
ham & Grohmann, Inc., New York. 
Previously, Mr. Kent was with 
Standard Brands, J. Walter Thomp- 
son Co., Lennen & Mitchell, and G. 
M. Basford Co. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


PRINTING 


AD-SETTING « PRINTING 


A I . 


CORPOR 


504 Sherman St.. Chicago -. 


ATION. 


Wabash 7820. 
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New Schenley Organ is 
Like “Advertising Age” 

Schenley Products Company, New 
York, is making plans for Liquor 
Age, to be distributed to every 
licensed liquor dealer in the United 
States and territories, with a liat 
of 140,000 available. 

Officials state that the new publi- 
cation is based on the general for 
mat of ApverTisinc Ace. It will fea- 
ture sales and merchandising sug- 
gestions. 


Smith in Buffalo 


Gordon E. Smith, formerly 


man- 


Issues Double Number 


House & Garden, New York, pro- 
duced its September issue in two 
parts, bound separately, with a hole 
punched in the upper left-hand cor- 
ner of each and joined by a green 
cord. Section one is devoted to 
trends in decoration, and section two 
to a portfolio of 30 house plans. Oc- 
tober issue will be similarly ar- 
ranged with one section devoted to 
house furnishings and the other to 
the bride. 


Agency for Erickson 
Battenfield and Ball, Des Moines, 


ager of the security division of the| have been appointed by C. E. Erick- 


Chicago Better Business Bureau, has 
become general manager of the Buf- 
falo Better Business Bureau. 
N. Smiley succeeds him. 


A GRAND 


Robert | campaign. 


son Co., Inc., Des Moines, advertis- 
ing specialties, for a trade paper 
Merrell E. Boyce is ac- 
count executive. 


Vanderbie & Rubens 
New Chicago Agency 
H. F. Vanderbie and Walter L. 


Rubens, formerly with Neisser- 
Meyerhoff, Inc., have formed an 
agency at 540 N. Michigan Ave., 


Chicago, under the name Vanderbie 
& Rubens, Inc. 

They have accounts of the Murine 
Co., Inc., and Nacor Medicine Co., 
Inc. 


Completes N. H. Poster 


The Planning and Development 
Commission of New Hampshire has 
started distribution of the state’s 
new Maxfield Parrish posters, 
throughout the East. It is in four 
colors, and carries the line, “New 
Hampshire—Land of Scenic Splen- 
dor.” 


Gotthelf Moves 


Edward B. Gotthelf and Associ- 
ates have moved to 71-79 W. 45th 
St.. New York. Wiley Padan has 
joined this agency after serving as 
advertising art director of Loew 
theaters for seven years. 


A&P CONTRACTS 
GET TENTATIVE 
FTC. APPROVAL 


(Continued from Page 1) 

A & P statement. “Only discrimi. 
natory quantity discounts are pro. 
hibited in interstate commerce. By 
‘discriminatory discounts’ is meant 
a discount available to one cus. 
tomer and not available to another, 
where the cost of sale or delivery js 
substantially the same to each cus. 
tomer. If one customer is in a posi. 


New Agency for Hookless 


Hookless Fastener Co., Meadville, 
Pa., has appointed McCann-Erickson, 
Inc., New York, for Talon slide fas- 
teners. M. C. Leckner is account 
executive. 


Name J. M. Keene 


John Macaulay Keene has been ap- 
pointed Midwestern representative of 
Medical Economics. He has been as- 
sociated with the publication for one 
and one-half years. 


tion to buy a larger quantity than 
another customer, and such a pur. 
chase will tend to lessen the cost of 
sale and delivery, there is nothing 
in the law to prevent a price reflect. 
ing the fact, whether it is called a 
discount or by some other name. 
“Should one company be in a posi- 
tion to buy in greater volume than 
any other one, or all other companies 
combined, the parties may, if acting 
in good faith, agree on quantity dis- 


counts. 
“Such a contract is perfectly 
proper until and unless the Federal 
Trade Commission, after a hearing 
and after investigating the facts, di- 
rects a discontinuance of that dis. 
NO ORAL INSTRUCTIONS count on which the parties agree and 
itself fixes the discount which shall 
—— a O Wii tea control their future operations. 
To Mr. M. Goodman FF ICE MEMO wee Volume Justifies Discount 
Ao - Paul Gumb Hai Date “No manufacturer or producer is 
pore Jack Goldt . a gust 3, 1956. required to give any discount. He 
SUBJECT: py to is not prevented from giving one, in 
good faith, which is justified by the 
We volume of business which he may 
should consider PHOTOPLAY whe obtain from any one customer which 
pa » BOGEYE and NORWICH n we make up our fairly reflect i 
~ oy - next list in i" y ects a saving to the seller. 
Movie Book ¢ ' oduct ecause rf HOUBIGANT or Under the guise of regulating in- 
~ eas “a oday undoubtedly the terstate commerce, Congress may 
Z od OTOPLAY a Sine om not prevent a manufacturer or pro- 
onot job Macfadden a jeans several times to in ducer from selling his products at 
mn on this book. impress us with the strong a fair and reasonable profit to him- 
Macfadden took it ais self. Nor does equality of treatment 
every wondered et did not inolude ~—e for all customers impose upon any 
ey were going to do with th one of the groups - manufacturer or producer an obliga- 
The book itselr on ® boo tion to manufacture or produce such 
editorially, and with rongetny 4 made some vast volume of commodities as will 
news stand sales. © new Flagg covers yas fig: strides physically a supply demands or requirements of 
_ 8 Jumped considerably A. every person engaged in commerce.” 
example:= In Ju 19 Calls Agreement Excellent 
oo - 83 against oo p= diye showed an increase of 25 Commentin th 
UP, which 1s most urns, MY 1956 as against June vos on noms Stand Pee, ea 
4 “Bee: cond phn June 1936 Pointe contract, Paul S. Willis, president of 
July beca © issues always run aero’ the Associated Grocery Manufactur- 
Their ers of America, whose members 
pre capa job 2 he taken ites some time ago discontinued allow- 
an ne wakonel tos Ph consideration ances for all types of buyers, said: 
poe ey have not a Movie Book. oe) because they are “This agreement is excellentl 
ion and merchandi reased their rate 8 of course extr ; ot ea 
sing pao in spite of aa - «© drawn, and it presents no legal prob- 
—_- stanoe. additional circy. lem for the seller. But this and 
» exanple Th we ae any similar agreement does present 
oh includes their pd ing each th « Trade a real problem to the manufacturer. 
shion sietewe an ~<A YWooD PASHIONS and ten Edition of “The problem does not relate to 
partment store gue and Harper ts Sheaes Por di the Holl 2 this agreement by him with one cus- 
ly the a at ly ag om covering 700 bey de erpret Paris, iia tomer. Rather it relates to the re- 
whioh oe pn : =< OTOPLAY is reprinted prt aay stores. Ineid sulting liability in the manufacturer 
2 chandi sing hel ght in this Trade Editi tal- to make a proportionally equal pay- 
> Also each i a on ment available to all competing 
Beauty ipbiats * rid cover 35, 000 ‘in customers. Today the manufacturer 
connection with A Olyn Van yok. nS, es, with their h does not know what this liability 
8 promotion. advertisers are Bere rd | actually is; and he is usually dis- 
3. They ies — seis posed to await some authoritative 
8 cons i i 
ps lar to those of V ytd wish them, with di Mr.Goldburg is Exec- . “y oe die i 
tity. og an Rarper'e se splay sarde ave been called upon to review 
quan » 0 6 com depen many service agreement requests by 
en 7 ding utive S pace Buyer for dealers to numerous manufacturers. 
of 425,000 octane day - is #1, 000 © ene te The latter faced with indefinite lia- 
uae. ough they are deliver sed on a guaranteed oir the Lawrence C.Gum- bility, are in a position which must 
NE very close to the ake culation give them pause. They do not wish 
million bianer Advestisin to invite government question or 
g triple damage suit or criminal prose- 
: : cution under this Act. It is a serious 
Agency in New York. and difficult problem.” 
; “News” Pictured City 
e Atlantic City News issued a spe 
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cial 24-page rotogravure supplement 
with its regular edition Sept. 4. The 
pictorial review of the city contained 
about 90 per cent pictures. 


Changes Page Size 
Southern California Retail Grocers 
Journal will change its page size to 
7%, by 10% inches with its Sept. 11 
issue. 


Agency for Perfumer 
Parfums Revillon, New York, has 
appointed Erwin, Wasey & Co. for 
Amou Daria, Tornade, Latitude 5° 

and Egoiste perfumes for the skin. 
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PHOTOGRAPHIC 
REVIEW OF 
THE WEEK 


NEW DESIGN FOR WESTERN TABLE CLOCK 


(Story on Page 9) 


HOW THEY DO IT IN IRELAND 


Packages from Erin entered in the exposition to be staged by Container Corpora- 


tion of 


REVOLVING 


America in New York this fall. 


BAND AROUND EQUATOR 


oo = 
a 


New Pontiac spectacular in Detroit, revolving band of which gives the reader a 


message lasting 4 seconds. 


The sign, by Outdoor Advertising, incorporates the 
McLaren revolving action. 


FISHER BODY EXECUTIVES POSE WITH $20,000 PRIZEWINNERS 


ee 4 
ie 8 


Four youths who received $5,000 scholarships from the Fisher Body Craftsmen's Guild, and their coach models. Left to right, 


Henry Larzelere, 19, Flint, Mich.; Ralph Kyllonen, 16, Monessen, Pa.; William A. Fisher, president of Fisher Body; Wm. S. 
Knudsen, executive vice-president, General Motors Corporation; John Doney, 16, Seattle; Ralph Schreiber, 18, Faribault, Minn. 


CONSUMER GETS DOUBLE SERVICE IN NEW CELOTEX DISPLAY 


aie. orl 


Sales literature and samples are placed in this new combination rack by The Celotex Company. The samples are wrapped in 
Cellophane, to avoid soiling. (Story on Page 10.) 


WINS GOLD MEDAL FOR PLEASING COMPOSITION 


First prize in the direct color division of the Photographers Association of America contest was taken by Fred Oberkeitter 
Studio, Bloomington, Ill., with this photograph. ; 


cee 


Se, Gentian Ta ig Pe ss 7 re or ; 2 : - on fe Bement Str Re eee s < et! ; Bt ee . cre 2 _ he. — aD, eS appre. et ies . : Pg vt as Ee AP se oo i es es Saws 
, “ ’ i ) / 4 F os * 
y ‘ ay 
193 ee ee “i 
— — = = a Nee —— a : 
— REET EEEEEE IEEE REESE ESSERE 
* 
s ' ‘ 
q hy bl » . ~ 4 ~ 
. 4 a4 * an? 4 ’ *. + ~ é , We a 
ae —— e Be ¥ . : x in 
; . * 7 ? a 5 : = : 
‘a ws ‘ £ 7 7 
— of ~ * ° 
9 Fy Pe oe «: > q = 
L ie is ca 
pee =) Rect . fied , 4 ™ ’ 
: ae OW Bes. a ; 
5 ao terg z c ; ‘ 
: ~ seit | We if 
i si s : ee el A ee. : a 
ee ek Be 5 Cis ot ~ lee? a ~ fe % 
é 7 : al rene ieee « “seh ee 4 b tee a! . : ’ if . - . 
: a ) ae an P ANG 
ee gate, Oe =o i. ‘ 
a nil ay a ‘ ie ye ae ; 
. ; _ ‘we § “os ar iso 3 Oty: te ese o's 
re = Sed a Lae . anf Poe Pa te, a S ue @ - 2 ag 
s Pee = 4 0 es etal” € » Pee th a 9 ee eee erry 7 , & 
P A u% P Ear 5s aie. oy , “tH ape. ail 
om : Beep. thc Po a ily ee ; iStup a —o ia 
a » = | 
s aaiel ma W al a eS x 
a eee, ‘4 — : 
Bet oot s \pbiogiogs 
ie Oe ~ Bi eta 7 i Se ia 
' i e be . . 
oe an f Mi iy me A \ : : : <% 
ie, pe " ere. e- coe 
: as ~ ee 6 So ir 72 ; , oh . 
ns one ee ae ar i 78 
eee ayy z * 5 as 9 oz ° 
; - et G ded 4 6 
ee Say 22 23 24 36 " 
4% bs oad : all J0 241 
: <3 a a a t - vo tyke 4 co Re Soe ee %. a | 
ay Ae tk : rest ee, » oe Piha ‘ mae eS ee Bek . : ‘ . hg eee | fc 
eat , : : uy yc Sail as : Seas - ead oe a E 
we ? ee ‘ Paste *9 ‘ ¢ my . : BS . F at s « ea Fee ; e 
_— - ae ds ee é : —“s : * ’ 5 Fe ‘x 5 ee F a =: ti . 
t _— hie ese Pee ats re, eee pre. is: aes a 5 at ee : 
*s ‘ it ictal ada bis is a ee Om, ba saree “se fas ‘a Ed Sa + ee % s > ‘i 3 n ; 5 - 1 > 7 . olf ve i . >) oz Pgs a om 
a , ; *, —- ER Rg % Be a. # due Ne Peek ex ae Fo “ on . 
“ He * a Tl > eh ts ‘ ey <a ty i ae eee ee Fg aS ec ant & Seer See aes AR EN ee ‘ 
‘ Pe ohh Sa Pa Rea ONE. Os mp: Aer ce ge a Og SL eee Sect eee eee AP alee? See he Oe ee : 
ne, in ree oe FT| at 1 i istsed We cn ae Ba eee "apie wees Spas, haw a - i: oe a i 
yy the fF po Ogi. aa, he antiine, LL ee s 
: ae a 1 ‘ ee F i iS | Re i <i eis . “ Bie less : 2 a 
) May ; 2 es * ime. : ate Oo : . nak = ice te 3 7 = ; 3 : : : Bi 
which FF < ERR sy _ ae Sf a. toa ! 
ss 4 ma t “ ‘ % ‘ ’ % 
; = 4 & ? % = 4 ; a | 4 : a f ‘ 
seller, 7 z ' ae ' . oo =< se 4 = ff = dicing 4 . es ° nid 
og ‘ ‘ ee 2 +. eae . i Prax ’ % 
5; ' ' i : bis ede : oa iJ 4 i ; . 
ng in- eee <3 = a | _ 2 2 JS | | 
: a. ee ~ *\ ; 4 aa 3 ae t is ‘ 
may f y ae — | oo , a . . 2) foe é » ! 
sae y a . ” aa ’ S 20 ae ie 3 “a : R ¥ ig 
: = P oie ‘ * * = 2 
r pro- § ; : / ~ _ i= 3 BY oe. ‘ : “yt . ef 4 * * 
: ee A * 4 N : =  * fen _ 7 2 <4 a iw 
tts at FF pene e aca a cae ae SA el ee a i zs Age 4 . ba on. ake. £oo 4 ees i 
P as cere oe bastion” dpiot migeins se Peres es etna ars a Gv : a § ( ; ; ie _. & Sa 2 or th. 73 ‘si 
» him- j ; i 2 a : Roy og kaa » ae eee Sa ee 7 : . 5 1. ee ; 4 . 4 1 @ tae a it ey 
, : et, ee a P (n is q 5] s a i $3 R p ee 
£ d b. —— be *¥ 4 4 4 , x *, a < x x. &S vg = mt 
tment FF ; i : === — em ciate MOB = ae : a 3 a ¢ ; 4 aes -t bas cS, i : 
; j eo, ; : ee © —s : Me : ~ ¢ ¥ oe Ri : Vs e F a <3 h + 5 , et Bi) 
e z ie ” el Sey: s " 3 wes Fy 2 Ta a :" vs ,2 3 .% ~ Bt Re ; 
bliga- FF io ba : a. ae Bei ae zt iz i. Sag 38 al | 
* ’ ; . 5 e Ps BORR “ ‘St Oa ae : 4) a % at cite ee 
» such a - : 2 o ie = —- Bcd tis ; q > : ug Ge ; se i ae . ears 
& é Reg ain Re ees 3 " } 3 ‘ 2+ es Pi: Bot é Come : 
we Pelee Bee sacar pcos >. Se ete — pee -, x é 5 g 7 . Es . Za — car OR eae 
=} will ¥ : AS i ol Z oe ae 4 Beesg srk Mi a pee aaa 3 BS a ,. ¢ Ete s ; ees | ap Miggaaiellals 
its of & ————— pe se —. can ) ee ee ‘ 
ae eee eee a - 2 ~ : ee ete. 2 2 ; eS 2 Scene aaaeaaae on = . _— es Bd ; 
erce,” - ae ee f a -_ ; Y | Cee: ce a icin.) . Mees ale is Gee ey. ‘ Bo eee. ee 
F 2 nN Hy ite: : 5 i p i Sh SRR . io 2 ee ans : : : 
— i Be medi § MILy in | Pet eee Be a oe ee ae 
ss ay i es ay oe ba | j x Sere ae is , : ‘ Ces ka cee ; 2 - : iat 
s ae PUKELng * .  =EST sr. He —— ae ; . + PON bee 
—_ M 7 gee ; : S } 4 ie ek ss. x ee oe P - . - rf ey ; ‘il 
% ‘ m : e ae bei Sr : Se. ee SS oe ae : , % G 
: : 73 PSR : 7 "atan fy z Seer i i ma iis : os. c Spat < Aare af <r, ‘od . . Ss, Be R her: 4 7 ; 
“ + Pretty, : t aft as ro é oe bi — Kaede aN Ree Sgt Pa Se ee PE : si ae 4 : Meg ah a" . , : 
; as s Pea nad ae outs ~ " Lar — gas S be EE See - ks . x ee : & ~~ Ss we oe ae ee : : 
“ Be secs ~ ea a . tered : - ‘ on® Se a eas R Ue eit oe SS eae ey sees PS 2 Eo CEL St So Pi Sor etic ts : Toe SE. a . 
r< >. => Shee yaa (OE I IST Se ee ne. a Bi 
a: ra, : vasty Bu bed el a O°) ae aa oa SR Ses Se eee, en > ee ; 
iF me eben, nganied te & =< * eg 
ee J ee Seen ae ae rf 
‘een Vos magietsy” a meee as oy Attar Sr c | ma 
p : ge, is " E (ie, SRS 
i be ee 914 Home ae o% ; 
Cor Soap en 
' lini 4. Some re fi 
~ Eee baat Ao gheer Sie So urae bees Oe fe ees eas ne ‘ ae * th ere 
si ; es i ; : 4 Pes Eon nya, : 
on % 3 eae sc OF ee oe 
rae oe he PO Me, ae ae es i : Sie “2 : . * 
es - oa nae Sains eg se: . a : ilar radia eetaan ¥ i oes his ois om . : 
i Baer OTE Ne ‘ca See OE 4! era Be te i pee a Oe oe ee ee aie ng ee ne ee Ae the 
pues ee ae ‘eae a ee, Sy ae? rs ; a ae i Ss, ‘ 
hee be _ begin > Fi seal : 
: a i om eee ee ee Us: ‘ : . 
“ee : a = 4 ee : gee be —- ae Tess Me cae ee She fe 4 : = 
a ae Sa wind a ie: ae pg E kel aus ae ‘4 Bak eee ee . Sat a Fis pes tire ; 
-S e_ ee Coa oy Be. *. qe —— & ae Sy veiw il Lo ge ¥ : 3) oor, are a a f mae ls i “ee. ’ 
‘ nO pier nS Sehieg iy ~ Pe Ea. (ete Sac thE ‘ as nde Aris a ” i aa eS eg aa Se ee ‘ red 
. i “= eee “a <f Ser e ES ie ie pipes nate ag Bes Seeman tice : 2 ge Pat Ase , _ aie = tS ee on ee 
; my 3 es, & aia a ae <> i, a i Ay ea on ae ee pero eat 9 a aa Sy FE ee Saas e ee ieee ee oy ee cA Goes ae me, . Os Seema ase nit 
: < Saaee TF Ge | es So a eS | 
; ea ae nee _ 5 . ig ee fit Ses ogy aed eae Bees eRe a. ong, ee ne , eee. mn Ty 1 ea 5 
Li .- a cs ee ie « ie e = eS hale eae So eee <a, oh meee as er: édy Ba ne i ane See 
q gia . 3 Pith. ‘ oS eras aS age Cue em ease : aes i fel a ae tg RE = eae Site s eee 5 Ca 
— 9 —_ m ‘ me 4 a fe) N ys 1 A gee - ~ te, eer a ee re 1 a Pig Pe ‘e . Sige a eee en A He ea ie . ‘ 
: - “so — eww” v ae a . ‘eames Toh ieee. Sede! > Saleen “an ‘ ie Site TR: AGEN Sa 
a. he + % oe S eee ee oats ORR an Laue aia Rae, | ae 
ls r 2 et aes ~ Cee gt — 5 Saar £ re eae: SUR asc nc gemacaial ee ae 4 eee ls ' 4 
| Wee Si ‘ ooo : : igh “4 a ———— Set: > alten ee ei pore 
Co me : ge oN : Ni . art Oh mre berks. “ ee eee re ad h. 1 a ree ae ae “e ae 
i Eg > ™<* Peon ‘ << é tere i sae Se =. ae Suet de aes ec: PGs ae x x i Pee ae ae 
« = a . Ny oy Me ae ba ' - ae eg rn ye ee Tt ores dec Soar sa sae 
eee ON ae ee at "de oO - : . 5 SRR See < a silane aes tee "est e 
a Boks Ee 7 ZR eS" — 
4 ee - \ .  t -Dheae ee a , : vey NR — aie i ; | 
2 - q il he 4 im vs a . . 
to : an ~ ee ie) Se , ¢ : 
y F , Ese ee aa eh 2 SE, el a u 
- : ? Pn a an 59 Site oa 3 ; « ‘ : pi 
° - we ws ; on ia. Z, a ee “ae . . anc. ~ . - ‘ * 
spe 4 ¥, : —_ waa If a f 7 * —_ Pia. ; ae 4 
re a : — - . " ce ? es | ae ? ot ce z pat 3 ‘ i , ; as 
ment at = ~ : ae ° : Ft. oer Sie *? eee ae °°. a eT ae a , a 
a 8 ~ - el ‘ ey ™ ee Sf Pee 4ee ae te cee a ‘te ’ ; *” a ES. 
The Be. . ‘ ‘e ft me a Wega .* Diag on ae : 2 ae . Pee ; 
atk * +o gg ae fet igs Pag ae se gt AED aah - oo. = : # uf Jag me “o 
ined a ot i a Dae: Ses SOE AE i reas cect — ; oe —— al a PS nee ae 
Beer re . . ’ a is ss SRR rei P ee Si j 7 . ; ¥ , 
#e ste ; a -. % 4 — wy nt RS ir =" Mi. See , 6 a Re, “ : Ree x 
La m3 = is ; "ane iP ad , ae Een ie : . — +e wen P ae ig a Pee 
cae es 2 4 ey a o ee afi aul — sl : 
‘ rig : ae ¥ Boog ca Nie xS . “a 4 i oe oe, : 
ocers 4 i He be * . 3 aS ce ceases - “in “Ten a e CRS : as Sot « ? ? ae eae Se ae ee Se ee 
ae Bho, . See ck Pe : nol an <a. q : _. Wee a ern a : 
ze to i ? ere ‘ ER “Se eee. ee ey ny 
oleae o See ye é = : Es ; aah : ae ar aa i SS ve : er er a Re . ; 
& eS es Soo ce \ ogee gees ‘ ie rr SSS Y cae en el Ce ee eee Seo ee hot fap ae ST Rae etre Uo: ‘a : 
hf a —_* ‘ a ee we Sai 42 an? Want o s = ea. ~ ee = Se ae Rar kee oie oy eS et nae someones ett Sroeeninhes ny re 
My per ee. R <<, se € i ee aes = sa rg eo Ce Yeh. tt a SR” aie 2 ge OO dete aia me ge ers, eee Vee fos Sige 
a. f re Beaks Recs ee. Boe) fi. of MR agen. Sek eae C eee eee eee Soe Mi 
y oS ea rey A He riick ee sy ; ae aes ‘ oe re Rr Be ME YF ote “oie aes ghee 2 ee ane ieee Ne ae oe VaR piiagg ce Meen een Seg nia ay a Pees, pent Nite Sie a ey Pa ont 
, — eae “a f gee 5: eee : fo ail : ie as ee a ? ea 5 he RN Fie 5 hes aa Tye ae ee ei ee, ‘ cae a oa he. pes Se si vitae ee : ae * 
eee PS te ; eit... Be eet cameras gS ioe 2 ea Potbeis hee 3 pgm Uh ess ee re ar : ge ican! ss 
. e “ “3 : see Bik iy % Saye a eae Pa si nse, wh aS : Fis ; 
; has : , i, 
. for . 
n. 
eee is . 9 oa ‘ 
TR. MacRae be 4: ae ja eee ine gan ; i 5 au Rt “ pie Pele ine se ha i : coe ihm bles tt *? Phe aS We . oe ee ee MS Ne Seg ae ON fe ae Fe eee ee ae br Sua Sh k 
: . ‘ ies FE LEP Galt AA Be Tha PO 0 1 Pedaae ae - Rath oda tA Sige Pate nes rt os } , Boe. ‘ ; 3 r 
: : Te is EN al fs a ean at Gy t 9 A av ed Im aa, 2 ie ala a oe ey ae ; ’ 
: . a oy sonnei ane x Fe i * teats. eo die Sie eee Te he Lge a Ris weary AMEN come Bekestse. NT Sid it eR es 2 i : t Soret 
. s a7 er. RN : ee a. the Mi ce cat Cet) ea eee SEM ea Gr a PAR ers Meee os 


ADVERTISING AGE 


September 7, 1936 


ee 


ONE OF THE FIRST MILLION 


A dozen customers in one. A buyer for scores of 
reasons and for thousands of people. A prospect 
for innumerable products and ideas. A multiple 
personality. One of the First Million. A natural, 
an avid, a regular reader of National Geographic 


Magazine... 


National Geographic’s First Million is a list stud- 
ded with such multiple personalities—with the 
publishing world’s most valuable prospects for 
every kind of merchandise. People in this class 
need the Geographic. Between its covers they 
find basic facts about people and places and 
things which influence their corporations, their 
railroads, their banks, their holding companies, 


their educational plans, their social lives. 


Advertising to multiple personalities is no 


more expensive than advertising to average 


NATIONAL GEOGRAPHIC MAGAZINE - waskincton, D.C. 


DOWNTOWN CLUBMAN 


E PAPER COMPANY DIRECTOR 


Bhi: 
= 


“UNIVERSITY TRUSTEE 


BANK DIRECT 


PRESIDENT, LOCAL GQLF CLUB 
=57, 


HUNT CLUB MEMBER 


personalities, but it is far more profitable—as 
190 of America’s most successful corporations 
have learned. It is simply a matter of using the 
National Geographic Magazine—of speaking to 


its First Million families first. 


Write your copy to the First Million. Address the 
families who buy first, buy most, and influence 
others most. Place it in the one publication— 
owned exclusively by the wealthiest, most acquisi- 
tive million readers in the world. Feel sales 
results from every American town and city with 


more than 100 white families. 


Delivering a full black-and-white page to the 
First Million costs only $2.60 per thousand families. 
Multiply the force of your advertising with the 


Geographic’s multiple personalities. 
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